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ABSTRACT OF THE THESIS 

 

RESPONSIBLE TOURISM AS A PRECURSOR TO DESTINATION 

SUSTAINABILITY AND QUALITY OF LIFE OF COMMUNITIES – 

A Study at Tourism Destinations of Kerala 

 

An ideal tourism development plays a very significant role in the economic and 

social development, and is concerned about the conservation of natural 

environment.  The lives of residents in the community are affected by tourism and 

the participation of local community is essential for the sustainable management 

of destination.  Hence, impacts of tourism on Quality of Life (QOL) of 

community become an index of destination competitiveness and its image.  

Statement of the Problem  

Theories like Tourism Area Life Cycle (TALC), Irredex, Carrying Capacity, and 

Social Exchange state that local community is influenced by tourism 

development.  When visitors feel the warmth of the host community, they are 

more likely to visit again and recommend the destination to others.  

Tourism is considered as an agent for transforming lives, if it is designed in a 

sustainable way,   by assuring meaningful contributions towards local economy, 

society, and environment.  Lack of proper tourism planning and governance cause 

many social, economic, and environmental issues.  It calls for an approach that 

aim at better Quality of Life (QOL) of destination community, providing genuine 

experiences to tourists, and active stakeholder participation.  

The proposed study aims at developing sustainable destination management 

model by structurally depicting relationships among Responsible Tourism, 

Destination Sustainability, and QOL, and also probe into the role of hospitality 

business enterprises in this regard.   

Research Design 

Two different sets of pre-tested questionnaires were used to collect data from 

households and hospitality business enterprises from three major tourism 

destinations in Kerala: viz. Kovalam, Kumarakom, and Thekkady.  Households 
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selected through systematic random sampling method and all the classified 

hotels/resorts in these destinations were taken for data collection.  Validities and 

reliabilities of the instruments were tested through Exploratory Factor Analysis 

(SPSS) and Confirmatory Factor Analysis (AMOS). Final structural model was 

analyzed through Structural Equation Model (SEM) using WARP PLS. 

Major Findings and Implications  

Study found that Responsible Tourism practices have a significant positive 

relation with the Destination Sustainability (economic, social, cultural and 

environmental) perceived by the local community, and satisfaction of community 

towards particular life domains (material well-being, community well-being, 

emotional well-being, and health and safety well-being). Additionally, overall 

Quality of Life is derived from Destination Sustainability and satisfaction towards 

particular life domains.  Study revealed that sustainability dimensions of the 

destination are positive functions of the corresponding QOL domains of local 

residents.  It was found that Responsible Tourism practices are a predictor of 

overall life satisfaction of an individual.  Also, the mediating role of Destination 

Sustainability and Quality of Life of residents calls for the increased attention on 

the creation of sustainable livelihood, community engagement, and environmental 

consciousness. This can have significant contribution towards sustainable 

destination management.  Also, results of study indicated a relationship between 

Destination Sustainability and Responsible Business practices of tourism 

enterprises.   

While tourism destinations strive to maintain balance between sustainability and 

development, Responsible Tourism practices can enhance endeavors of 

sustainable tourism development.  This in turn can improve Quality of Life of 

communities, image, and competitiveness of tourism destinations.  
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CHAPTER 1 

INTRODUCTION 

Responsible Tourism brings Destination Sustainability and Quality of Life to 
communities in Destinations. This chapter covers background of the research 

problem, objectives and scope of the research 
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Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

 
Chapter 1 

INTRODUCTION 

 
 

 

 

 

 

 

Being a dynamic sector, tourism is often considered as one of the largest growing 

industries in the world.  It plays a significant role in the economic and social 

development of destinations and communities around the world. Hence, many 

countries consider tourism as a means for economic development.  The future of 

Travel & Tourism is high as demand from emerging markets continues with 

unbridled speed.  Besides, the large emerging middleclass all over is more able than 

ever to travel both within and beyond its borders (WTTC, 2016).  In response to the 

increased needs of a new age tourist populace, keen interventions in areas of 

infrastructure development, transportation and destination management are sought.   

It is imperative to note that many travelers are much concerned about the ethical 

practices involved in tourism destinations.  Also, tourists often look into matters of 

Responsible Tourism brings  
Destination Sustainability and 
Quality of Life to communities in 
Destinations.  
 
This chapter covers: 

* Background of the Research 

* Statement of the Problem 

* Objectives of the Research 

* Scope of the Research 

* Expected Outcomes 

* Limitations of the Study   
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Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

environment, culture, and sustainable practices of companies to choose responsible 

products (Tearfund, 2002).  At the same time, the issue of overreaching of the 

carrying capacity of destinations and the adverse impacts of tourism on the lives of 

local residents and environment raises questions on the future of tourism, and 

emerges as serious issues of concern for tourism planners and policy makers.   

Studies have reported that the lives of communities in tourism-influential areas are 

under significant pressure due to consequences of development (Buckley et al; 

2003; Butler, 2006; Hall & Vredenburg, 2004; Richins & Pearce, 2000, and Ryan 

& Deci, 2001).  Increased impacts of tourism cause several potential environmental, 

social, cultural, economic, and political problems in destinations, which call for an 

urgent need for alternative and host-friendly practices in tourism planning and 

development.  However, the huge economic impact of tourism has surpassed these 

concerns and has in a way suppressed the aforesaid concerns. 

It is often complained that tourism is developed at the cost of the community at the 

destinations (Pradhan & Ranjan, 2010).  Rather than bridging the gap, corporate 

growth is sometimes seen as widening the gulf between the rich and the poor 

(Dunning, 2003). When the government is obliged to undertake strong 

developmental initiatives, the business sector is also expected to play an active role 

by doing Responsible Business which ensures an equitable distribution of wealth 

and well-being of the communities in which the business operates.  
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Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

Considering the objectives of inclusive development, socio-cultural enhancement 

and environmental conservation, stakeholders of tourism come out with various 

novel concepts to practice sustainable tourism development.  Among these, the 

emerging concept of Responsible Tourism (RT) is gaining wide currency.  

Responsible Tourism envisages a Triple Bottom Line (TBL) approach which 

ensures commitment towards society, economy, and environment along with profit 

maximization.  Responsible Tourism led by the local government needs to be 

practiced at destinations to achieve a win-win situation and to maintain 

sustainability of destinations.   

A Responsible Tourism policy encompassing the socio-economic, cultural, and 

environmental sustainability of destinations which would also involve wide 

participation of stakeholders is the need of the hour.  This is to ensure clean image, 

competitiveness and Quality of Life of communities at tourism destinations.  

Against this background, this research, in general, is aimed at exploring the impacts 

of Responsible Tourism practices and their role in the creation of sustainable 

communities and sustainable tourism destinations.  

The study comprises two parts. The first part explains the impacts of Responsible 

Tourism on the destination and community through a theoretical model and the 

latter discusses the role of business enterprises in sustainable destination 

management (Responsible Business).  
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1.1. BACKGROUND OF THE RESEARCH PROBLEM 

Tourism impact studies delve into an alarming issue. While local communities lose 

their existing income sources, very little has been achieved in bringing about a more 

balanced development and equitable distribution of income generated from tourism 

(Pleumarom, 2012; Sharply & Telfer, 2002; Telfer & Wall, 2000, and Torres, 

2003).  Studies infer that the revenue generated from tourism is relatively small and 

it does not even outweigh the costs (Breugel, 2013; Goodwin & Rupesh, 2015; 

Krippendorf, 1982, and Mitchell & Muckosy, 2008).  Additionally, the activities of 

allied sectors like accommodation facilities, leisure services, travel and tour 

operators, and various other micro and macro enterprises also produce negative 

consequences. 

While destinations develop, the natural environment or culture that originally 

attracted tourists will be replaced by commercial interests which in turn will make 

tourism a mere mechanical experience (Telfer & Wall, 2000; Torres, 2003, and 

Sharply & Telfer, 2002).  Various issues like environmental pollution, congestion, 

noise, high cost of living, and spiraling inflation may result in dissatisfaction among 

tourists and a kind of antagonism among local residents (Cavus & Tanrisevdi, 2003; 

Liu & Var, 1986; Shafer et al; 2006, and Kim, 2002).  For instance, the Alpine areas 

are very subtle to tourism activities resulting from unscientific development 

(Murphy, 1993). 
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The Kerala Context: There is no exception in the case of Kerala where population 

density is high, migration and urbanization rates are high, per head land holdings 

are small and people’s inclination towards modern lifestyles are on an upward 

spiral.  It is evident from Fig1.1 and Fig 1.2 that over the past five years, tourist 

inflows as well as revenue from tourism in Kerala have showed an increasing trend.   

Fig 1.1 Tourist Arrivals in Kerala   Fig.1.2 Revenue from Tourism in Kerala (Source: 

Kerala Tourism Statistics, 2015) 

 

However, the world renowned backwaters are under the threat of severe 

environmental impairment due to both endogenous and exogenous factors that 

seriously affect the wetland ecosystem and the livelihood of dependent 

communities (Florence, 2002 and Siby et al; 2008).  Florence (2002) who did a 

study in Aleppy and Kumarakom regions of Kerala, reported that many companies 

offer employment to local people to cover-up pollution-related issues. The presence 

of more than 1,500 houseboats exceeding the carrying capacity of the backwaters 

reduces the control and freedom of the local community over the water body and it 
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increases the uncontrolled disposal of plastic waste like bottles and carry-bags into 

the water bodies.  It has also increased the presence of coliform bacteria to an 

uncontrollable level.  

Florence (2002) also argued that business interventions lead to mangrove 

destruction, biodiversity loss, control over public access to beaches and common 

places, water pollution and degradation of tradition.  Due to the onslaught of the 

tourism sector and its impact on tourism development, large swathes of agriculture 

land are being converted to resorts.  The presence of resorts on the bank of the 

Vembanadu lake has hampered the employment chances and livelihood of 

traditional fisher folk.  The privacy of women, who use the water body for bathing 

and washing, has been lost due to backwater tourism.  The alarming decline in area 

of the freshwater Shasthamkotta Lake in Kollam, which comes under the Ramsar 

Wetland Conservation, has been a major topic of discussion for many years. 

A study on ecologically and culturally fragile areas in Kerala by Saji & 

Narayanasamy (2008) found that tourism development had serious repercussions 

on the life of the very community which depended on the ecosystem for its 

livelihood.  The accessibility of the local people to water bodies for their livelihood 

was hindered by business interests, and their livelihood sources were being choked 

by the presence of heavy houseboat traffic which created water pollution also.  The 

kind of development in Thekkady that attracted neo-residents for employment and 

business opportunities was threatening the ecological purity of the area.  Though 
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the area is ecologically and culturally fragile, existing tourism in the protected area 

is congested with the excessive presence of resorts and shops.  

A community feedback survey conducted by Kerala Tourism (2012) in Kovalam, 

Kumarakom, Thekkady and Wayand identified that 52%, 45%, 15% and 47% of 

the respondents respectively of the destination had no positive response towards 

tourism.  

 
 

Fig.1.3 Impacts of tourism in Kerala (Source: Community Feedback Survey,                   

RT Cell, 2012) 
 

Responding to the questions on their approach towards the business community, 

32%, 20%, 49% and 38% respectively opined that the community had a good 

relationship with the trading community.  Regarding the environmental impact of 

tourism, 55%, 70%, 20%, and 65% respectively were concerned about pollution 

and related environmental hazards. 
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Visitors Dynamics: A positive trend of environmental consciousness is arising 

amongst travelers.  Tourists are concerned about the ethics of travel while taking 

purchase decisions.  The UK-based NGO, Tearfund, found that British tourists are 

very likely to enquire about the country, environmental impact, and the possibilities 

of meeting the local people, before booking their holiday trip.  It was seen that 52% 

of UK travelers prefer to book a holiday with a company that has a written code 

guaranteeing good working conditions, protection of the environment and support 

of local charities at tourist destinations.  As ethical business practices have a 

competitive edge, the demand for “Responsible Tourism” products has increased, 

and is now becoming an emerging marketing tool for destinations (Paul & Rupesh, 

2013; Spenceley et al; 2002, and Tearfund, 2002). 

Need for an Alternative Approach: In the sector of tourism, development and 

conservation should not be seen as ‘opposing forces’ but it should go ‘hand in hand’ 

to be beneficial for all stakeholders; that require a careful approach – “conserve 

thoughtfully and develop sustainably” (UNEP & WTO, 2005 and Gadgil, 2013).  It 

was against this background that various organizations of global interest like the 

United Nations Environment Programme (UNEP) and the World Tourism 

Organization (WTO) came out with the concepts of Destination Sustainability and 

Responsible Tourism. 

As the concept ‘sustainability’ emerges as the novel way of tourism development, 

many governments, international development agencies, trade associations, 

academic institutions and non-governmental organizations acknowledge the 
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success of Responsible Tourism (RT). The present study proposes a process model 

which structurally depicts the relationship between Responsible Tourism, 

Destination Sustainability, and Quality of Life (QOL) of the local community.  This 

is under the assumption that Responsible Tourism leads to the sustainability of 

destinations that subsequently improves the Quality of Life (QOL) of residents.   

Considering the crucial role played by the industry at destinations, the study also 

probed the contribution of business enterprises in maintaining Destination 

Sustainability and the Quality of Life of local residents at destinations.  The findings 

of the study will contribute to strategic decision-making and policy development 

process on sustainable tourism development. 

1.2. RESEARCH PROBLEM  

Theories state that local communities are influenced by tourism development 

(Allenet al; 1993; Butler, 2011; Doxey, 1975, and Emerson, 1972).  When visitors 

feel the warmth of the host community, they are more likely to visit again and 

recommend the destination to others (Spenceley et al., 2002).  

Tourism is considered an agent for transforming lives, if it is designed in a 

sustainable way, by assuring meaningful contributions towards the local economy, 

society, and environment (UNEP, 2010).  Lack of proper tourism planning and 

governance cause many social, economic, and environmental issues.  It calls for an 

approach that aims at better Quality of Life (QOL) of destination community, 

providing genuine experiences to tourists, and active stakeholder participation.  It 
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is equally important to ensure the role of business enterprises toward sustainable 

destination management.  

1.3. OBJECTIVES OF THE RESEARCH 

The overall objective of this work was to study the linkages among Responsible 

Tourism practices, perceptions on Destination Sustainability dimensions, and 

Quality of Life (QOL) domains of local residents in tourism destinations. The 

following objectives were set to achieve the overall objective: 

 To study the role of Responsible Tourism practices on the perceptions of 

Sustainability dimensions (Economic, Social, Cultural and Environmental) 

of tourism destinations and the corresponding Quality of Life (QOL) 

domains (Material well-being, Community well-being, Emotional well-

being, and Health Safety well-being) of local residents in tourism 

destinations of Kerala. 

 To study the effects of Destination Sustainability dimensions on the 

corresponding Quality of Life (QOL) domains of local communities in 

tourism destinations of Kerala. 

 To study the Responsible Tourism practices in destinations and hospitality 

accommodation units in Kerala. 
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1.4. SCOPE OF THE RESEARCH 

This study was intended to posit a structural relationship among Responsible 

Tourism practices, Destination Sustainability dimensions, and Quality of Life 

(QOL) domains of local residents in tourism destinations.  Though the concept of 

Destination Sustainability is wide and comprises of multiple dimensions, this study 

was considered only four dimensions of sustainability: economic, social, cultural 

and environmental, based on thorough theoretical underpinnings.  Even though 

these components consist of specific formative indicators, the adopted scale to 

measure sustainability reflects the perception of stakeholders.  The case of Quality 

of Life (QOL) is also broad and consists of various domains.  This study considered 

only four QOL domains: material well-being, community well-being, emotional 

well-being, and health and safety well-being, considering their well-established 

relationship with tourism impacts (Kim, 2008).  

Even though the study was in the context of tourism destinations of Kerala, only 

three destinations viz. Kovalam, Kumarakom, and Thekkady were selected, on the 

basis of socio-cultural, economic and environmental criteria. In measuring 

Responsible Business practices of accommodation units, the same locations have 

been taken into consideration.  

The prevailing issues at destinations cast a cloud over the future of many tourism 

destinations all over the world.  Against this background, the study recommends a 

few policy suggestions that may help the government, the tourism industry and 



Introduction                                                                                                Chapter 1 

12 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

various other stakeholders to climb the ladders of sustainable destination 

management.  

1.5. EXPECTED OUTCOMES 

As tourism becomes more community-oriented; the findings of this study may help 

in promoting sustainable tourism.  A structural model was designed in view of the 

needs of tourism planners to develop not only short-term plans, but also long-term 

plans focusing on the perspectives of residents’ QOL and sustainable tourism 

management.  

As people look for constructive contributions from the industry, the study 

endeavors to develop an indicator framework on Responsible Business which will 

be highly useful for academicians, industry members, and other stakeholders.  The 

scale was developed after a comprehensive content analysis and pilot test, and 

hence consists of all the potential sustainability indicators.  The developed 

tool/index can be used by diverse stakeholders to measure, suggest and guide 

responsible activities of the tourism industry.   

When the whole world is deliberating the matter of sustainable development, and 

people consider tourism as a tool for local development, it needs to be a practical 

and viable concept. In this scenario, the present study provides valuable 

contributions to tourism planners, developers, policymakers and those who are 

interested in making a meaningful change in society.  
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1.6. LIMITATIONS OF THE STUDY 

1. Though the study was on the impact of Responsible Tourism, it was not on 

the exact project named “Responsible Tourism Initiative, Govt. of Kerala”.   

It was based on the perceptions of the community towards tourism which 

were measured as per the Responsible Tourism guidelines. 

2. The concept of Destination Sustainability consists of multiple dimensions.  

But the study considered only four key dimensions - environment, social, 

cultural and economic concerns. 

3. The measurement of sustainability has not been on the basis of actual scores 

of formative indicators, but on the perceptions of local residents toward the 

corresponding dimensions.   

4. Though the views of tourists were also important, the present study 

considered responses from local residents as they are well aware of the 

destination conditions. Also, this decision was on the basis of strong 

theoretical support; community QOL being a good predictor of destination 

development. 

5. Tools were developed or adopted to suit the local conditions and destination 

features.  Hence, care should be given while adopting the mentioned scales 

of the study. 

6. Even though, there are multiple approaches for assessing Responsible 

Business, comprehensive views from diverse stakeholders are essential in 

reaching a final conclusion. The present study had used a self-reporting 

method to measure the construct. As the respondents were top level officers, 

they could provide information in consultation with the corresponding 

personnel.  

**************** 
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PART 1 

2.1. INTRODUCTION TO TOURISM 

Being an important economic activity in most countries, tourism has significant 

indirect and induced impacts on the economy.  According to the World Travel and 

Tourism Council (WTTC, 2016), the direct contribution of Travel & Tourism to 

GDP was $2,229.8bn (3.0% of total GDP) in 2015 which is forecasted to rise by 

3.3% in 2016, and to increase by 4.2% per annum (pa), from 2016-2026, to 

$3,469.1bn (3.4% of total GDP) in 2026.  The total contribution of Travel & 

Tourism to GDP was $7, 170.3bn (9.8% of GDP) in 2015 which is forecasted to 

rise by 3.5% in 2016, and to rise by 4.0% pa to $10, 986.5bn (10.8% of GDP) in 

2026. 

As per the report, in 2015 Travel & Tourism directly supported 107,833,000 jobs 

(3.6% of total employment). This is projected to rise by 1.9% in 2016 and 

increase by 2.1% per annum to 135,884,000 jobs (4.0% of total employment) in 
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2026.  It is reported that in 2015, the total contribution of Travel & Tourism to 

employment, including jobs indirectly supported by the industry, was 9.5% of 

total employment (283,578,000 jobs). This is expected to rise by 2.2% in 2016 to 

289,756,000 jobs and rise by 2.5% pa to 370,204,000 jobs in 2026 (11.0% of 

total). 

WTTC estimated that visitors exports generated $1, 308.9bn (6.1% of total 

exports) in 2015 which is expected to grow by 3.0% in 2016, and grow by 4.3% 

per annum, from 2016-2026, to $2, 056.0bn in 2026 (6.2% of total).  Travel & 

Tourism investment in 2015 was $774.6bn, or 4.3% of total investment. It shall 

rise by 4.7% in 2016, and increase by 4.5% pa over the next ten years to $1, 

254.2bn in 2026 (4.7% of total). 

Considering diversity, abundance of attractions, and activities, tourism industry 

has developed a number of distinct types such as Heritage Tourism, Wildlife 

Tourism, Eco Tourism, Adventure Tourism, Rural Tourism, Business Tourism, 

Medical Tourism, Buddhist Circuit, Religious Tourism etc. (SSDP, 2012).  This 

also led to more innovations that in turn created this sector most vibrant.  Even 

though Tourism suffered of the strong economic slowdown between the second 

half of 2008 and the end of 2009, and the outbreak of the H1N1 influenza virus, 

we witnessed its fast recovery with international tourist arrivals surpassed the 

milestone one billion tourists globally for first time in history in 2012 (WTTC, 

2014).  
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As a sector closely interconnected with other industries (transportation, hospitality 

services, accommodation, entertainment, souvenirs, textile etc.), it has a 

considerable impact on the social, economic, environmental, cultural, 

technological, and political life of the people.  Considering its dynamic nature, 

Manila Declaration on World Tourism (1980) defined tourism as an “activity 

essential to the life of nations because of its direct effects on the social, cultural, 

educational, and economic sectors of national societies and on their international 

relations".   This has created a growing need for sustainability of tourism 

development that resulted in the introduction of alternate concepts like 

Sustainable Tourism, Green Tourism, Eco Tourism, Pro-Poor Tourism, 

Accessible Tourism, and Responsible Tourism. 

2.2. TOURISM IN INDIA 

Tourism in India is one of the largest segments under the service sector which 

offers significant contributions to the diversity of world tourism.  The diversity, 

culture, traditions, heritage, exuberant landscapes, natural attractions, leisure 

opportunities and luxury, fascinate both foreign as well as domestic travelers.  

Robustness of the industry has also paved way for the creation of infrastructure, 

employment and sources of income to people. 

Stretching from the snow clad mountains of Kashmir to the exquisite locations 

and peaceful beaches across Kerala, India offers a vast variety of attractions to the 

visitors.  India is also one of the most popular health and wellness tourism 

markets in the world.   
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WTTC (2016) survey in India reported that the direct contribution of Travel & 

Tourism to GDP was Rs. 2,668.3bn (2.0% of total GDP) in 2015, and is expected 

to rise by 7.1% in 2016, and to increase by 7.9% per annum, from 2016-2026, to 

Rs. 6,115.5bn (2.4% of total GDP) in 2026. The total contribution of Travel & 

Tourism to GDP was Rs. 8, 309.4bn (6.3% of GDP) in 2015, and is forecast to 

rise by 7.3% in 2016, and to rise by 7.5% pa to Rs. 18, 362.2bn (7.2% of GDP) in 

2026.  It was estimated that in 2015 Travel & Tourism directly supported 

23,454,500 jobs (5.5% of total employment) which is projected to rise by 3.2% in 

2016 and rise by 2.0% per annum to 29,629,000 jobs (5.8% of total employment) 

in 2026  

In 2015, the total contribution of Travel & Tourism to employment, including jobs 

indirectly supported by the industry, was 8.7% of total employment (37,315,000 

jobs).  This was expected to rise by 3.0% in 2016 to 38,441,000 jobs and rise by 

1.9% pa to 46,422,000 jobs in 2026 (9.0% of total). Travel & Tourism investment 

in 2015 was Rs. 2, 264.1bn, or 6.0% of total investment.  It shall rise by 4.8% in 

2016, and rise by 6.3% pa over the next ten years to Rs. 4, 356.7bn in 2026 (6.0% 

of total). 

The Travel & Tourism Competitiveness Report 2013 ranked the price 

competitiveness of India's tourism sector 20th out of 144 countries.  The World 

Tourism Organization (WTO) reported that India's receipts from tourism during 

2012 ranked 16th in the world and 7th among Asian and Pacific countries. 
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Tourism and Hospitality industry in India is primarily driven by the private sector 

service providers.  Public sector contributes significantly by developing 

provisions of infrastructure, either directly or through Public Private Partnerships 

(PPP).  As the growth of tourism goes hand in hand with the performance of allied 

industries such as aviation, transport, basic tourist infrastructure and facilitation 

systems, etc. a sustainable growth cannot be attained unless the issues related to 

these sectors are addressed simultaneously.  

In order to address sustainability issues of tourism like cultural preservation, 

environmental conservation, infrastructure development, capacity building and 

inclusive growth, Ministry of Tourism, Government of India, published National 

Tourism Policy (2002), Code of Conduct for Honorable Tourism, and Sustainable 

Tourism Criteria for Destinations and Hotels.  These endeavors are with the 

expectation that tourism today will enable future communities and travelers to 

gain from sustainable, inclusive experiences.  

2.3. TOURISM IN KERALA 

Blessed with beaches, backwaters, mountain ranges, wildlife sanctuaries and other 

popular attractions, Kerala is a fascinating destination for both domestic as well as 

foreign travelers.  During the year 2014, 9, 23,366 foreign tourists and 116, 95, 

411 domestic travelers visited Kerala which showed an increase of around 8%.  

As per the reports of Department of Tourism, Kerala (2015), total foreign 

exchange earnings for the year 2014 is Rs: 6398.93 crores which recorded an 

increase of 15.07 % over the previous year and the total revenue (including direct 
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& indirect) from tourism during 2014 is Rs: 24885.44 crores, showing an increase 

of 12.22% over the last year’s figure.  Today, growing at a rate of 13.31%, 

tourism contributes 13% of the state GDP.  It is estimated that the foreign tourist 

arrival in Kerala will touch 1.86 million by 2020 (and 3.57 million by 2030).  The 

Kerala Tourism places the figure at 3 million for 2021 with annual growth rate of 

15 per cent per annum.  

The projections in table 2.1 can be considered positive while calculating the 

earnings, whereas the socio-environmental costs associated with tourism 

development may be devastating.  This calls for a different approach towards 

tourism development.  

Table 2.1 Tourist Arrival Projections 

Year  Foreign 

Tourist 

Foreign 

Tourist 

Domestic 

Tourists - 

Alternative 2 

Total Tourist Forecast 

Alternative 

1 

Alternative 

2 

2011 0.73 9.4 9.4 12.13 12.21 

2015 1.14 1122 12.85 12.16 11.99 

2020 1.86 13.37 12.8 15.23 14.66 

2030 3.57 19.72 17.55 23.29 21.12 
(Notes: Alternative 1: 4−5 per cent GSDP growth rate Alternative 2: 3−4 per cent GSDP growth 

rate Source: Computations by NCAER, Digits are in million) 

 

 

Kerala Tourism Policy: Tourism Policy of Kerala is unique among the states by 

envisioning a tourism development approach involving community, private and 

public sector.  The well acclaimed Kerala Travel Mart (KTM) and the globally 

accepted sustainable model ‘Responsible Tourism’ are the emulating models in 

public-private partnership and community based tourism.  It is significant to note 
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that the state's tourism agenda promotes ecologically sustained tourism, which 

focuses on the preservation of local culture, conservation of environment, and 

volunteering and personal growth of the local population.  The mission, vision and 

objectives of Kerala Tourism encapsulate the essence of sustainable tourism 

themes by enduring to minimize adverse effects of tourism on the natural 

environment, and enhance the cultural integrity of local people (Kerala Tourism, 

2012). 

In the wake of the dominant role of large scale business in tourism sector all over, 

Kerala Tourism gives special attention to small and medium enterprises too.  The 

policy document of the Government of Kerala reiterates the importance of Local 

Self Government (LSG) and local communities in tourism development (Kerala 

Tourism, 2012).  It is designed with an aim of perfect synergy between public and 

private sector and to promote quality on all fronts to provide world-class 

experiences to tourist without deteriorating society, environment, while 

emphasizing on the regional economy. 

2.4. STAKEHOLDERS OF TOURISM 

A stakeholder is ‘any group or individual, who can affect or is affected by the 

achievement of the organization’s objectives’ (Freeman, 1984; Mitchell eta al; 

1997, and Phillips, 1999).  Effective participation of stakeholders is crucial for the 

development, successful operation, and long-term sustainability of tourism.  

Experts opine that constructive engagement of stakeholders can reduce possible 

conflicts among tourists, host community and industry that in turn can create a 
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healthy environment in destinations (Macbeth et al; 2002).  Countries like South 

Africa, Australia, UK, Netherlands etc. and state of Kerala have a stakeholder 

involved and Local Self Government led institutional mechanism to implement 

sustainable tourism initiatives.  

As the implementation of Responsible Tourism is based on the principles of 

participatory planning, knowledge and experience of stake holders significantly 

contribute towards destination management (Hardy & Bryman, 2004; Hardy & 

Beeton, 2001; Leiper, 1995, and Rabeendran, 2012).  

Even though stakeholders are very vast in this sector, on the basis of sustainable 

tourism development principles, Swarbrooke (1999) divided stakeholders into five 

main categories: governments, tourists, host communities, tourism business, and 

other sectors; a brief discussion on the same is followed.   

2.4.1. Government 

According to Swarbrooke (1999), the Government or the Public Sector refers to a 

body of organizations which represent the interests of the whole community 

which includes local, regional and national governments and government 

organizations.  Governments become involved with tourism for a variety of 

reasons, like regional development, policy initiatives, environmental regulation 

and marketing (Hall, 2000).  But as mentioned earlier, government has more 

interest on revenue generation that is often refereed as economic motivation 

(Stanford, 2000 and Pradhan & Ranjan, 2010).   
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Developed countries adopt a deregulated market environment which makes the 

government increasingly entrepreneurial.  Whereas developing countries are often 

under pressure to maximize foreign exchange by focusing on the promotion and 

marketing of destinations and the joint development of tourist attractions or 

facilities with the private sector (Hall, 2000; Mowforth & Munt, 1998, and Pearce, 

1989).  It is observed that central governments are more focused on national 

transportation systems and for facilitating interstate/interprovincial and 

interagency cooperation.  

Eja et al; (2011) opined that agriculture and tourism provide the best stimulus for 

sustainable economic development. They cautioned that governments should 

prepare to face challenges and to handle severe socio -environmental issues like 

soil erosion, declining soil fertility, pollution, deforestation and biodiversity loss.  

Also, it is favorable to place destination level bodies at the driving seat of 

destination management.   

Stake of Local Government: While coming to the principles of sustainable 

development and Responsible Tourism, role of government is more on fostering 

sustainable practices.  It is to create a conducive environment for the private 

sector to operate more sustainably by promoting tourists to spend locally, 

maximize the community benefits, and minimize negative impacts of tourism 

(Cooper & Ozdil, 1992; Harrison & Husbands, 1996; Spenceley et.al., 2002, and 

Venu & Goodwin, 2008).  The Agenda 21 is an internationally agreed framework 

to achieve sustainable development (Godfrey, 1998 and Middleton & Hawkins, 
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1998).  It brings together various vital concerns in the local area and integrates it 

with global plans, to decide what kind of course of action should be taken to 

overcome the challenges.  Also, the recent discussions give thrust to the role of 

local self-governments in destination management (DEAT, 2012; Kerala Tourism, 

2007; Spenceley et al., 2002; UNEP, 2003; UNEP & WTO, 2005, and WTO, 

2004).   

As local governments are the catalyst for the development of destination 

community, their responsibilities include: infrastructure provision and 

maintenance; land use planning; public health and safety management; education, 

training and employment; environmental management; local economic 

development; attaining self-sufficiency in production; open space provision and 

maintenance; tourism promotion and marketing; arts and cultural development; 

promotion of micro enterprises; community development; and human services 

(Worthington & Dollery, 2002).   

2.4.2. Industry 

Industry especially the private sector refers to a group of organizations or 

commercial enterprises, whose primary involvement in tourism is portrayed, as 

for economic gain (Collier, 1996; Forsyth, 1996, and Swarbrooke, 1999).  It 

includes inbound and outbound tour operators, local tour operators, transport and 

accommodation providers, visitor attraction operators and tour guides.  UNWTO 

classified private sector as, tour operators and travel agents, accommodation, 
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restaurants, suppliers to the industry; transportation and other service providers, 

tourism and trade organizations, guides, interpreters and outfitters, and business 

development organizations. 

In a market oriented economic structure, corporate sector is the prime mover of 

economic growth.  It is, therefore, imperative that it comes forward and shares the 

responsibilities for inclusive and sustainable growth (Pradhan & Ranjan, 2010).  

The role played by private sector in supporting Government’s commitment to 

provide greater economic opportunities to the disadvantaged seems to be most 

effective (ADB, 2003).  Along with these, business community needs to have a 

self-driven urge to embrace sustainable development practices to create a win-win 

situation (Akpet, 2005 cited in Eja et al., 2011 and Akpan & Obang, 2012).  

Private investment is an essential component of a destinations tourism 

infrastructure, products and services.   While economic reliance is the key 

objective of Responsible Tourism, constructive participation of industry is 

essential to maintain the economic health of countries, communities and regions 

(Paul & Rupesh, 2013).   

2.4.3. Host Community 

According to Sharply & Telfer (2002), the host community, or those who live in 

the tourism destination, has a close connection with the business of tourism.  

Theories like Tourism Development Cycle, Doxey's Index of Irritation and 

Tourism Life Cycle (TLC), Limits of Destination, Carrying Capacity Theory, and 

experiences from destination worldwide invariably proved that industry activities, 
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tourists and tourism developments directly or indirectly influence the lives of 

people.  So the host attitude and satisfaction of destination community may reflect 

in the destination quality and clean image (Fodness & Murray, 1997).   

Sustainable Destination Management guideline of UNEP stresses on local control 

and community well-being.  Local control envisages engagement and 

empowerment of local communities in planning and decision making process of 

destination management.  This approach helps to maintain and strengthen the 

quality of life of local communities including social structures, access to 

resources, amenities, life support systems, and avoiding any form of social 

degradation or exploitation (UNEP, 2005).  While defining the concept of 

Responsible Tourism, South Africa’s tourism white paper (1996) specifically 

mention one of its key elements as “ensuring the active involvement of 

communities that benefit from tourism, including their participation in planning 

and decision-making and the establishment of meaningful economic linkages”.  

Community Based Tourism (CBT): The concept Community Based Tourism 

(CBT) refers to tourism that involves community participation.  It aims at 

generating benefits for local communities by allowing tourists to visit these 

communities and learn about their culture and the local environment (Font, 2013 

and Murphy, 1985).  Community members can find sustainable livelihood through 

small, medium, and microenterprises which are in support of industry and 

facilitated by the government.  Micro enterprise model in destinations can act as a 



Chapter 2                                                                                       Literature Review 

27 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

bridge among stakeholders that reduces conflicts and strengthens industry-

community linkage (Paul & Rupesh, 2013). 

Considering these principles, various governments started to bring community to 

the fore of destination management.  It is noteworthy that the concepts such as 

Pro-Poor Tourism (PPT); Community Benefit Tourist Initiatives (CBTIs) or 

Community-Based Enterprises (CBEs) have a common objective - community 

engagement (Manyara & Jones, 2009 and Simpson, 2001).  The destination 

community should be included in the tourism planning and management decision-

making process, owed to three main reasons: it considers them to be part of the 

tourist product, local communities adapt to changes easily, and it helps to open 

their minds (Guzmán et al., 2011).  

2.4.4. Tourists  

According to World Travel Organization (WTO), tourists are defined as “persons 

travelling to and staying in places outside their usual environment for not more 

than one consecutive year for leisure, business or other purposes” (Stephen, 

2009). Though a tourism destination can exist without any facilities, there is no 

tourism without tourists. This may be the reason behind the researchers’ curiosity 

to probe into the details of visitors like ethnicity, satisfaction, spending pattern, 

attitude etc.  

The labels ‘responsible tourist’, ‘good tourists’, and ‘green tourists’ are very 

thoughtful (Sharply & Telfer, 2002; Swarbrooke, 1999, and Wood & House, 
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1992). According to Krippendrorf, a responsible tourist prefers a trip which is 

least harmful to the environment, least disturbing for the people and cultures of 

the destinations.  He/She also spends his/her money on those products and 

services which is benefitting the inhabitants of the destination (Krippendorf, 

1982).   

2.4.5. Other Stakeholders   

Other than the above described stakeholders, there are a number of stakeholders 

who contribute towards sustainable development of tourism destinations. 

Voluntary organizations, environmental and community-based NGOs, Destination 

Management Committees (DMC), destination development societies, Eco 

Development Committees (EDC), cultural heritage bodies, tourism/recreation user 

groups, education institutions and research groups, consultancies, trade unions, 

and other stakeholders play distinct roles in the sustainable management of 

destinations.  Though these organizations are of various interests like lobbying 

governments, organizing targeted projects and campaigns, advocacy, education, 

research and the dissemination of information and codes of conduct (aimed both 

at the tourist and at the other key players), which are instrumental for sustainable 

destination management and development.   

2.5. IMPACTS OF TOURISM  

The impact of tourism perceived by the destination community may vary; when 

one stakeholder is influenced by the economic impacts of tourism, other group 



Chapter 2                                                                                       Literature Review 

29 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

experiences environmental issues, while another is affected by socio cultural 

impacts (Andereck et al; 2007; Carmichael, 2006; Gursoy et al; 2002; Jurowski et 

al; 1997; Kerstetter & Bricker, 2012; Kreag, 2001; Lankford, 1992; McGehee & 

Andereck, 2004, and Wang, 2006).  As, many of the policy decisions in tourism 

are taken on the basis of the impact assessment; studies/planners give more 

emphasis on the impacts of tourism (Gunn, 1994; McIntosh, Goeldner, & Ritchie, 

1995, and Murphy, 1993).  Additionally, as these impacts are the determinants of 

development of a destination, it cannot be simply ignored (Breugel, 2013).  

According to Kim et al., (2013), destinations have a carrying capacity that 

determines the intensity of impact; growth beyond a threshold may create 

negative socio-economic and environmental impacts.  

Inter-organization committee (1994) classified the types of tourism impacts as 

social, cultural, demographic, economic, social psychological, and political.  

Though the impact of tourism revolves around economic sector, researchers 

broadly classify these impacts into economic, social, cultural, and environmental 

impacts (Breugel, 2013; Hall, 2011; Aspinall, 2006; Telfer & Wall, 2000, and 

Hall & Lew, 2009).  A brief discussion on the four types of tourism impacts 

related to Destination Sustainability and community life is followed. 

2.5.1. Economic Impacts 

Positive Impacts: Tourism has manifold positive economic impacts such as 

creation of employment opportunities, increased tax revenue, enterprises 

development, social development schemes, and majorly improvement in the 
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quality of life of destination community (Ashley, 1995; Aspinall, 2006; Jurowski 

et al., 1997; Kreag, 2001; Kim et al., 2013; Lindberg et al., 2001, and Williams & 

Shaw, 1988).  This includes business opportunities like hotels, restaurants, bars, 

transport, entertainment, etc. and various other employment options related to 

these enterprises.  As a sector, mostly very labor intensive and often requires 

nominal skills, it has a ‘multiplier effect’ in the destination (Aspinall, 2006).  

Broadly, tourism creates jobs, produce return on investment for emerging 

economies, provide foreign exchange, bring technology, and improve living 

standards.  

Ashley et al., (2006) divided economic effects of tourism into three; direct effects, 

indirect effects and dynamic effects.  Direct effects imply wages and earnings of 

those who participate directly in the sector as workers or entrepreneurs and 

indirect effects occur through the tourism value chain.  Finally, the dynamic effect 

of tourism influences the livelihood strategies of local residents, small 

entrepreneurs, and infrastructure or natural resources of the destination.  

Creation of jobs is one of the most-frequently-mentioned benefits of tourism 

(Belisle & Hoy, 1980; Davis, et al; 1988; Keogh, 1989; Kim, 2002; Liu & Var, 

1986; Pizam, 1978; Ritchie, 1988; Soutar & McLeod, 1993; Tosun, 2002, and 

Weaver & Lawton, 2001).  Studies in Urgup, Turkey; Nadi; Fiji; and Central 

Florida projected employment opportunities as a positive tourism impact (Tosun, 

2000) 



Chapter 2                                                                                       Literature Review 

31 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

Researchers found that local community perceives tourism as an agent that 

improve income, standard of living, investments and enterprise activities (Allen et 

al., 1993; Belisle & Hoy, 1980; Liu & Var, 1986; Paul & Moli, 2014; Prentice, 

1993; Ritchie, 1988; Tosun, 2006, and Um & Crompton, 1987).  For instance, 

90% of residents of Hawaii responded that tourism brought the community more 

investment and local business (Liu & Var, 1986).  Also, infrastructure 

development like roads, electricity, communication, technology, recreation 

opportunities, and drinking water are beneficial for the poor. 

Negative Impacts: It is essential to understand that tourism activities often 

include seasonal as well as low paying jobs that may adversely affect ordinary 

people, causing under-employment or unemployment during off-seasons.  

Additionally, some tourism-related businesses are volatile and high-risk ventures 

that are unsustainable (Kreag, 2001).  

It is imperative to note that tourism affects livelihood of local people by inflating 

prices, spiraling land values and fluctuating country’s exchange rate.  Tourism 

also deprives the access of people to natural resources like fishing grounds, 

forests, water bodies etc. (Ashley, 1995 and Florence, 2002).  Also, facilities for 

the purpose of tourists at the expense of community resources and members may 

worstly affect people at destinations (Scheyvens, 2002).  

In certain cases, community members felt that tourism resulted in the increase of 

property taxes, increase in the price of goods and services and rapid change of 

land values (Allen et al., 1993; Belisle & Hoy, 1980; Keogh, 1989; Kim et al., 
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2013; Perdue et al; 1990; Pizam, 1978; Tosun, 2000, and Weaver & Lawton, 

2001).  It is a fact that greater demand for goods, services, land, and housing may 

increase prices that in turn will increase the cost of living (Kreag, 2001). 

2.5.2. Social Impacts  

The social impact of tourism refers to changes in the quality of life of people in 

tourism destinations.  It not only supports tourism development but also increases 

interaction between residents and visitors.  Broadly, social impacts of tourism are 

the way in which tourism is contributing to change in value system, individual 

behavior, family relationship, life style, safety level, moral conduct, religion, 

language, and interpersonal relationship at the destination. 

Positive Impacts: Possible positive social impacts of tourism include 

improvement of public physical infrastructure like hospitals, roads, sanitation 

facilities, schools, banks etc.  Even though these are aimed at tourists, it can be 

accessed by local population as well (Lankford, 1992; Liu & Var, 1986, and 

Keogh, 1989).  Tourism is likely to develop social capital by increased 

interactions between hosts and guests that can also become a mutual learning 

experience, especially those who are secluded from the main land (Breugel, 

2013).  Also, affirmative activities of business partners to empower marginalized 

groups, such as women or indigenous people, through employment and cultural 

connections may lead to the development of social indices (Scheyvens, 2002).   
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Tourism has a high potential to bring social development projects for destination 

communities.  Residents in the Virgin Islands and Cape Cod opined that tourism 

contributed to the improvement of public services (Kim, 2002; Pizam, 1978, and 

Sentha & Richmond, 1978).  Most studies imply that residents are of the view that 

tourism increased recreational opportunities (Perdue et al., 1990).  A study in 

Gold Coast found that tourism has positive impacts on destination like increased 

standard of maintenance of public facilities, more shopping, entertainment and 

recreation opportunities, more opportunities for business, and improved strength 

of the local economy 

Negative Impacts: Possible negative social impacts of tourism like increased 

crime, congestion and huge traffic, crowdedness in public areas, begging, 

gambling, alcoholism, drug trafficking,  prostitution, and related social issues are 

often a concern (Ahmed & Krohn, 1992; Backman & Backman, 1997, and Hall & 

Lew, 2009).  Liu & Var (1986) reported that residents in Hawaii experienced 

crowdedness during the peak tourism seasons.   Smith’s (1992) study on Pattaya 

in Thailand found that tourism development brought prostitution, drug abuse, 

sexual disease, accidents, and corruption (Smith, 1992).  A study in Florida 

revealed that residents perceived tourism as a causal factor in increasing crime 

and alcoholism (King et al., 1993).  

A study conducted in the region of Elephenta caves found that though tourism 

improved quality of police protection, it resulted in increased crime rate, 

commercialization of traditions and customs, spreading of epidemics, increase the  
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activities of drugs, abuse, gambling, and increase in the activities of prostitution.  

Several other studies found that residents perceived traffic congestion as a major 

problem created by tourism activities (Long et al; 1990; Keogh, 1989, and 

Prentice, 1993).  Allen, (1993) found that satisfaction towards public services 

decreased when tourism development increased.   

2.5.3. Cultural Impacts 

Being a sector connected with international travelers, tourism can be seen as an 

agent of globalization, by linking culture, communities and traditions.  The host – 

guest relationship may lead to acculturation or positive exchange of good customs 

and practices (Liu & Var, 1986; Lea, 1988, and Hall & Vredenburg, 2004).  The 

curiosity of travelers in the local culture contributes to the preservation of 

traditional styles, arts and crafts (McKean, 1976 and Var & Kim, 1989).  For 

example, in Uzbekistan, particular tourism destinations as Samarqand, Buhara, 

and Horezm developed traditional handcrafting, wood carving, hammered copper 

work, handmade silk and carpets, and architectural and historical monuments as 

part of tourism (Mirbabayev & Shagazatova, undated).  Belisle & Hoy (1980) 

observed that the exposure to cultural differences to be a positive effect of 

tourism. 

Tourism is frequently been criticized as a reason for the disruption of traditions, 

culture and behavior pattern of people.  Developing countries are more vulnerable 

to these dangers (Belisle & Hoy, 1980; Liu & Var, 1986; Turner & Ash, 1975, 

and Weaver & Lawton, 2001).  The weakening of cultural capital includes 

symbols, material artifacts, ideas and ideology which raise concern among policy 

makers and nationalists (Bourdieu, 1986).  Tourist influx produces changes in 

physical structure of a community, and development may cause displacement of 

locals, that gradually degrade local ethnic culture and life style.  The potential of 

meeting and marrying non-local mates may create displeasure in society. 
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Though tourism has the potential to invest in the reconstruction of culture, 

heritage and historic resources, these positive sides are often negated by the 

destructive nature of tourism that deprive a community of its ancestral heirlooms, 

weaken traditional cultural values and alter the physical character of a tourism 

destination through uncontrolled and unscientific development (UNESCO, 2004). 

Citing the experiences of a world heritage site Luang Prabang, UNESCO (2004) 

revealed that the rapid increase in visitors to Luang Prabang has resulted in 

unplanned expansion of infrastructure and other facilities.   Additionally, the 

development pressure had placed critical stress on both the environment and the 

historic cultural resources of Luang Prabang. Scoring commercial interests over 

indigenous culture, Luang Prabang’s residents embraced business options that 

made traditional skills and long-established ways of life at risk of being 

abandoned and ultimately forgotten.  Many historians feared that loss of the 

unique cultural values and practices of Luang Prabang will be faded soon, if 

government fails to intervene.   

UNEP warned that changes in value systems and behavior brought by tourism 

threatens indigenous identity, community structure, family relationships, 

collective traditional life styles, ceremonies, and morality.  Tourism sometimes 

treats local culture as commodities when religious traditions, local customs, and 

festivals are offered to tourists and resulting in what has been called 

"reconstructed ethnicity".   This results in cultural erosion and subsequent loss of 

its originality.  The issue of tourist encroachment over tribal areas and exploiting 

their traditional life style and culture are also addressed by activists.  

Despite all these apprehensions, tourism acts as a most effective mechanism for 

fostering national and international cultural exchange and augments understanding 

among people through its inherent message of goodwill, hospitality, trust, service 

without servility, tolerance, interaction, and communication (Spenceley et al., 

2002).  It is, therefore, an effective nation-builder, a strong incentive, and reason 

for peace. 
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2.5.4. Environmental Impacts 

The impact of tourism on natural environment is a most discussed one.  Tourism 

activities are likely to disturb air, water, sound and vision.  Also, the construction 

of unscientific structures for tourist facilities such as resorts, parks etc. may cause 

degradation of the natural environment.  Many researchers believe that tourism 

causes environmental pollution, destruction of natural resources, degradation of 

vegetation, and depletion of wild life (Ahmed & Krohn, 1992; Andereck K. L., 

1995; Koenen et al., 1995, and Var & Kim, 1989).  For instance, diving activities 

may result in the degradation of the coral reefs.  

A study conducted in the island of Jersey in the English Channel found that the 

number of cars increased from less than 250 to over 2,500 during the summer 

peak season, resulting in high levels of emissions (Romeril, 1985).  Kim (2002) 

cites Andereck (1995), water resources are polluted by agents such as septic tank 

seepage, lawn fertilizer, road oil, and runoff from disturbed soil.  For instance, 

cruise ships in the Caribbean are estimated to produce more than 70,000 tons of 

waste every year (Gartner, 1987 cited in Briassoulis & Jan, 2000).  Solid waste 

and littering may degrade the natural appearance of the water resources and 

shoreline and cause death of marine animals (UNEP, 2005).  In Jamaica, vast land 

of wetlands has been destroyed since the 1960s because of tourism development 

(Bacon & Peter, 1987).  It is complained that tourism industry produces large 

quantities of waste products especially plastic and polythene covers which are a 

serious issue of concern in third world countries, as solid waste management 

technologies are not very sophisticated there (Andereck, 1995). 

Overreaching the carrying capacity of tourism destinations can be inferred from 

the conditions of land, water and environment of the destination.  It is observed 

that tourists arrival and uncontrolled business activities create waste and cause 

pollution (air, water, solid waste, noise, and visual).  Over emphasis on tourists 

alters the landscape's appearance that leads to the degradation of natural landscape 
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and lose of open spaces.  Also, destruction of flora and fauna, fossils, and coral, 

and alteration of cultural or historical artifacts may occur due to unregulated 

development.  Travelers may inadvertently introduce new species and constant 

stream of visitors may force domestic pets to disrupt wildlife by disturbing their 

breeding cycles and altering natural behaviors (Kreag, 2001). 

Many studies probed into the impacts of tourism on wildlife and its ecosystem. 

Tourist influx and traffic put stress on wildlife.  Noise and commotion created by 

tourists create disturbance to wild species that also adversely affect their 

behavioral pattern.  As an industry contributing fifty percent of overall traffic 

movements, it results in emission of greenhouse gases and subsequently a major 

cause for climate change (Roe, 2004).   

At the same time, some researchers noted that tourism creates greater awareness 

and consciousness among people for the conservation and preservation of natural 

resources (Var & Kim, 1989).  UNEP hopefully believes that tourism has the 

potential to create awareness among people by contributing to environmental 

protection and conservation.   

2.5.5. Impacts of Globalization 

Being a fastest growing sector, tourism is largely influenced by globalization 

especially due to increased exchange between different destinations outside the 

national borders (Shaw & Williams, 2004, p. 43). It not only reduces trade 

barriers between countries, but is also a sort of a generator of changes. 

According to Mihajlović and Krzlej (2014), globalization results in (1) a sudden 

increase in potential tourist demand for different destinations, (2) competition, (3) 

SMEs have to fight for survival in the market given the conquering power of 

global corporations, (4) emphasis on innovation, specialization, and better quality 

of products and services, (5) increased need for additional capital to finance the 

necessary investments for future goals (6) problems for developed destinations 
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arising from relations with suppliers who are often not heterogeneous and do not 

apply the quality standards. Feige (1998), detailed on globalisation as follows: 

ECONOMY 

 Horizontal and vertical integration strategies of tourism enterprises 

 Foreign investment in hotels and tourist attractions ("global tourism markets") 

 Global players and strategic alliances (air companies, hotels, tour operators) 

 Global tourism management 

 Global competition of holiday resorts 

TECHNOLOGY 

 Global booking systems 

 Standardized technologies in transport systems 

CULTURE 

 Global tourist: uniform traveller behaviour 

 Creation of "global tourist village" 

ECOLOGY 

 Tourism as "global syndrome of ecology problem" 

 Climate changes and their effects on destinations 

POLITICS 

• Increasing importance of international tourism organizations 

• Necessity for global coordination and regulation of passenger circulation 

• Sustainable development as quality and dominant idea 

 

Tourism is a fast mover in economy. Considering its potentials to attract foreign 

travellers, tourism plays a key role in regional development. Factors such as 

natural resources, labour, capital, technology, products and services in global 

economy move freely with the upward trend in communication speed and 

movements of people, goods, and services (Thurow, 1997, pp.116).  

2.6. DESTINATION MANAGEMENT 

2.6.1. Destination  

A tourism destination is a physical space in which a tourist spends at least one 

overnight which includes tourist attractions, products, and supporting services that 

are necessary to meet the stay of a tourist on the place at least for one day (WTO, 

2007).    The term   "destination"   refers broadly to an area where tourism is a 
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 relatively important activity and where the economy may be significantly 

influenced by tourism revenues (UNEP).  Destination has physical and 

administrative boundaries, which defines its management, and has an image and 

perception that determines its competiveness (Carter & Fabricius, 2007).  

Destinations may be of many kinds, from a whole country to a region or island to 

a village, town or city, or a self-administered centre and consists of various 

stakeholders often including a host community, and can nest and network to form 

larger destinations (WTO, 2007).  A tourism destination can be defined as an 

accessible geographic area having various natural attractions, tourism products 

and necessary services like accommodation, travel and food which are sufficient 

as per visitors for spending at least a day.  

2.6.2. Destination Management Structure 

Destination management consists of land use planning, zoning controls, business 

association initiatives, business permits, environmental and other regulations, and 

a host of other techniques to decide the development and day to day operations of 

destination -related activities (UNEP).  Very broadly, it includes planning, 

development and marketing of a destination as well as how it is managed 

physically, operationally, financially, and in other ways.  Australian government 

considered Destination Management as a “holistic process that ensures tourism 

adds value to the economy, social fabric and ecology of our communities”.  It put 

forth a long term vision that tourism needs to be managed to ensure that it leaves a 

positive legacy for current and future generations.   
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According to Franch et al; (2004), destination management is a strategic 

organizational and operational decision taken to manage the activities like 

definition, promotion, sustainable, commercialization of destination or tourism 

products and to generate manageable flows of incoming tourists that are balanced, 

and sufficient to meet the social, economic, and environmental needs of the 

stakeholders involved with destination development.  Mezei (2011) pointed out 

that destination management actions should be in four directions: planning, 

coordination, lobbying and marketing.  

An ideal destination management structure is a valuable mechanism for promoting 

sustainability of tourism, for that what is required is permanent forum or standing 

conference based on a large number of invited stakeholders representing different 

interests and well balanced to reflect the different dimensions of sustainability 

(UNEP, 2005).  To strengthen sustainability of tourism, institutional mechanisms 

should be built for joined-up thinking and synergizing actions through local 

governments (Carmichael, 2006). 

2.6.2.1. Destination Management Organizations (DMO) 

An ideal structure envisaged by UNEP is a participating governance structure led 

by local authorities called as "Destination Management Organizations" or DMOs 

with the involvement of local NGOs, academicians, local community members, 

and local business representatives.  DMOs can be considered as a “mirror of the 

organizational aspects of tourism destinations” which should constantly look into 
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the matters of different stakeholders (Beritelli & Reinhold, 2009).  It also refers to 

a coalition of many organizations and interests working together towards mutual 

goals (Bieger et al; 1998; Elbe et al; 2009; Sheehan et al.,  2007, and WTO, 

2007).  A destination management strategy should maintain a balance between 

economic, social, cultural and environmental activities of a destination.  

According to Mezei, an effective destination management means a harmonious 

combination of planning, lobby, coordination, and marketing through an 

institutional structure like DMOs.  

Local Agenda: It is noted that many destinations all over the world have 

developed Destination Management Organizations (DMO) within the context of 

Local Agenda 21.  Local Agenda 21 brings together the broadest possible range of 

interests in the local area, and integrates it with global concerns while devising 

local plans, which are highly futuristic.  Additionally, it calls for careful 

consultation within each community to ascertain that local concerns are 

addressed.  Calvia, in Spain, is a major tourism destination that used the 

participatory process of LA21 to bring all stakeholders together in destination 

management. 

Participatory Approach: The strategy of Australian local government in 

destination management produced an accelerated change during the last three 

decades by adopting decentralization in entire activities.  A gradual shift from 

administration to management, increased professionalism, good governance and 

accountability, constructive community engagement, devolution of authority from 
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top levels of government to local government, and vibrant stakeholder partnership 

especially public-private partnerships give robustness to local government in 

destination management endeavors (Aas et al., 2005; Bessette, 2004; Dredge, 

2001; Dredge, 2008; Kerala Tourism, 2007, and Worthington & Dollery, 2002).  

This move was contrary to the prevailing scenario of demonstrating interest on 

economic growth with the perception that tourism development will lead to 

healthier, happier and more sustainable communities (Hall, 2000 and Murphy, 

1993). 

The destination management policy designed by South Africa emphasizes that it 

should be  government-led, private sector driven, community-based, and labor 

conscious (Spenceley et al., 2002).  The Government of Kerala encourages local 

communities across destinations to minimize leakages and maximize linkages of 

the industry with a view to reap maximum benefit (Paul & Moli, 2014).   

Considering the due importance of tourism in Kerala economy, Kerala 

implemented Responsible Tourism programs emphasized on sustainable 

development.  It has a three tier mechanism for destination management; at state, 

destination and local government level.  Government has a Cabinet Committee on 

Tourism, Task Force on Infrastructure Development, and Task Force for ‘Kerala 

Waste Free Destination’ (KWFD) with representatives from Department of 

Tourism, Local Self Governments, Self Help Groups, NGOs, and tourism 

industry.   
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2.7. RESPONSIBLE TOURISM (RT) 

Tourism development frequently uses multiple terms like green tourism, fair trade 

tourism, sustainable tourism, ecotourism, alternative tourism etc. to depict its 

meaningful interventions (Stanford, 2006).  The general concise is that an ideal 

tourism shall offer better holiday experiences for guests, good business 

opportunities for enterprises, and better quality of life for the communities in 

destinations.  

It was Jost Krippendorf put forwarded the concept of of Responsible Tourism 

firstly. He introduced it in the Holiday Makers (1987) as a way out strategy to the 

Alpine plateaus of Switzerland where tourism had had significant negative 

effects.  He called for “rebellious tourists and rebellious locals” “to develop and 

promote new forms of tourism, which will bring the greatest possible benefit to all 

the participants - travelers, the host population and the tourism business, without 

causing intolerable ecological and social damage.”   

Bernard Lane (2003) notes that being one of the founding fathers of sustainable 

tourism, Krippendorf stood for channelizing benefits of tourism into 

environmental and cultural conservation and to the host communities.  It was not 

intended to regulate but to helping the industry to look long term and to become 

more responsible for its actions and impacts.  

Smith (1992) in his report on the seminar convened by the World Tourism 

Organization (WTO) on “Alternative” Tourism in Tamanrasset in Algeria 
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introduced the term Responsible Tourism.  After a series of discussion, 

‘alternative tourism’ was emerged as socially responsible and environmentally 

conscious which defined as “all forms of tourism which respect the host’s natural, 

built, and cultural environments and the interests of all parties concerned”.  The 

term ‘alternative tourism’ was best replaced by ‘Responsible Tourism’ as the 

latter phrase was less ambiguous (Smith, 1992 & Stanford, 2000).  

Harrison & Husbands, (1996) describe Responsible Tourism as “the term 

encompasses a framework and a set of practices that chart a sensible course 

between the fuzziness of ecotourism and the well-known negative externalities 

associated with conventional mass tourism. The basic point of Responsible 

Tourism is that … tourism itself can be practiced in ways that minimize and 

mitigate its obvious disbenefits.  Product development, policy, planning, and 

marketing can all be instituted in ways to ensure that tourists, host populations 

and investors reap the long-term benefits of a vibrant and healthy industry”.  

An online portal www.responsible travel.com defines Responsible Tourism as 

projects which make a positive contribution to conservation and the economies of 

local communities, while minimizing the negative impacts that tourism can have” 

(responsibletravel.com, 2004) whereas, Responsible Tourism initiatives of Kerala 

consider it as a “tourism management strategy embracing planning, product 

development, management, and marketing to bring about positive economic, 

social, cultural, and environmental impacts. For tourism operators, it is about 

providing more rewarding holiday experiences for guests whilst enabling local 



Chapter 2                                                                                       Literature Review 

45 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

communities to enjoy a better quality of life and conserving the natural 

environment.  

A White Paper in South Africa (1996) defined Responsible Tourism as enabling 

local communities to enjoy a better quality of life through increased socio-

economic benefits and improved natural resource management (Spenceley et al., 

2002).  It states that Responsible Tourism (RT) focuses on assessing and 

monitoring the environmental, social, and economic impacts of tourism, 

maintaining and encouraging natural, economic, social and cultural diversity and 

avoiding waste and over-consumption, and promoting the sustainable use of local 

resources.   

The Cape Town Conference on Responsible Tourism in Destinations organized by 

the Responsible Tourism Partnership and Western Cape Tourism as part of the 

World Summit on Sustainable Development in Johannesburg in 2002 stated on 

RT as given in table 2.2. 

Table 2.2 The Cape Town Declaration on RT 

Minimizes negative economic, environmental and social impacts 

Generates greater economic benefits for local people and enhances the Well-

Being of host communities; improves working conditions and access to the 

industry 

Involves local people in decisions that affect their lives and life chances 

Makes positive contributions to the conservation of natural and cultural heritage 

embracing diversity 

Provides more enjoyable experiences for tourists through more meaningful 

connections with local people, and a greater understanding of local cultural, 

social and environmental issues 

Provides access for physically challenged people 

Is culturally sensitive, encourages respect between tourists and hosts, and builds 

local pride and confidence 
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2.7.1. How RT is different  

It is a fact that the term Responsible Tourism is confused with various other 

concepts like eco-tourism, green tourism, and sustainable tourism. When eco-

tourism and green tourism thrust on environmental domain, sustainable tourism 

routed on the triple bottom line concept. In RT, local community/local ownership 

is at the forefront of development even when it put forth participatory approach.  

Further, it reiterates that tourism must benefit local communities as well as nature 

conservation  

2.7.2. The Triple Bottom Line (TBL) 

Though economic growth has been 

promoted globally, sustainable 

development and Responsible 

Tourism give more emphasis on 

poverty alleviation and socio-

economic aspects (DEAT, 1996).  

Global Code of Ethics by WTO 

(Article 5) states that the engagement 

of local communities in economic, 

social, and cultural processes should be ensured equally in tourism development.  

Therefore, basic principle of tourism policies should be focusing on improving the 

standard of living of the people and the enhancement of livelihood opportunities 

of host (local) communities (Kerala Tourism, 2012). 

In line with the theme of sustainable development; Responsible Tourism envisions 

“the ‘triple bottom line (TBL)’ concept by giving equal weight to three tiers of 

sustainability:  (i) economy; (ii) society; and (iii) environment.  The TBL 

responsibility explained by the Cape Town Declaration (2002) is given in        

table 2.3: 

Fig. 2.1 Triple Bottom Line Approach 
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Table 2.3 TBL Responsibility Areas – Cape Town Declaration 

ECONOMIC RESPONSIBILITY 

Assess economic impacts before developing tourism and exercise preference for 

those forms of development that benefit local communities and minimize negative 

impacts on local livelihoods (for example through loss of access to resources), 

recognizing that tourism may not always be the most appropriate form of local 

economic development.  

Maximize local economic benefits by increasing linkages and reducing leakages, 

by ensuring that communities are involved in, and benefit from, tourism. 

Wherever possible use tourism to assist in poverty reduction by adopting pro-poor 

strategies.  

Develop quality products that reflect, complement, and enhance the destination.  

Market tourism in ways which reflect the natural, cultural and social integrity of 

the destination, and which encourage appropriate forms of tourism.  

Adopt equitable business practices, pay and charge fair prices, and build 

partnerships in ways in which risk is minimized and shared, and recruit and 

employ staff recognizing international labor standards.  

Provide appropriate and sufficient support to small, medium and micro 

enterprises to ensure tourism-related enterprises thrive and are sustainable.  

SOCIAL RESPONSIBILITY 

Actively involve the local community in planning and decision-making and 

provide capacity building to make this a reality. 

Assess social impacts throughout the life cycle of the operation – including the 

planning and design phases of projects - in order to minimize negative impacts 

and maximize positive ones.  

Endeavour to make tourism an inclusive social experience and to ensure that 

there is access for all, in particular vulnerable and disadvantaged communities 

and individuals.  

Combat the sexual exploitation of human beings, particularly the exploitation of 

children.  

Be sensitive to the host culture, maintaining and encouraging social and cultural 

diversity.  

Endeavour to ensure that tourism contributes to improvements in health and 

education.  

ENVIRONMENTAL RESPONSIBILITY 

Assess environmental impacts throughout the life cycle of tourist establishments 

and operations – including the planning and design phase - and ensure that 

negative impacts are reduced to the minimum and maximising positive ones.  

Use resources sustainably, and reduce waste and over-consumption.  

Manage natural diversity sustainably, and where appropriate, restore it; and 

consider the volume and type of tourism that the environment can support, and 

respect the integrity of vulnerable ecosystems and protected areas.  

Promote education and awareness for sustainable development – for all 

stakeholders.  
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Raise the capacity of all stakeholders and ensure that best practice is followed, 

for this purpose consult with environmental and conservation experts.  

*Detailed explanation on TBL Dimension is given under 2.8  

2.7.3. Experiences and Success Stories* 

Responsible Tourism guidelines of South Africa portray a deep insight into the 

theory and practice of Responsible Tourism.  The Department of Environmental 

and Tourism Affairs (DEAT) aims at managing tourism in the framework of 

sustainable development in such a way that it contributes to the improvement of 

the quality of life of all South Africans (DEAT, 2012 and Goodwin et al., 2001).  

It also emphasizes on stakeholders involvement, socio-cultural development, 

environmental conservation, and promotion of sustainable practices among 

stakeholders of tourism. (* for more case studies see pg. 114-121) 

The Responsible Tourism initiative of Government of Kerala provides values 

lessons for sustainable destination management.  A recent study  on the economic 

impact of Responsible Tourism in destinations of Kerala revealed that in 

Kumarakom, Wayanad, Thekkady and Kovalam, different micro-enterprises have 

all benefited from tourism through the sale of food products and handicrafts,  

cultural group and even dealing with plastic waste.   

The study estimated that, in Kumarakom, 1,600 families have benefited from sales 

of Rs. 10,800,000 that an average of Rs. 6750/family as additional income 

whereas in Thekkady it was 450 families benefits and earned 480, 0000 Rupees, 

an average of Rs. 10,667/family.  An RT Shop run by two families sell locally 
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sourced spices who have a turnover of Rs. 22,00,000  (22 Lakhs) – making a total 

of Rs. 48 lakhs, whereas in Wayanad it is 180 families Rs. 38 lakhs. (Goodwin & 

Rupesh, 2015).   

The Village Life Experience Package (VLE) - village tour, also emerged as a 

good revenue model.  In 2014, nearly 400 tour packages were sold through the 

programme. Details of VLE is given in table 2.4  

Table 2.4 Village Life Experience Package sold in the year 2014 

 Destination Packages Guests Beneficiary 

Families 

Total 

Value 

Kumarakom 300 600 75 900,000 

Wayanad 60 100 42 150,000 

Thekkady 5 15 10 25,000 

Kovalam 44 88 25 132,000 

Bekal 5 10 8 15,000 

Total 389 813 160 1,222,000 
Source: Centre for Responsible Tourism, KITTS, 2014 

2.8. DESTINATION SUSTAINABILITY 

Sustainable development is one of the most sought after themes and a need of the 

contemporary world as well.  The World Conservation Strategy (WCS) published 

by International Union for the Conservation of Nature and Natural Resources 

(IUCN) in 1980 introduced the concept for the first time.  The idea has been 

conceptualized in the Brundtland Report of UN World Commission on 

Environment and Development called ‘Common Future’ that defined sustainable 

development as “meeting the needs of the present without jeopardizing the ability 

of future generation to meet their needs” (WCED, 1987, p. 8) which was accepted 
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globally after the UN Environment and Development Conference held in Rio de 

Janeiro in 1992.  The Rio conference while defining this term emphasized the 

need of the public participation and the involvement of local administration units, 

non-governmental organizations, private sector institutions, and individuals in 

addition to central administration units for the implementation of sustainable 

development concept (Tosun & Jenkins, 1998).  

Sustainable tourism development envisages a quadruple or triple bottom line 

approach which consists of economic, social, and environmental sector that 

proposes an ideal situation where exists a balance among all the three dimensions 

(Dredge, 2008).  A mutual coexistence of these pillars in tourism destinations can 

be termed as Destination Sustainability.   

The term sustainable tourism development is often used instead of Destination 

Sustainability (Ginson, 2006).  The integration of sustainability and tourism has 

gained momentum during the last two decades (Australia, 1997; Godfrey, 1998; 

Hall & Vredenburg, 2004; Kennedy, 1992; Krippendorf, 1982; Mowforth & 

Munt, 1998; Romeril, 1985, and Simpson, 2001).  It is also observed that 

Destination Sustainability is frequently used in connection with local community 

(Aspinall, 2006; Baros & David, 2007, and Choi & Sirakaya, 2006). 

The World Tourism Organization (WTO) suggested that sustainable development 

guidelines and management practices are applicable to all forms of tourism in all 

types of destinations.  It refers to the economic, environmental, and socio-cultural 
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aspects of tourism development, and persuades to maintain a suitable balance 

between these three dimensions to guarantee long-term sustainability.  United 

Nations Environmental Program (UNEP) provided a list of prerequisites of 

sustainable tourism development (UNEP, 2003), which are as follows:  

 Tourist resources - natural, historical, cultural and others - are preserved 

in a way that allows them to be used in the future, whilst benefiting today’s 

society;  

 The planning and management of tourist development are conducted in a 

way that avoids triggering serious ecological or socio-cultural problems 

in the region concerned;  

 The overall quality of the environment in the tourist region is preserved 

and, if necessary, improved;  

 The level of tourist satisfaction should be maintained to ensure that 

destinations continue to be attractive and retain their commercial 

potential  

 Tourism should largely benefit all members of society.  

 

Carrying capacity and limits of growth are two relevant concepts involved with 

sustainable tourism development.  It has generally been defined as the maximum 

number of people who can afford a site without any unacceptable alteration in the 

physical environment and without any unacceptable decline in the quality of the 

experience gained by tourists (Jianlin, 2007).  Theoretical explanations on the 

impact of tourism on destination community are based on the concept of social 

carrying capacity (Kim, 2002, Madrigal, 1993, and Perdue et al., 1990).  It implies 

that when tourism development exceeds “carrying capacity” or “level of 

acceptable change”, it may result in negative environmental and social 

consequences and diminishing of returns on tourism investments (Kim, 2002).   
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Agenda 21 - the plan of action which emerged from the United Nations 

Conference held in Rio 1992 on Sustainable Development (Johannesburg, 2002) 

introduced three dimensions or ‘pillars’ of sustainable development. These are 

given in table 2.5. 

Table 2.5 Pillars of Sustainable Development 

Economic Sustainability, which means generating prosperity at different levels of 

society and addressing the cost effectiveness of all economic activity. Crucially, it 

is about the viability of enterprises and activities and their ability to be 

maintained in the long term. 

Social Sustainability, which means respecting human rights and equal 

opportunities for all in society. It requires an equitable distribution of benefits, 

with a focus on alleviating poverty. There is an emphasis on local communities, 

maintaining and strengthening their life support systems, recognizing and 

respecting different cultures and avoiding any form of exploitation. 

Environmental Sustainability, which means conserving and managing resources, 

especially those that are not renewable or are precious in terms of life support. It 

requires action to minimize pollution of air, land and water, and to conserve 

biological diversity and natural heritage 

 

UNEP also introduced Cultural Sustainability in the case of tourism which 

means to respect and enhance the historic heritage, authentic culture, traditions 

and distinctiveness of host communities (UNEP & WTO, 2005).  A brief 

description on Destination Sustainability dimensions is given.  

2.8.1. Economic Sustainability 

Economic sustainability refers to the capability of the destination to maintain and 

sustain equitable distribution of revenue and assuring viability and feasibility of 

business enterprises for a long term (UNEP, 2010).  The aspect of maintaining 
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destination competitiveness and image is a part of economic sustainability, as it 

decides sustenance of all stakeholders of tourism.  According to Richins (2009), 

the economic sustainability consists of a strong, viable and sustainable tourism 

economy which integrates all factors of Sustainable Tourism Strategy (STS) that 

supports and contributes positively to the stakeholders especially to the local 

community; and it should be capable of creating vibrant and distinctive 

experiences to visitors.   

According to the theory of social exchange, the attitude of local community may 

go awry, if the cost outweighs benefits out of tourism (Emerson, 1972).  UNEP 

and WTO specifically defined the constituents of economic sustainability.             

It includes economic viability, local prosperity and employment quality, as- 

Economic Viability: To ensure the viability and competitiveness of tourism 

destinations and enterprises, so that they are able to continue to prosper and 

deliver benefits in the long term. 

Local Prosperity: To maximize the contribution of tourism to the economic 

prosperity of the host destination, including the proportion of visitor spending that 

is retained locally. 

Employment Quality: To strengthen the number and quality of local jobs created 

and supported by tourism, including the level of pay, conditions of service and 

availability to all without discrimination by gender, race, disability or in other 

ways. 
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According White (2006), the principle of economic sustainability comprises of 

generating new and alternative source of income- diversification of economy, 

boosts economic activity and growth in peripheral, isolated rural areas; 

encouraging outside investment in infrastructure, increased employment 

opportunities, support local economies, and increased market for local products. 

2.8.2. Social Sustainability 

The principle of social sustainability comprises of improved quality of life of local 

communities, stakeholder participation in decision-making, and satisfying and 

rewarding experience for the customer (White, 2006).  According to Richins 

(2008), the vision for social sustainability includes achievement of social 

cohesion, community well-being and sense-of-community which provides an 

attraction for residents and an interactive experience for visitors.   

UNEP and WTO (2005) classified social sustainability into three components: 

social equity, visitors’ fulfillment, local control and community well-being.  

Social Equity: To seek a widespread and fair distribution of economic and social 

benefits from tourism throughout the recipient community, including improving 

opportunities, income and services available to the poor. 

Visitor Fulfillment: To provide a safe, satisfying and fulfilling experience for 

visitors, available to all without discrimination by gender, race, and disability or 

in other ways. 
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Local Control: To engage and empower local communities in planning and 

decision making about the management and future development of tourism in 

their area, in consultation with other stakeholders. 

Community Well-being: To maintain and strengthen the quality of life in local 

communities, including social structures and access to resources, amenities and 

life. 

Social sustainability lies in the achievement of quality of life of a community 

which can be enhanced by economic diversification through tourism.  The 

facilities should be developed to meet the combined needs of tourists and local 

people so that recreational and leisure well-being of the individuals can be 

enhanced.   

2.8.3. Cultural Sustainability 

When the whole world is on the verge of destruction of diverse culture, heritage, 

and indigenous styles, sustainable tourism suggests effective mechanism to 

maintain and preserve cultural richness.  To respect and enhance the historic 

heritage, authentic culture; UNEP proposed strategic measures which envisaged to 

make people to respect and understand cultural diversity of nations and people.  

The policy considered tourism as a force for the conservation of historic and 

cultural heritage, and to stimulate arts, crafts, and other creative activities within 

communities.  Cultural sustainability is also an approach providing a source of 
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income thereby to encourage communities to value their cultural heritage and to 

be proud of their heritage.   

In order to achieve cultural sustainability, behaviors and activities of tourists and 

local community should be guided by mutually accepted code of conduct.  An 

effort to match the needs and expectations of the local people and tourists is vital 

for the protection of indigenous cultures against any adverse impact.  Cultural 

sustainability principles majorly designed to strengthen community identity and to 

facilitate exchange between tourists and host community.   According to Richins 

(2007), the cultural vision for sustainable tourism aimed at nurturing and fostering 

of vibrant and creative local community, their diverse and distinctive cultural 

heritage.   

Tourism: 2020 Vision, the World Tourism Organization (WTO) predicted that 

cultural tourism will be emerged as one of the five key tourism market segments 

in the future.  Growth in this area will increase the challenge of managing visitor 

flows to cultural sites.  Also, UNESCO noted that cultural tourism has the 

potential to encourage traditions and can restore historic sites and monuments; but 

it also apprehended that the unbridled tourism can have the opposite effect. 

Scientific management and conservation of heritage sites, inclusive approach in 

destination management; public-private partnerships in tourism development and 

programs promoting cultural richness, identity, and pride among local community 

can make difference in the prevailing issues of cultural tourism.  
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2.8.4. Environmental Sustainability 

Global Sustainable Tourism Criteria (GSTC, 2011) put forth measures to achieve 

environmental sustainability of destinations: identify and reduce environmental 

risks, protection of sensitive environments, wildlife protection, controlling 

greenhouse gas emission, energy conservation, waste management, water security, 

water quality, controlling solid, liquid, and noise pollution; and minimize the 

impact of transportation and development on tourism areas.  According to Richins 

(2008), the strategy of environmental sustainability encompasses best practices in 

environment management, achieving excellence within the tourism and other 

related industries, and gaining confidence of community to maintain ecological 

processes through sustainable development and management of natural resources.   

UNEP and WTO provided a detailed view on environmental sustainability that 

spans into four categories: physical integrity, resource efficiency, biological 

diversity, and environmental purity.  

Physical Integrity: to maintain and enhance the quality of landscapes, both urban 

and rural, and avoid the physical and visual degradation of the environment. 

Biological Diversity: to support the conservation of natural areas, habitats and 

wildlife, and minimize damage to them. 

Resource Efficiency: to minimize the use of scarce and non-renewable resources 

in the development and operation of tourism facilities and services. 

Environmental Purity: to minimize the pollution of air, water and land and the 

generation of waste by tourism enterprises and visitors. 
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2.8.4.1. Destination Sustainability – Classifications and Measurements   

 

Butler (1999: 16) commented that without indicators or measures ‘the use of the 

term “sustainable” is meaningless’ and ‘becomes hyperbole and an advertising 

jargon’.  It becomes a growing concern about sustainability that led to an 

increased need for tourism studies to develop indicators for monitoring the 

sustainability of the tourism industry.  Schianetz & Kavanagh (2008) stated that 

the development of indicators of Destination Sustainability should be based on a 

comprehensive and systemic approach, which should recognize the interrelations 

between indicators and focus on resilience thinking and enhancing systems rather 

than on the interpretation of individual system variables.  Also, Miller & Twining-

Ward, (2005) and Reed et al., (2006) opined that sustainability indicators are not 

only for reporting the progress, but also to catalyze the learning process to 

enhance the overall understanding of economic, social, and  environmental 

problems; facilitate community development programs, and to achieve sustainable 

development goals.  

2.8.4.1.1 Sustainability Classifications 

Waldron & Williams (2002) described five broad categories of sustainability 

frameworks: goal-based, domain-based, sectoral, issue-based, and causal 

frameworks.  According to Schianetz & Kavanagh (2008), Destination 

Sustainability indicators are categorized into two; thematic and supportive system.  

Based on thematic areas, Destination Sustainability is categorized into economic, 

social, cultural, technical, political or institutional (Allin et al., 2001; Choi & 
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Sirikaya, 2005; Miller & Twining-Ward, 2005; Twining-Ward et al., 2002, and 

WTO, 2004).  According to Bossel (1999), sustainability indicators are divided 

into three functional subsystems: the human system (social aspects), the natural 

system (ecological and environmental), and the support system (financial and 

physical aspects).  

While evaluating the sustainability of destinations, Duc (2009) considered 

economic sustainability, environmental sustainability, socio-cultural 

sustainability, and institutional framework for sustainable tourism.  The White 

Paper on the Development and Promotion of Tourism in South Africa, 

Department of Environmental Affairs and Tourism (DEAT), 1996: section 3.4 

included components of Destination Sustainability: community involvement; 

respecting local, natural and culture; use local resources sustainably; sensitive to 

the host culture; maintain natural, economic, social, and cultural diversity; and 

assessment of environmental, social, and economic impacts.  Global Code of 

Ethics for tourism provides guidelines for destination management under 

economic, environmental, social, cultural, and political dimensions.   

2.8.4.1.2 Sustainability Indicators   

The WTO provides eleven core indicators on Destination Sustainability 

(Twining-Ward & Butler, 2002); site protection, site stress, use intensity, social 

impacts, development control, waste management, the planning process, the 

critical ecosystem, consumer satisfaction, local satisfaction, and tourism’s 

contribution to the local economy.  They also mentioned some fundamental 
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indicators of sustainable tourism in general which are: pressure, social impacts, 

contribution of tourism to the local economy, evaluating by the number of tourists 

visiting the site, on-going staff education, waste management, development 

control, and planning processes. 

The Guide Book of WTO on the indicators of sustainable development for 

tourism destinations provide criteria to measure progress in sustainability at 

destinations; which are: environment, socio cultural, and economic quality.  

Sustainable tourism agenda of UNEP is a comprehensive document on 

Destination Sustainability.  It comprises of variables: economic viability, local 

prosperity, employment quality, social equity, visitor fulfillment, local control, 

community well-being, cultural richness, physical integrity, biological diversity, 

resource efficiency, and environmental purity.  Other criteria for Sustainable 

Tourism by UNEP are natural and cultural environment, community well-being, 

product quality and tourist’s satisfaction, and management and monitoring as the 

measure of Destination Sustainability.  

Indicators of sustainable development for tourism destinations: a guidebook, 

WTO, 2004 provided indicators of sustainable tourism development which are 

local satisfaction, economic benefits, energy management, and sewage treatment. 

Criteria for sustainable development of tourism destinations developed by WTO 

consist of cultural, economic, environment, and tourism management dimensions 

(Manning & Dougherty, 1994).  
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Although different disciplines have created their own indicators, they all may 

share some commonalities.  The World Tourism Organization (WTO, 2009) 

identified ten priority indicators for the private sector in terms of sustainable 

tourism development: environmental issues, energy conservation and 

management, water minimization, management of fresh water resources, land use 

planning and management, staff involvement, and partnerships for sustainability.  

These are, so far, considered as a set of internationally acceptable sustainable 

tourism indicators and an established mechanism for tourism managers to 

implement sustainable tourism practices.  

According to Duc (2009), principles behind sustainable tourism management are 

waste management, sustainable use of resources, and diversity maintenance.  He 

cited  Farsari & Prastacos (2007) suggesting indirect measures for socio-cultural 

sustainability which are number of tourism businesses operated and managed by 

local people, number of tourism businesses employing local people, the 

community’s share of profits from tourism, the budget for cultural heritage site 

conservation, the gap between rich and poor in tourism areas, community 

involvement in the planning, research, and decision-making processes, provision 

of technical support to local tourism businesses, and incidence of discrimination. 

2.8.4.1.3 Sustainability Indices  

Fernández (2009) has analyzed two proposals for constructing composite indices 

in tourism, environmental management, and sustainable development.  These 

indices named tourism competitiveness monitor of the WTTC (World Travel and 
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Tourism Council) and the environmental sustainability index (ESI) of the WEF 

(World Economic Forum) have gained worldwide acceptance.  The tourism 

competitiveness monitor consists of 65 tourism competitiveness indicators 

classified under eight main dimensions: infrastructure, environment, technology, 

price competitiveness, human tourism, tourism openness, social development and 

human resources.  It was designed originally to measure the level of tourism 

competitiveness in nearly 200 countries throughout the world and it was put into 

practice in 2001.   

The Environmental Sustainability Index (ESI) is a proposal of the World 

Economic Forum (WEF), designed by the Yale Center for Environmental Law 

and Policy of Yale University and the Center for International Earth Science 

Information Network of Columbia University.  Seventy six variables grouped into 

21 environmental sustainability indicators, ESI is calculated for 146 countries.  

ESI analyses five broad categories: environmental systems, environmental stress 

reduction, reduction of human vulnerability to environmental stresses, social and 

institutional efficiency to respond to environmental challenges, and global 

management.  

Fernández (2009) proposed a composite index to measuring tourism 

sustainability.  He opined that there is no agreement on a universal list of 

indicators enabling the comparison of sustainability levels in different tourism 

destinations.  He also designed a composite index consisting of four dimensions 

of sustainability – economic, social, environmental and institutional, calculated 
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from a broad system of indicators that contribute information.  The resulting 

single indicator that synthesizes all this information facilitates analysis of the 

situation in tourist destinations and the decisions made by their stakeholders.  This 

ST Index can be used to compare the behavior of tourism destinations in terms of 

tourist sustainability.  He presumed that application of the ST index method to 

analyse specific tourist destinations will provide a real vision of its situation with 

respect to sustainability. 

An index developed for sustainable tourism development in Italian holiday 

destinations proposed (Carcolici et al; undated) an overall efficiency indicator 

comprised of sustainable tourism index and economic efficiency index.                 

It anticipated that environment needs to be considered with utmost care.  The 

activity analysis of the index incorporated environmental efficiency, economic 

efficiency, and environmental performance.  This is a tool developed to measure 

the efficiency of destination and its sustainable performance.  It is a measure of 

sustainable tourism in terms of efficiency considering the economic and 

environmental dimensions of the ‘production process’ including physical and HR 

of tourist destinations.  They considered tourist site as a company and assessed its 

sustainability by tourist ‘production function’.  More specifically, they obtained 

two indicators: eco – efficiency and economic efficiency for activity analysis. 

Even though the indicator list of Destination Sustainability has multiple 

components, it is conspicuous from the literature that, it revolves around 

economic, social, cultural, environmental, management, and tourist satisfaction.  
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Since the study focused on destination quality and local community, indicators 

were to be limited to the immediate stakeholders.  Hence, four sustainability 

dimensions viz. economic, social, cultural, and environmental conceptualized by 

the UNEP were considered for the study.  

2.9 QUALITY OF LIFE (QOL) 

Quality of life is the degree of well-being felt by an individual or group of people 

(Delibasic et al., 2008).  Even though it is being used in different contexts, QOL is 

considered as the development of human life.  World Health Organization (WHO) 

defined QOL as “individuals' perceptions of their position in life in the context of 

the culture and value systems in which they live and in relation to their goals, 

expectations, standards and concerns” (Hughes et al; 2004 & Skevington et al;  

2004).  It is the “the degree to which a person’s life is desirable versus 

undesirable, often with emphasis on external components,” but can also more 

broadly include a person’s perceptions, thoughts, feelings, and reactions (Diener 

& Suh, 1997).  According to Zamfir (1989, pp. 20) QOL is "a measure of human 

achievement, a balanced multilateral meeting real human needs, leading 

authentic to human fulfillment” (cited in Maria, 2013). 

According to Budruk & Phillips (2011), QOL is one’s satisfaction with life and 

feelings of contentment or fulfillment with one’s experience in the world.  QOL 

indicators are in a way a sign of how well an individual, society, or a country is 

doing (Andereck et al.,  2007 and Andrew & Withey, 1976).  OECD (2011) 
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considered QOL as one of the three pillars of well-being and defined; the set of 

non-monetary attributes of individuals that shape their opportunities and life 

chances, and has intrinsic value under different cultures and contexts.  As an 

indicator of human development, QOL helps governments in taking crucial 

decisions whose outcomes can make tremendous impact in the lives of people 

(Delibasic et al., 2008).  Though place-centered indicators are best for policy 

development, person-centered measures are the best predictors of quality of life 

(Lloyd & Auld, 2002).  Hence, indicators as well as standards of QOL have long 

been considered for management decision making in the leisure sciences (Budruk 

& Phillips, 2011). 

QOL Measurment: Budruk & Phillips (2011) cited Heal & Sigelman (1996); 

QOL measurement has two approaches (1) objective measurements of people like 

income and education attainment and (2) subjective indicators such as satisfaction 

with various aspects of life.  Diener & Suh (1997) stated that “subjective well-

being consists of three interrelated components: life satisfaction, pleasant affect, 

and unpleasant affect. Affect refers to pleasant and unpleasant moods and 

emotions, whereas life satisfaction refers to a cognitive sense of satisfaction with 

life.”  Differently from the “traditional clinical models of mental health, 

subjective well-being does not simply refer to an absence of negative 

experiences”.  

Measures of QOL are multidimensional, distinguishable, and reimbursable 

(Diener & Suh, 1997 and Kim, 2002).  QOL can be assessed by how long and 
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happy people live (Veenhoven, 2005).  As construct with both subjective and 

objective dimensions, researchers opt reflective and formative indicators for 

measuring this construct (Sirgy, 1998).  However, there is a general agreement 

that QOL is a multidimensional and interactive construct encompassing various 

aspects of people’s lives and environments (Schalock & Siperstein, 1996).  

Additionally, rather than measuring QOL at community level, researchers 

consider individual measurements to gauge quality of life (Forward, 2003; Heal & 

Sigelman, 1996; Rogerson, 1999, and Sirgy et al.,  2000). 

QOL Indicators: Way back to 1930, sociologist William Ogbum triggered works 

on social indicator and quality of life movements and in 1960s, researchers started 

to consider social indicators as a predictor of QOL (Biderman, 1974; Kim, 2002; 

Massam, 2002, and Parke & Sheldon, 1974).  Community indicators give a view 

on the concerns of people that can be considered in the planning and management 

of programs.  According to Kim (2002), QOL can be measured and conceived at 

the individual level, the family level, the community level, and at the societal 

level. 

According to Shin (1980) (cited in Budruk & Phillips, 2011) and Sirgy et al., 

(1998, p. 284); QOL of community has two dimensions; first level is the 

distribution of this satisfaction across the citizenry and the second satisfaction is 

connected with various community resources.   Kahn & Juster (2002) used three 

indicators of well-being: 1) satisfaction with life 2) health and ability/disability, 

and 3) composite indexes of positive functioning.  Gondos (2014) reported that 
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the Rahman model of QOL is the best way to explain the relationship between 

quality of life and happiness, as it has input and output side.  When there are eight 

factors on the input side (family and friends relations; material well-being; 

emotional well-being; health; belonging to local community; personal safety; 

work and activity; and quality of environment), output side comprises of happy 

life years, index of life satisfaction, and the index of inequality -adjusted 

happiness (Kovács, 2007 cited in  Gondos, 2014). 

TRQL index (Tourism Related Quality of Life Index) is a research in Hungary 

(Kovács, 2007), to develop a methodology to assess the impact of tourism on 

quality of life.  This was in the wake of the objective of the National Development 

Plan of Hungaria to improve people's quality of life.  According to Kovács (2007), 

the tourism-related quality of life has two dimensions, first, an individual 

participation in the tourism industry and its impact on life satisfaction, quality of 

life and, second, the impact of tourism on the residents’ quality of life.   

A study on the QOL by Urtasun & Gutiérrez (2006) in Spanish provinces 

included indicators as health and health services, cultural and leisure 

opportunities, coexistence and participation, and citizen security in addition to 

more typical social, economic, and environmental indicators.  In the tourism 

management domain, community indicators are being highly used for 

development of frameworks on the local, regional, national and multinational 

levels.  Argyle & Lu (1990), claimed that QOL is measured by well-being, life 

satisfaction, made up of happiness, and absence of ill being. 
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According to Kim (2002), many Quality of Life researchers focus on the effects of 

various factors involved with QOL within specific domains such as leisure, 

health, work, family, and community.  Self-Anchoring Ladder of Satisfaction 

(SALS) scale for QOL by Andrew and Withey (1976) encompasses 21 items 

(Bubloz et al., 1980).  A study in the Michigan identified that QOL can be 

explained by only four of the variables in the SALS: family life, something, work, 

accomplishing and financial security.  McCabe & Johnson (2013) and Cummins, 

(1996) argued that QOL of residents should be measured by considering seven 

domains: material well-being, intimacy, safety, health productivity, community, 

and emotional well-being.  Later, he subsumed it into five domains; material well-

being, emotional well-being (leisure, spiritual well-being, morale, etc.), health, 

social and family connections (Intimacy), and work or other form of productive 

activity.   

Cummins (1996) had proposed the two additional domains of safety and 

community.  Presenting a paper on ‘the influence of tourism on the subjective 

well-being of host communities’ at the consortium on Business Enterprises for 

Sustainable Travel Education Network (BEST EN) Think Tank VIII (2008), 

Cummis proposed eight quality of life dimensions: standard of living, community 

connectedness, health, safety, achieving in life relationships, future security, and 

spirituality.  

QOL in Tourism Context: It is learnt that the concept of quality of life is largely 

used in the academic literature on tourism impacts.  A study on sustainable 
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tourism indicators by Cracolici & Cuffaro addressed residents’ and tourists’ 

concerns including protection of indigenous cultures, and resident access to 

recreational and tourist areas, promotion.  Studies on the Quality of Life of 

destination communities by Aref, (2011) give a clear insight on the indicator list 

of QOL (table 2.6): as material well-being, community well-being, emotional 

well-being, and health and safety well-being.  

Table 2.6 Indicators on Quality of Life 

Variables of Quality of Life Indicators 

Health and safety well-being Health well-being 

Increase the air quality 

Increase the water quality 

Safety well-being 

Increase the accident rate  

Increase the crime rate  

Health and safety well-being 

Increase the safety and security 

Emotional well-being Spare time  

Leisure activity 

Your leisure life  

Emotional well-being 

Your cultural life 

Community well-being Improve the conditions of the community 

environment  

Increase the community services  

Increase the community facilities 

Community well-being 

Improve the community residents well-being 

Material well-being Income and employment 

Your income at your current job  

Economic security of your job  

Your family income  

Pay and fringe benefits you get 

Cost of living 

Increase your real estate taxes  

Increase of cost of living  

Material well-being 

Increase cost of basic necessities 

Source: (Aref F. , 2010) 
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Kim (2002) in his study on the impact of tourism on the community had adopted 

Cummins et al., (1994) scale on QOL.  It consists of four life domains; material 

well-being, community well-being, emotional well-being, and health and safety 

well-being as these are the particular life domains related to tourism impacts.   A 

study by Aspinall (2006) also adopted Kim’s methodology to determine the 

impact of quality of life of tourism on local residents in the East Kootenay region 

of British Columbia.  Considering the researchers interest on these particular life 

domains, present study, also considered material well-being, community well-

being, emotional well-being, and health and safety well-being to measure quality 

of life of the residents in the community.  A brief description on each life domains 

are as follows: 

2.9.4 Material Well-Being:  

OECD (2011) reported that income and wealth are essential components of 

individual well-being.  Among the well-being dimensions, material well-being is 

the most preferred one by respondents (Kim, 2002; Krupinski, 1980, and 

Flanagan, 1978).  Kim (2002) and Aspinal (2010) considered cost of living, and 

income and employment as the components of material well-being which 

comprises of standard of living, income and employment, job security, local 

business, taxes, and cost of living.  Cummins (1996) found that material well-

being  mostly derived from one’s, income, living situation, economic situation,  

standard of living, housing, financial situation, socio-economic status, and 

personal possessions.  OECD considered material living conditions (or economic 
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well-being), as the people’s consumption possibilities and their command over 

resources (OECD, 2011).  Income in this context refers to the flow of economic 

resources that an individual or household receives over a time that consists of 

salaries, wages, and money earned through self-employment as well as resources 

received from other sources such as pensions, property, and social transfers. 

Canberra Group Handbook on Household Income Statistics (UNECE, 2011) 

considered wealth as a “stock” and defined it as the value of accumulated assets at 

a given point of time that includes pensions and financial assets, value of 

property, along with physical assets such as vehicles and household goods.  

Income and wealth enhance individuals’ lives and it is associated with 

improvements in other dimensions of well-being, such as educational attainments, 

life expectancy, etc.  OECD (2011) stated that household economic well-being is 

multi-dimensional, and is explained by looking at household income, 

consumption expenditure and wealth.  Consumption is also considered as an 

important determinant of economic well-being.  Cutler & Katz (1992) and 

Jorgenson and Slesnick (1987) (cited in OECD, 2011) found stronger 

relationships between consumption and subjective well-being than between 

income and subjective well-being.  Additionally, Headey & Wooden (2004) and 

Graham & Pettinato (2002) reported a positive relationship between wealth and 

measures of subjective well-being. 

United Nations Department of Economic and Social Affairs in its report ‘Living 

Arrangements of Older Persons around the World’ provided a scheme for 
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obtaining the material well-being index which are: water source, toilet or sewage, 

floor material, electricity, radio, television and refrigerator.  As per the World 

Bank Living Standards Measurement Study (LSMS), material well-being is a sign 

of human well-being and is measured through income, consumption patterns or 

assets (Chowa et al., 2010).   

Sirgy (1998) opined that material well-being is a psychological construct that is 

related to possession of material goods, wealth, and income that provide the 

greatest sources of satisfaction or dissatisfaction in life.  The Levy Institute 

Measure of Economic Well-Being (LIMEW) is very different from others by 

including estimates of public consumption and household production and, income 

from assets (Wolff et al., 2009).  

Kim (2002) believed that a material possession is a strong predictor of life 

satisfaction.  A study conducted in the East versus West Germany concluded that 

unemployment and work plays an important role in subjective well-being 

(Gerlach & Stephen, 1997).  According to Campbell (1981), income has a 

significant role in the perception of QOL.  Duncan (1969) and Easterlin (1973) on 

the basis of a study in nineteen countries argued that material well-being is not a 

determinant of happiness of all people, as they are more concerned about the 

social status it brings.  So, satisfaction from income and feeling on economic 

security also contributes for overall QOL (Andrew & Withey, 1976).  
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2.9.5 Community Well-Being:  

Community well-being is a unique dimension that decides the lives of people and 

their neighborhood area different from others.  When economic development 

becomes a core concern of policy makers, the concept of community well-being 

gained wide currency.  Kim (2002) commented that QOL researches throw light 

into the significance of key issues like perception of safety and crime, local 

media, and community beautification programs.  This life domain is also 

associated with the social indicators: education, service and facilities, 

neighborhood, social life and social relations (Cummins, 1997).  

Norman et al., (1997) conducted a study in five rural areas of South Carolina and 

found that satisfaction with recreational services provided by the government has 

a significant positive impact on the lives of community satisfaction whereas 

Wagner (2005) opined that a person’s satisfaction with his/her immediate 

neighborhood and the community he/she lives has a significant effect on their 

QOL.  Kim (2002); O’Brian and Lange (1986); Sirgy & Cornwell (2001); Sirgy et 

al., (2000),  and Schuman & Gruenberg (1972) found that the QOL of the 

community is  determined by their satisfaction towards various services including 

business, government, non-profit organizations, and satisfaction with other 

elements like environment, natural landscape, etc.   Also, availability of retail 

service and related facilities may affect life satisfaction of community (Roach & 

O’Brien, 1982). 
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Kim (2002) used four items scale developed by Andrew and Withey (1978), 

Cummins (1996), Norman et al., (1997), and O’Brien & Lange (1986).  These 

items include community’s satisfaction towards the community environment 

(land, air, and water,) the people living in the community, service and facilities, 

and the community life.  

2.9.6 Emotional Well-Being  

Emotional well-being is a construct related to mental health factors and its 

implications may lead to stress, anxiety, depression, tension etc. (Harvard, 2010).  

This also may contribute to physical ill-health (Fredrickson et al., 2002).  At the 

same time, an enhanced emotional well-being may contribute towards stress 

control, self-esteem, improved productivity and even longevity (Kahneman, 

Daniel, & Angus, 2010). 

Emotional well-being has an impact on physical health, quality of life and 

personal achievements.  Common Wealth of Australia (2008) reported that it is a 

broad concept consisting of feelings, relationships, behavior, goals, and personal 

strengths.  When we are not much stressed and able to maintain positive and 

effective relationships with others, we may be in a state of social and emotional 

well-being.  It depends on culture, temperament and individual differences.  

Mental health is a sign of social and emotional well-being and mental illness is a 

medical condition that can adversely affect our behavior, feelings, and 

relationships.  Also, the term resilience is associated with social and emotional 



Chapter 2                                                                                       Literature Review 

75 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

well-being.  It is the capacity to deal constructively with challenges and change 

or, allowing a person to maintain or re-establish his/her social and emotional well-

being in the face of difficult events.  People learn these skills (social skills, 

communication skills, problem-solving, negotiation and the capacity to 

understand the views and feelings of others) through social interactions, 

observation of others, relationships and sometimes through formal learning in the 

curriculum.  

World Health Organization (WHO) and VicHealth defined emotional health as a 

situation of mental health.  ‘Mental health is a state of well-being in which the 

individual realizes his or her own abilities, can cope with the normal stresses of 

life, can work productively and fruitfully, and is able to make a contribution to his 

or her community’ (WHO, 1998).  It is the embodiment of social, emotional and 

spiritual well-being.  Mental health provides individuals with the vitality 

necessary for active living, to achieve goals and to interact with one another in 

ways that are respectful and just’ (VicHealth).  Cooperative Research Centre for 

Aboriginal Health (2009) reported that social, emotional and spiritual well-being 

for aboriginal people emphasize on the importance of culture, connection to land, 

spirituality, family ancestry, and community that act as sources of strength and 

resilience.  

As discussed in the introductory part, emotional-well-being domain mostly 

associated with leisure, recreation and spiritual activities (Cummins, 1997).  

Cummins study found that 85% of the emotional well-being studies are in 
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connection with some form of leisure, spiritual well-being, morale, etc.  Also, 

Flanagan (1978) and Krupinski (1980) reported that eighty-six percent of the 

respondents in their studies ranked emotion well-being in the top two categories 

of QOL domains.  They also found that majority of the respondents have the 

opinion that the satisfaction of emotional well-being comes from spiritual and 

leisure activities.  Kim (2002) in her studies considered leisure and spiritual 

activities as the components of the emotional well-being.  The World Health 

Organization (WHO) Quality of Life Assessment measures include leisure and the 

study found that ‘‘participation in and opportunities for recreation/leisure 

activities’’ is a significant contributor to QOL, underpinning the importance of 

leisure generally (WHO Quality of Life Group, 1998). 

According to Kim (2002), QOL researchers conceptualized leisure well-being in 

terms of: leisure satisfaction; satisfaction with non-working activities; leisure-life 

experience-construed and measured in terms of leisure boredom; amount of fun 

one is having; time to do things; spare time activities; things done with family; 

and leisure experience in terms of peace, achievement, exercise, and risk.  Well 

for Life (WFL) identified five elements required to maintain an individual’s 

emotional well-being: social connections, resilience and coping; being productive 

and making a contribution; basic needs and comfort, and enjoying sensory 

enrichment. 

As a subjective well-being, leisure satisfaction does make a positive contribution 

to community residents’ perceptions of their quality of life (Norman et al., 1997).  
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Haggard et al., (1995) also identified that leisure does influence QOL, though its 

effect is through mental health.  Neal et al., (1997) empirically proved that leisure 

satisfaction has a significant role in affecting life satisfaction.  According to Kim 

leisure satisfaction has two main derivatives: leisure satisfaction experienced at 

home and away from home.   

Other factors like: time with others; preference for activities having skill, identity, 

autonomy; and differences in allocentricism and psychocentrism (individual 

difference factor) have significant influence on leisure life satisfaction.  A study 

conducted by Staats et al; (1993) among college students and their parents found 

that people prefer to spend most of their leisure time with family and friends.  

According to Argyle & Lu (1990), leisure activities fall into at least two major 

categories such as teams and clubs, dances, parties, debates, and meeting new 

people.  

Spirituality: Spirituality is a key factor of emotional well-being.  A popular 

definition of spiritual well-being is the satisfaction one feels in relation to one’s 

conception of his or her God (Ellison 1982 and Paloutzian, 1997).  Another 

definition includes the extent to which one finds meaning and purpose in life 

(Ellison, 1983).  Paloutzian (1997) has argued that spiritual well-being has a 

significant and positive role in subjective well-being and he found that spiritual 

well-being is positively related to coping with terminal illness, purpose in life, 

adjustment to hemodialysis; this variable is negatively related to anxiety, 

depression, and other health and psychological-related variables.  
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Broadly, emotional well-being is the satisfaction towards leisure well-being and 

spiritual well-being (Cummins, 1997).  It includes an individual’s satisfaction 

with spare time, community, the influx of tourists from all over the world and 

with leisure life; specifically spiritual components like religious services, 

preservation of local culture and traditions, cultural outlook, and interaction with 

tourists; and leisure and spiritual life in the community. 

2.9.7 Health and Safety Well-being  

Studies revealed that feelings of good health contribute to overall life satisfaction 

(Andrew & Withey 1976).  According to Commonwealth of Australia (2008), 

health and safety well-being is not only just the absence of an illness but it infers 

our social and emotional health, physical health and safety, spiritual wellness, and 

subjective sense of well-being. 

Walker et al; (1990) and Maddox & Douglass (1978) have shown that the number 

of health symptoms is significantly related to overall Quality of Life and marital 

happiness.  Okun et al; (1984) and Rahtz et al; (1989) studied the contribution of 

personal health on QOL and found there exists a robust relationship between 

community healthcare satisfaction and life satisfaction.  Sirgy et al., (1995) 

indicated that personal health satisfaction is a mediator between community 

healthcare satisfaction and life satisfaction for a general population.  Barak, and 

Rahtz Measure of Health Satisfaction (1990) contains health well-being and safety 

well-being.  Kim incorporated satisfaction about health, water and air quality in 
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the area, and environmental aspects like destination cleanliness, pollution and 

waste management in health aspect and items such as security, personal control, 

privacy, and residence stability in safety part (Cummins, 1997).  
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PART 2 

2.10   RESPONSIBLE BUSINESS 

The concept of Responsible Business emerged during the last decade (Heemskerk, 

2012).  It has been defined in the perspectives of financial performance, value 

addition and socio-economic development (Jamali, 2008).  Responsible Business 

Initiative (RBI) defined this concept:  “Responsible Business is simply a company 

acting as a conscientious citizen, conducting its affairs accountably in the public 

eye, making decisions that do not harm, and reaping fair profits that do not come 

at an irreparable cost to nature, society, or government” (RB1, 2010).  

Heemskerk (2012) cited Visser et al., (2008) defining Responsible Business in the 

article ‘how responsible is Responsible Business? 

‘The formal and informal ways in which business, next to making a 

profit, consistently creates shared value in society through economic 

development, good governance, stakeholder responsiveness and 

environmental improvement of the developing countries in which they 

operate, through their business model and activities, while remaining 

sensitive to prevailing religious, historical and cultural contexts’  

2.10.1     Ministry of Corporate Affairs Definition  

Ministry of Corporate Affairs (MCA) in its policy documents for corporations 

defined Responsible Business as, “the commitment of an enterprise to operating 
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in an economically, socially and environmentally sustainable manner while 

balancing the interests of diverse stakeholders” (MCA, 2011).   

The Responsible Business guidelines of the Ministry of Corporate Affairs, 

Government of India aimed at enhancement of competitive strengths, improving 

reputations, attract and retain talent; and manage relations with investors and 

society at large.  The guideline was articulated in the form of nine (9) principles 

with the core elements which are applicable to large and small businesses 

(corporate social responsibility voluntary guidelines, 2009, Ministry of corporate 

affairs, Government of India).  The core elements of the guidelines are given in 

table 2.7 

Table 2.7 Principles of Responsible Business 

 

Principle 1:  Businesses should conduct and govern themselves with Ethics,   

                      Transparency and Accountability 

Principle 2: Businesses should provide goods and services that are safe and 

contribute to sustainability throughout their life cycle 

Principle 3:  Businesses should promote the well-being of all employees  

Principle 4: Businesses should respect the interests of, and be responsive towards  

                      all stakeholders, especially those who are disadvantaged, vulnerable  

                      and marginalized. 

Principle 5:  Businesses should respect and promote human rights 

Principle 6:  Business should respect, protect, and make efforts to restore the  

                      Environment 

Principle 7:  Businesses, when engaged in influencing public and regulatory  

                      policy, should do so in a responsible manner 

Principle 8:  Businesses should support inclusive growth and equitable  

                     Development 

Principle 9: Businesses should engage with and provide value to their customers  

                     and consumers in a responsible manner 
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This policy persuades organizations to associate with government initiatives to 

enhance social development.  Responsible Business encourages the consciousness 

that you can only ‘‘do well’’ in the long run by ‘‘doing good’’ to the environment 

and the society you operate in, and that the source of your competitive advantage 

can either be enhanced or destroyed by strategic and operational decisions you 

take today (Avram & Kühne, 2008).  

2.10.2     Caux Round Table Conference 

Caux Round Table Conference 2009 is an international Responsible Business 

summit encompassed network of business leaders.  It was an effort to promote 

sustainable way of doing business, aimed at developing a comprehensive view on 

Responsible Business.  The seven principles and stake holder management 

guidelines developed by the Round Table Conference act as a key instrument for 

Responsible Business practitioners.  The basic principles of Caux Round Table 

are rooted in three ethical philosophies, namely: responsible stewardship; living 

and working for mutual advantage; and the respect and protection of human 

dignity.  

The concept is widely used to highlight that what is important is not only the 

economic or financial results of a company (the bottom line) but also the social 

and environmental results a company generates with its business activities 

(UNEP, 2010).  Responsible Business can be concluded as the overall voluntary 

responsibility exhibited by an organization in its micro and macro activities which 
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are not emerged from vested interests but derived by intrinsic motives that 

positively influence planet, people and economy.  

2.10.3      Responsible Business – Contemporary Relevance 

A Global Study of Business Ethics by American Management Association (AMA) 

cited a U.S. survey showing that 42% of U.S. consumers say they have decided 

not to buy a company’s products as a way of punishing it for social 

irresponsibility.  A survey by AC Nielsen shows that 62% of U.S. consumers have 

made a purchase because a company supported a particular cause (AMA, 2006).   

The Business Ethics Survey (AMA/HRI, 2005) clearly illustrated that business 

considers ethics as having a big impact on their brands and reputations, investor 

confidence and customer trust.  It was reported that the reason companies run 

businesses in an ethical manner is in the order; protection of brand and reputation, 

the right thing to do, customer trust and loyalty, investor confidence, and public 

acceptance/recognition.  In 2002, 87% of respondents to an international survey 

by the World Bank Institute said they pay attention to the social behavior of 

businesses in their nations (World Bank, 2003).   

Jude Mannion, founder of the New Zealand-based Robin Hood Foundation, cited 

a survey showing that 89% of the British public had purchased something in the 

preceding year that was associated with a cause or charity they cared about.  It 

also showed that 44% of European consumers were willing to spend more for 

environmentally and socially responsible products.  An Ethical Survey conducted 
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by American Management Association (AMA) revealed that corporate 

responsibility is the second most important factor in a company’s reputation next 

to the quality of products.  As per the scientific studies, customers do not evaluate 

companies based only on the features of their products and services, but also on 

kinds of business practices they are engaged in, methods their products are 

produced, and what affect on society the company has (AMA, 2006). 

2.10.3.1       Drives of Responsible Business  

Tudway & Pascal (2006) found that social agenda of companies can enhance 

shareholder value.  Business outcomes also linked with firm’s participation in 

social initiatives.  Fombrun & Shanley (1990); Knox et al., (2005), and Sen & 

Bhattacharya (2001) posited a relationship between a firm’s social initiatives and 

consumers’ purchasing decisions.  Peloza & Bertels (2006) argued that a visible 

social agenda incentives ‘‘reputation insurance’’ which can protect a firm’s 

profitability in times of crisis or threat.  Researchers have found that responding to 

social issues is critical for generating goodwill among stakeholders, preserving 

company image, enhancing legitimacy of the industry to which the company 

belongs (Adams et al., 2004; Agle et al., 1999; Aguilera et al., 2007; Bansal & 

Roth, 2000; Catalyst Consortium, 2002; Carroll, 1991; Fombrun,1996; Hahn, 

1972; Peloza & Bertels, 2006, and Sen & Bhattacharya, 2001) 

A case study conducted in Romania titled ‘Corporate Social Responsibility – 

analyzing social and financial performance’ proved that there is a direct and 

reciprocal causal link between a company’s social responsibility and its 
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profitability.  A socially responsible company may be better perceived by the 

public and can earn substantial profits.  Similarly, a financially good performing 

company will afford to promote and invest in socially responsible practices, which 

will bring future prosperity.  The author argues that CSR  as  a  profitable  

business  practice  that  consolidates a good  corporate  image, in a way, CSR as 

an  inefficient way of using  corporate  resources,  negatively  correlated  with  

financial  performance (Irina et al., 2007).  

A study to investigate the relationship between the organizations’ corporate social 

responsibility, social capital, and financial performance of commercial banks 

revealed that there is a significant positive relationship between all these variables 

(Kusemererwa, 2010).   

2.10.4      Responsible Business and Tourism Industry 

A study measuring CSR in tourism gives several justifications for the selection of 

tourism sector in general and the hotel segment in particular for the study 

(Martínez et al., 2013).  Jung & Lori (2011) have done a study on Corporate 

Social Responsibility and ethics among mangers in the tourism industry to 

identify the ethical attitudes and sense of corporate social responsibility.  The 

study revealed that an organization’s environment, such as corporate ethical 

values, affects the tourism professionals’ ethical decision-making.  This study 

revealed that tourism managers are more sensitive to socially responsible and 

ethical issues when the organization sets clear ethical standards and values.  Thus, 
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this study suggests that by providing a clear set of standards and goals, an 

organization may improve their ethical and socially responsible perceptions of 

employees, and ultimately lead to better ethical behaviors and socially responsible 

performance.  

Wheeler (1991, 1993) and Malloy & Fennell (1998) suggested that the decision 

making processes of managers were influenced by individual beliefs, professional 

ethics, and organizational ethics.  They argued that organizational culture has an 

influential impact on the ethical or unethical behaviors of an organization’s 

employees; an organization’s culture helps to guide ethical or unethical behaviors 

and solve ethical problems.  Also, they found that, in an organization with more 

ethically enhanced cultures, the employees tended to behave more ethically. 

One of the most important factors affecting ethical and socially responsible 

behaviors of a company is how the managers in the company perceive its ethics 

and social responsibility (Shafer et al., 2006).  According to Vitell & Hidalgo 

(2006), managers must perceive ethics as important if their behaviors are to 

change.  If they do not consider ethics and social responsibility important then 

their behaviors are more likely to be affected by this belief.  Supporting this view, 

Newstrom et al., 1975 found that ethical beliefs of managers were significantly 

associated with their behaviors. 

Managers in the tourism industry generally tend to believe that good ethics is 

important for the success of their business (Newstrom & Ruch, 1975).  The results 

of this study recommended those managers in the tourism industry who believe 
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ethics are important for a business; are more likely to have positive attitudes 

toward implementing social responsibility within their tourism business.  This 

finding is consistent with results from a study by Singhapakdi & Vitell (1991), 

who examined marketers in general, recommended that to improve ethical 

behaviors in organizations, it is necessary to strengthen employers’ perception of 

the important role of ethics, being a determinant of business success, and to 

provide various training opportunities on ethics and social responsibility for 

employees.  

2.10.5     Responsible Business Framework (RBF) 

The Caux Round Table (CRT) Principles for Responsible Business set forth 

ethical norms for acceptable businesses behavior.  It stands on the principles: 

stakeholder respect, socio-economic and environmental development, trust, 

compliance with global laws, responsible globalization, environmental protection, 

and prohibition of illicit activities.  CRT gives specific stakeholder management 

guidelines that covers customers, employees, shareholders, competitors, and 

communities.  The Responsible Business Initiative (RBI) proposes a six Pillar-

4P’s grid framework for Responsible Business that envisages step-by-step 

progress at four levels perception, preparation, practice, and performance. This 

Responsible Business Framework (RBF) can be illustrated as in table 2.8. 
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Table 2.8 Pillars of Responsible Business 

Pillars PERCEPTION, PREPARATION, PRACTICE AND 

PERFORMANCE 

1 GOVERNANCE AND MANAGEMENT  

Accountability 

Transparency  

Ethical Values 

Responsible Management 

2 PRINCIPLES AND VALUES 
Responsible Business Policy 

Code of Conduct 

Mission and Vision 

Adaptation of national and international guidelines 

Anti-Corruption Policy 

Ethical Behavior and Corrective Actions 

3 COMPLIANCE AND DISCLOSURE  

Legal Compliance 

Reporting 

Economic 

Social 

Environmental 

4 STAKEHOLDER INVOLVEMENT AND SOCIAL 

INVESTMENT 
Share Holder involvement  

Stakeholder Communication System 

Grievance Redressal Mechanism 

5 PRODUCT INTEGRITY AND CUSTOMER FOCUS 

Consumer Rights 

Products Quality 

Customer Satisfaction 

Product Innovation  

Customer Compliant Resolution 

Green Products 

6 FINANCIAL VIABILITY AND CAPITALIZATION   

Profitability 

Market Presence  

Financial Discipline 

Socially Responsible Investment 

Performance Evaluation Mechanism 

(Source:  Responsible Business Initiative (RBI) Checklist (2012)) 
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Pillar 1: Governance and Management 

Company governance and management is the face of a company. It is an 

outsider’s window into how ethical and accountable a company’s behavior can 

be. A responsible company needs a responsible management. It guarantees 

responsible governance and management through policies of transparency and 

accountability. 

 

RBF Pillar 2: Principles and Values 

Business values and principles of a company are central to its CSR strategy. 

Company claims of good behavior, when not supported by evidence, may actually 

harm business prospects over the long term. A responsible company knows that 

principles mean nothing without implementation. It clearly states principles and 

values and promote them through policies and incentives. 

 

RBF Pillar 3: Compliance and Disclosure 

Allowing a group of persons to conduct business without exposure to individual 

liability makes the incorporated company a most potent vehicle of economic 

activity. At the same time, this privilege is regulated by laws requiring companies 

to demonstrate financial transparency, fiscal prudence, and fiduciary trusteeship 

through a variety of disclosure mechanisms. A responsible company understands 

the importance of consistent compliance. They have clear, internationally 

recognized policies of disclosure that make improvement and consistency easier 

for the internal management and verifying compliance easier for the authorities 

 

RBF Pillar 4: Stakeholder Involvement and Social Investment 

Talking to stakeholders and seeking their active involvement, from product 

feedback to social investments, is seen as a major benefit to business because such 

feedback and resulting empathy from clients as well as the community drive the 

success of a company’s strategic approach. A responsible company must factor in 

the concerns and potential concerns of its stakeholders, and invest in their well-

being where necessary. Have policies that allow for regular feedback from and 

interaction with stakeholders, and a clear direction for social investment in their 

communities. 

 

RBF Pillar 5: Product Integrity and Customer Focus 

A company’s most visible impact is through its product or service. Hoover, 

Thermos, and Frigidaire are examples of product names that became synonymous 

with trusted companies. Companies can often build a product or service in a way 

that they become symbols of Responsible Business. A responsible company makes 

strong, ethical commitments and delivers on what it promises and implements 

transparent systems that allow product quality and supply chains to be viewed by 

stakeholders 
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RBF Pillar 6: Financial Viability and Capitalization 

The primary responsibility of a business is to remain profitable. Yet a company 

can pursue financial success without necessarily extracting an unfair cost from 

the environment or workers by making processes and personnel systems more 

efficient. A responsible company must be financially viable in order to fulfill its 

obligations to its stakeholders and it shows that the company makes socially 

responsible decisions that remain firmly within a framework of prudent financial 

management 
(Source: RBI, 2012) 

2.10.5.1   Indicators of Responsible Business 

The Responsible Business indicator framework provides a roadmap for 

establishing and maintaining a pattern of behavior that can help to demonstrate a 

company’s values as part of its day to day operations (RB1, 2010).  There being 

multiple terms for explaining this concept, following section tries to give a broad 

view on the possible indicators of Responsible Business. 

Governance and Management: The concept of corporate governance has gained 

momentum during the last decade in the wake of multiple incidents of corporate 

frauds that prompted stakeholders to consider topics like board diversity, 

independence, compensation, accountability, and different social issues like 

employment ethics practices, environmental policies, and community involvement 

(Hurst, 2004).  He defines corporate governance as: “the broad range of policies 

and practices that stockholders, executive managers, and boards of directors use 

to (1) manage themselves and (2) fulfill their responsibilities to investors and 

other stakeholders”.  
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Governance and management is the face of a company.  It is an outsider’s window 

into how ethical and accountable a company’s behavior can be (RBI, 2012).  The 

principle good governance refers to responsible activities in the form of leadership 

or strategic commitment to sustainability, transparency and ethical business 

practices like prevention of bribes and corruption (Heemskerk, 2012).  The root 

words for governance and management means ‘to steer’ and ‘handle’ respectively, 

and spell out the job of a company’s decision-makers (MCA, 2011).  

Corporate governance enhances organization’s performance by creating an 

environment that motivates managers to maximize returns on investment, enhance 

operational efficiency, and ensure long-term productivity growth.  Consequently 

such corporations attract best talent on a global basis.  Narayana Murthy in his 

book ‘A better India a better world’ (2008) defined corporate governance as; “it is 

about maximizing shareholder value legally, ethically and on a sustainable basis 

to every stakeholder – the company’s customers, employees, investors, vendor 

partners, the government of the land and the community. Thus, corporate 

governance is a reflection of a company’s culture, polices, how it deals with its 

stakeholders, and its commitment to values” (Murthy, 2009).  

Stakeholder Engagement: Carroll (2000) recorded that CSR is a multi-construct 

model where companies should concentrate on multiple stakeholders based on “if 

we do less than this, we should not call it social performance” (cited Giannarakis 

et al., 2011 and Stainer, 2006).  Martínez et al., (2013) argued that business 
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responsibilities apply not only to shareholders but also to a broader group of 

stakeholders (Freeman, 1984; Swaen & Chumpitaz, 2008, and d’Angella).  

Social Responsibilities: CSR ratings criteria of Karmayog, Bombay Stock 

Exchange (BSE) - Sustainability Index (BSE SEN) and Dow Jones sustainability 

index, provide industry specific economic, environmental and social dimensions. 

According to Carroll (2009), CSR includes society’s economic, ethical, legal, and 

philanthropic or voluntary expectations of organizations at a given point of time.  

Human rights, consumer protection, employee welfare, health and safety are  the 

responsibility criteria in different national and international guidelines like UN 

Charter, SA 8000, MCA (2011), Factories Act (1956), GRI (2009),  OECD 

Guidelines, Millennium Developmental Goals (MDG) (UNDP, 2012) etc.  UNEP 

considers internal management, product development and management, supply 

chain management, customer relations, cooperation with destinations as the 

responsible activities of business enterprises.   

Guidance on corporate responsibility indicators in the United Nations annual 

report (2008) published as a part of the  International Standards of Accounting 

and Reporting (ISAR)’s deliberations,  comprises of employment creation and 

labor practices; trade, investment and linkages;  technology and human resource 

development, health and safety; government and community contributions; and 

corruption as major dimensions.  A content analysis on social responsibility 

disclosures by Ernst and Ernst (Annual Reports of Fortune 500: 1973 and 1974) 

indicated the specific indicators: environment, personnel, equal opportunity, 
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community involvement, products, and others.  CSR guidelines suggested by 

Gupta (2007) incorporated elements: community developmental, corporate giving, 

gender equality, labor standards, human capital, health, environmental 

management, energy conservation, water conservation, and disclosure.   

The World Business Council for Sustainable Development (WBCSD) describes, 

CSR typically includes “beyond law” commitments and activities pertaining to: 

corporate governance and ethics, customer satisfaction and adherence to 

principles of fair competition; health and safety; development, and investment; 

involvement of and respect for diverse cultures and disadvantaged peoples, human 

rights, sustainable development, conditions of work, industrial relations; 

accountability, transparency and performance reporting, environmental 

stewardship, community involvement, corporate philanthropy and employee 

volunteering, anti-bribery and anti-corruption measures; and supplier relations, for 

both domestic and international supply chains (Hohnen & Potts, 2007).  

General policies of the guidelines (OECD, 2008), suggests, contribute to 

economic, social and environmental progress; compliance with all laws, uphold 

good corporate governance principles, develop and apply effective self-regulatory 

practices and management systems, respect the human rights, encourage local 

capacity building, encourage human capital formation, promote employee 

awareness, avoid discrimination, and abstain from any improper involvement in 

local political activities.  A scale developed by de Bussy & Suprawan (undated) to 

measure corporate social responsibility branding, chose components like 



Chapter 2                                                                                       Literature Review 

95 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

employee concern, community commitment, environmental awareness, and 

financial fairness.  A theoretical framework on CSR by Carroll (1979) identified 

four categories or dimensions of CSR; philanthropy, ethical, legal and economic. 

Tilakasiri (2012) included areas like environmental relations, community 

relations, employee relations, education, customers, and health, while measuring 

the corporate social responsibility performance of companies in Sri Lanka.  

Vazquez (2001) included social, economic and environmental dimensions of CSR 

in the validation of a measurement scale for the relationship between the 

orientation to corporate social responsibility and other business strategic variables.  

A CSR scale development study in Iran selected employees, product, social 

program, natural environment, law and regulations; and public participation as 

variables (Hanzaee & Rahpeima, 2013).  

A stakeholder-based scale for measuring corporate social responsibility in the 

banking industry (Pe´rez & Martı´nez, 2013) defined customer, shareholder, 

employees, and society as the major dimensions.  UN Global Compact (1999) of 

corporate sustainability is a voluntary corporate responsibility initiative proposed 

by Mr. Kofi Annan which consists of dimensions: human rights, labor, 

environment and anticorruption.  The GRI (Global Reporting Initiative) reporting 

framework is a widely recognized framework for reporting on an organization’s 

economic, social performance, and environmental consideration indicators like 

economic, environmental, social, human rights and society performance indicators 

(GRI, 2011).  The European Commission’s (2001) definition of CSR integrates 
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social and environmental concerns in the business and relationships with 

stakeholders - including shareholders, NGOs, suppliers, customers, and 

authorities.  The concept of CSR emphasizes the need for firms to design their 

strategies with particular attention to balancing economic, social, and 

environmental aspects 

2.10.5.1.1       Responsible Business Indicators in Tourism Sector  

Global Sustainable Tourism Criteria (2008), Responsible Tourism Guidelines for 

South Africa (2008), Cape Town Declaration (2009), and Kerala Responsible 

Tourism Certification (2011) give importance for economic, socio-cultural, and 

environmental responsibilities of business.  Being an industry and sector specific 

criteria, PATA (2011), ISO, Eco Certification Scheme (2009), STEPS (2008) 

incorporated economic, social, cultural and environmental indicators.  GSTC and 

RT Certification Criteria of Kerala for tourism industry comprises of effective 

sustainable management, social, cultural, and environmental dimension.  

Green Tourism Business Scheme (GTBS) criteria consist of ten sections; 

management and marketing, social involvement and communication, energy, 

purchasing, using water wisely, waste, travel, natural and cultural heritage, and 

innovation.   

Responsible Tourism Handbook of South Africa (2002) divides Responsible 

Business activities into economic, social, employment, purchasing, product 

development, planning, design, construction, land management, flora and fauna 
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conservation, natural resources use, and education as key activities.  A White 

Paper on Tourism and the National Responsible Tourism Guidelines, South 

Africa, (1996) provides economic, social, environmental and management 

principles for business practices.  The Responsible Tourism guidelines for the 

hospitality industry developed by Department of Environmental Affairs and 

Tourism (DEAT), South Africa (2002) classified Responsible Tourism practices 

under air quality and pollution, community and social involvement, energy 

management, procurement and policies, waste and pollution; and water 

conservation.   

Environmental impact, socio-cultural impact, economic impact and innovative 

best practices are the components chosen by the Japan Environmentally 

Sustainable Accommodations International Standard (ESAIS).  At the same time,  

the Ecolodge scheme for accommodation units considers environmentally 

sustainable practices,  interpretation and education, contributing to conservation, 

natural area focus, benefiting local communities visitor satisfaction, responsible 

marketing and communication, and   cultural awareness and respect.  When the 

ECO certification scheme of Malta consisted of sustainability management 

systems, local culture & national surroundings, waste management, purchasing, 

control of chemicals, energy, water, air quality, noise, building and green areas, 

and communication with customers, the Eco certification program of the Australia 

considered business management and operational planning business ethics, 

customer satisfaction, responsible marketing, working with local communities, 
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cultural respect and sensitivity, natural area focus/indigenous cultural focus, 

climate change action, contribution to conservation, interpretation and education,  

and  environmental management; for rating tourism business concerns.  

AITO provides some guidelines to improve tourism services that comprises of 

product improvements, professional service, financial security, accurate 

brochures, exclusive membership, and environmental issues (cited in Spenceley et 

al., 2002).  Certification for sustainable tourism in Costa Rica includes physical-

biological parameters (company and its surrounding), infrastructure and services, 

service management, external client, and socio-economic environment.  

Sustainable Tourism Education Program (STEP) classifies Responsible Business 

practices under business planning, ecosystem and community impacts, guest 

communications, workplace practices, environmental management, supply chain 

management, sector-specific best practices, and company best practices.  

The World Tourism Organization (2004) emphasizes on triple bottom line 

dimensions.  Social dimension refers to preservation of local art, culture and 

heritage; respect for the cultural authenticity of host communities, and a 

contribution to intercultural understanding and tolerance, whereas the 

environmental dimension comprises of optimal use of environmental resources.  

A study by Tsai et al., (2008), tourism and hotel competitiveness  incorporates 

variables like productivity, capital, customer satisfaction, service quality, brand 

image, human capital, education level, training, technology , strategies, strategic 

alliance, operational cost (environment), market demand, marketing, pricing, 



Chapter 2                                                                                       Literature Review 

99 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

physical conditions, and process management.  A typical criteria for eco-rating in 

specified tourism accommodation sector developed by UNEP (2005) concentrates 

on environmental policy (water, wastewater, energy, solid waste, noise, air 

emissions, transport & traffic, landscape & surrounds, purchasing, facility design 

& construction), cultural heritage, communication with guests, and staff training.  

Dodds & Joppe, (2005) mentions about general policies and planning, 

employee/HR principles, supply chain/procurement procedures, community 

engagement and benefit, health and safety, environmental reporting/management 

system, accessibility, and contribution for local development. Martíneza et al., 

(2013) developed a scale measuring Corporate Social Responsibility in hospitality 

industry consisting Economy-Society, Economy-Environment, and Society-

Environment dimensions.  The World Tourism Organization (WTO) identified ten 

priority indicators for the private sector in terms of sustainable tourism 

development: water minimization, energy conservation and management, 

management of fresh water resources, land use planning and management, staff 

involvement, environmental issues, and partnerships for sustainability (WTO, 

2004). 

The strategy was to design a theoretical framework in par with the Responsible 

Business Initiative (RBI) Framework.  However, care had been given to include 

missing indicator and to make it adoptable to tourism industry.  In compliance and 

disclosure, RBI states about TBL responsibility of organization that includes 

social, environmental and economical responsibility of business along with 
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responsibility towards stakeholders, and the dimension financial viability and 

capitalization suits with the dimension economic responsibility.  Hence the 

dimension Compliance and Disclosure categorized into social Responsiveness, 

Environmental Performance and Economic Responsibility.  Based on the content 

analysis, following dimensions and its thematic areas (in brackets) have been 

identified as the core variables of Responsible Business in the context of 

Responsible Tourism (RT): 

 Governance and Management (Transparency and Accountability, 

Responsible Management, Employee Welfare and, Human Resource 

Development) 

 Social Responsiveness (Policy against Discrimination and Exploitation, 

Community Development, Stakeholder Engagement, and Promotion of Art 

and Culture) 

 Product and Customer Focus (Customer Satisfaction, Responsible 

Marketing) 

 Environmental Performance (Resource Conservation and Waste 

Management) 

 Economic Responsibility (Local Employment and Skill Development and 

Local Enterprise Development) 
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2.11      CHAPTER SUMMARY 

This chapter was an attempt to portray the importance of each variable under 

consideration.  Findings from the literature concluded that there exists a dire need 

to look into the matter of tourism impacts on destination community and the 

necessity still persists to develop a model for sustainable tourism development 

which equally benefits all the stakeholders of tourism.  Literature review part 

majorly discussed the key variables Responsible Tourism (RT), Responsible 

Business (RB), Destination Sustainability, and Quality of Life (QOL) of local 

community in tourism destinations; as these variables constitute the proposed 

conceptual frame work.   

It is apparent from the literature that tourism has both positive and negative 

impacts on community.  When majority of studies discuss the positive economic 

impacts of tourism like regional economic development, revenue creation etc; a 

sufficient number of studies apprehended about the social, cultural and 

environmental impacts of tourism.  Degradation of Traditions, Culture and 

Heritage (TCH) and related socio-cultural issues like over exposure to the western 

culture and increased affinity towards economic benefits are emerged as the 

prevailing concerns in tourism.  Among these issues, impacts on natural 

environment and biodiversity are the very often cited impacts.  Researchers 

conclude that tourist influx exceeding the carrying capacity and the level of 

acceptance is not tolerable to the destination and it largely affects the quality of 

life of local residents.  
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In order to get rid from this looming crisis, present study put forth the concept 

Responsible Tourism.  As an acceptable strategy which envisions social, 

economic, cultural and environmental sustainability of destination, it can make 

meaningful changes in the lives of destination community.  Literature review also 

listed a few case studies to prove the positive impact of RT on destination. 

Further, it also detailed the role and indicators of Responsible Business.  

Destination Sustainability is one of the core themes of the study.   

The entire edifice of this construct is built on triple bottom line concepts and a 

balance between these components shall be the core objective of all tourism 

development. The outcome component of the study is the Quality of Life (QOL) 

of local community.  It is observed that only a very few studies are available on 

tourism related quality of life.  Though Cummins and Kim have provided a 

detailed view on QOL, present study considered four major domains of QOL as 

these are the structurally proved life domains associated with well-being.  

Following the view of Kim, present study also limited the QOL variables as 

material well-being, community well-being, emotional well-being, and health and 

safety well-being.  Study also revealed that satisfaction in all life domains 

contribute to overall life satisfaction of individuals.  In a nut shell the literature 

review clearly depicted the need to propose a viable model for sustainable 

development of tourism destinations.  

 

************************ 



 

CHAPTER 3  

THEORETICAL FRAMEWORK 

It establishes the relationship among Responsible Tourism, Destination 
Sustainability, and Quality of Life.  And gives theoretical underpinnings of 

variables used in the measurement  
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Chapter 3 

THEORETICAL FRAMEWORK 
 

 

 

 

 

 

3.1. INTRODUCTION 

Entire edifice of a research holds by a strong theoretical foundation.  It posits a 

distinct structure for the research and specifies measures and statistical 

relationships that should be analyzed in a research.  Generally, theories are 

developed in order to explain, predict, and analyze relationships between variables 

under the investigation.  Specifically the theoretical framework gives a general 

representation of relationships among variables of consideration in the study.  

Based on the findings of previous researches and its theoretical underpinnings, a 

new conceptual framework has been developed by the researcher that embodies 

specific directions and describes relationship between specific variables.  

When the theoretical framework is the theory on which the study is based, the 

operational or conceptual framework is the proposal and operationalization of a 

new theory which is based on the base model (Bliss et al; 1983).  It also 
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conceptualized the problem and portrays a means to link concepts and data so that 

deeper connections can be unraveled.  This chapter also elaborates the procedure 

by which various hypotheses are developed based on the model developed for 

study.  Additionally, it provides theoretical underpinnings and justifications for 

the proposed hypotheses especially how tourism affects Quality of Life of 

communities in tourism destinations.  

3.2. THERORETICAL MODELS 

The important variables in this study include: 

 Responsible Tourism 

 Destination Sustainability 

 Quality of Life 

 Responsible Business 

The theories discussed in this chapter are positing relationships among these 

variables.  This theoretical framework is designed on the assumption that 

Responsible Tourism helps to achieve economic, social, cultural, and 

environmental sustainability of the destination thereby achieving improved 

Quality of Life of the local residents.  
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3.2.1. Tourism Area Life Cycle (TALC) Theory 

 

 

 

 

 

 

 

TALC is a classic demonstration of how tourism affects destination and lives of 

people.  Theoretical underpinning of tourism and Quality of Life is based on the 

“tourism development cycle” theories (Butler & Richard, 1980; Emerson, 1972; 

Doxey, 1975; Lundberg, 1990, and Smith, 1992).  These theories are developed 

based on the concept of social carrying capacity, level of acceptable change and 

stakeholders’ satisfaction (Long et al., 1990 and Madrigal, 1993).  Tourism Area 

Life Cycle (TALC) is a model proposed by Richard Butler to describe the stages 

involved in the development of a tourism destination.  Followed by the life cycle 

model for products in seventies (Catry & Chevalier, 1974); in the eighties, Butler 

has identified six stages in the lifecycle of a tourism destination - exploration, 

involvement, development, consolidation, stagnation, and decline/ rejuvenation 

(Butler, 1980).   

Fig 3.1 Tourism Area Life Cycle 
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3.2.1.1. Butler’s Theory  

According to Butler (2011), TALC is “a process describing how a destination 

starts off slowly with visitor numbers limited by the facilities and access. As the 

destination attracts more visitors, amenities are improved, and visitor numbers 

grow rapidly towards and sometimes beyond the carrying capacity of the 

destination”.  He then introduced one more stage ‘innovation’ after stagnation 

stage: the destination can decline or revitalize. 

TALC explained the evolution of a tourist area using an ‘S’ curve, depicting from 

its discovery to its final stage.  The limits of growth and the ‘S’ shape of the curve 

represent the existence of congestion problems and upper carrying capacity limits.  

The upper limit is determined by the social, physical or economical carrying 

capacity of the destination.  Each stage of the model is characterized by 

fluctuations of growth, altitudinal change of the main stakeholders (local 

community, tourists, business, administration, local entrepreneurs etc.) and the 

variation of the main attractions.  

3.2.1.2. Carrying Capacity and Limits of Growth  

Generally, various carrying capacities are described (Hunter 1997; and O’Reilly 

1986 cited in White et al., 2006) as follows:  

 Physical carrying capacity – the limit of a site beyond which wear 

and tear will start taking place or environmental problems will arise.  
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 Psychological (or perceptual) carrying capacity – the lowest degree 

of enjoyment tourists are prepared to accept before they start seeking 

alternative destinations.  

 Social carrying capacity – the level of tolerance of the host 

population for the presence and behavior of tourists in the destination 

area, and / or the degree of crowding users (tourists) are prepared to 

accept by others (other tourists).  

 Economic carrying capacity – the ability to absorb tourism activities 

without displacing or disrupting desirable local activities.  

 

3.2.1.3. TALC Applications and Explanations  

Hovinen (1981) had done the first research to apply the TALC in Lancaster 

County at Pennsylvania and many researchers tested its usefulness and validity in 

a variety of destination settings.  In 1985, Butler tested the model at Scottish 

Highlands, and it was again tested in the eighties by Keys (1985) and Haywood 

(1986), and in the nineties, especially by Cooper.  Braunlich (1996); Cooper 

(1995), and Tooman (1997) found substantial evidences for the model, whereas 

Choy (1992), and Bianchi (1994) recognized certain err in the model.  Also, 

Agarwal (2006) and Knowles & Curtis (1999) suggested a few improvements.  

The theoretical relevance of Butlers TALC model can be proved from the interest 

of researchers and policymakers worldwide as a tool for tourism destination 

planning.  Some authors opined that the TALC is probably the cornerstone in the 
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research of tourism development (Prideaux, 2000 and Karplus & Kracover, 2005).  

Even though this model is not comprehensive, it provides a guideline in tourism 

destination management, planning and policy making. 

According to Butler’s, exploration stage (initial stage) involves a few tourists 

discovering a new tourism area.  In most of the cases, tourists visit in this stage 

are adventure seekers considering the hectic experiences created by limited 

access, new experiences and inadequate facilities.  Second stage starts with the 

positive nod of local community towards tourism by showing their interest to 

participate in the tourism development process which is generated out of curiosity. 

The stage in the cycle ‘involvement’ also witnesses the willingness of local 

community to develop basic infrastructure facilities for tourists (Butler, 2011).  

Subsequently more tourists will visit this area and it continues.  

Considering the travelers’ interest over this region, government and business 

group may begin to provide sophisticated infrastructure like accommodation 

facilities, transportation and food.  Here is the start of development stage.  The 

collective interest of various stakeholders to promote and market tourism 

destination in turn attracts large number of visitors.  In the consolidation stage, 

destination will be marked by big players in the tourism industry and small 

facilities are replaced by large tourism establishments.  Response of the local 

people may decline from this stage onwards as the rising number of tourists and 

unregulated tourism infrastructure begin to irritate them. This develops stress due 

to the overreaching carrying capacity.  
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According to Butler, next stage is the stagnation stage; it is marked by 

stabilization in the growth of number of tourists (Butler, 2011).  Tourists lose 

interest in the destination due to lack of novelty and creativity; and begin to leave 

the area.  As a result allocentric tourist will be replaced by the pyschocentric 

tourists who prefer the comfort and familiarity offered by the area.  This is the 

beginning of stagnation where no further tourism development is possible as the 

area reach its carrying capacity and both local community and tourists get 

exhausted (Lagiewski, 2006 cited in Butler, 2011).  Decline or rejuvenation stage 

may follow stagnation and subsequently destination undergoes degradation.  

Social, economic and environmental issues start to haunt the area largely.  

Nevertheless, Bultler and various other researchers anticipated the possibility of 

rejuvenation through various means such as developing new products and 

attractions. 

 

 

 

 

 

 

 

 

Fig. 3.2 Butler Tourist Cycle of Evolution Model - Extended (Agarwal, 2006) 
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Adding one more stage to TALC model, Agarwal (2006) observed that  “the 

insertion of an additional stage in order to take into account the series of 

restructuring efforts that are inaugurated before decline sets in”.  He inserted a 

new stage between stagnation and post-stagnation and termed as ‘reorientation’ 

to represent continued efforts at restructuring” (Agarwal, 2006).  Baum (1998) 

had suggested, an additional stage to be added at the ‘end’ of the cycle, namely, 

that of complete‘re-invention’ whereby a resort would endeavor to make a 

complete change in the nature of its offerings. 

Despite Butler’s explanation of his theory on the basis of tourist inflow, 

Lagiewski (2004) looked into the characteristic of the local residents and 

concluded that destination community also plays a crucial role in the development 

of tourism destination.  Experiences in Paris proved that exceeding of carrying 

capacity creates pressure on local community and environment and results in 

decline of tourism (European Community, 2002).  According to Martin and Uysal 

(1990), the carrying capacity for a destination area is different for each life cycle 

stage of the area.   

3.2.1.4. Kim’s Model and Quality of Life 

Kim (2002) assumed that residents’ QOL will improve during the initial stages of 

tourism development, and starts to decline when development exceeds the 

“carrying capacity” or “level of acceptable change”.  It also emphasizes that if 

carrying capacity or the level of acceptance is determined, positive impacts can be 

improved and negative impacts can be reduced (Allen et al., 1993). 
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Kim’s study in Virginia revealed relationship between social impact of tourism 

and the satisfaction with community well-being. It also established that 

relationship between economic impact of tourism and the satisfaction with 

material well-being were strongest among residents in the maturity stage of 

tourism development.  He substantiated his findings with the ‘social disruption 

theory’ which states that people initially feel discomfort due to sudden and 

dramatic changes in public services, infrastructure, and tourists’ demands 

(England & Albrecht’s, 1984).  Also, the relationship between environmental 

impact of tourism and the satisfaction with health and safety well-being, and the 

relationship between cultural impact of tourism and the satisfaction with 

emotional well-being were strongest in the decline stage of tourism development.  

This result was consistent with Butler’s (1980) theory.  Kim found that residents’ 

realization of negative environmental impacts reduce their satisfaction with health 

and safety well-being in the decline stage.  His proposed model showing the 

relationships among perceived tourism impacts, development stage, particular life 

domains, and Quality of Life are as given in fig. 3.3. 

 

 

 

 

Fig. 3.3 Kim's model - Tourism and Quality of Life 

Perceived Tourism 

Impacts 
QOL in Particular Life Domain Quality of Life in General 

Development Stage 
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Though there are multiple impacts and implications on the QOL of local 

community in the tourism destinations, it can be concluded that tourism has a 

direct impact on the lives of people. 

3.2.1.5. Doxey's Irritation Index Model  

Like TALC theory, Doxey's Irritation Index Model (1975) or Irridex states that 

residents in desination are affected by tourism and pass through a sequence of 

reactions (euphoria, apathy, irritation, and antagonism).  The stage euphoria is 

the feeling of community towards tourism in the initial stage.  They are excited by 

visitors especially foreign travelers.  In the apathy stage these contacts become 

formal and mostly on the basis of benefits.  According to Pearce (1989), it is 

important to maintain the relationship between the host community and the guest.  

But it becomes saturated and the local community starts feeling irritation towards 

tourism.  According to Doxey, antagonism is the open expression of community’s 

irritation towards tourism (table 3.1). 

Table 3.1 Doxey's Irritation Index Model – Stage 

STAGE OF HOST APPROACH 

TO VISITORS 

WHAT THIS MEANS 

Euphoria Visitors are welcome and there is little planning 

Apathy Visitors are taken for granted and contact 

becomes more formal 

Annoyance Saturation is approached and the local people 

have misgivings. Planners attempt to control via 

increasing infrastructure rather than limiting 

growth 

Antagonism Open expression of irritation and planning is 

remedial yet promotion is increased to offset 

deteriorating reputation of the destination 
Source: Cited in (Shaw and Williams, 1998) 
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Similarly, Plog (2001) developed a visitor irritation model that explains a change 

in clientele from ‘allocentric’ to ‘psychocentric’ in response to the unregulated 

development of destinations.  But the fact is that the course of these cycles can be 

avoided or reduced using effective implementation of sustainable practices.  

3.2.1.6. Dogan’s Proposal  

After a field level research Dogan (1989) proposed a framework on major 

consequences of tourism and the behavioral responses adopted by residents.  

Unlike Doxey’s and Butler’s models, Dogan emphasized on response to tourism 

impacts rather than attitudes.  He conceptualized that tourist development 

transforms a relatively homogeneous community to a relatively heterogeneous 

one.  He observed that to an extent impacts of tourism are perceived as positive or 

negative. The residents’ reaction is taken as the form of acceptance or resistance 

respectively.  Based on these premises, Dogan proposed resistance, retreatism, 

boundary maintenance, revitalization, and adoption as the strategies that residents 

at community develop to cope with the effects of tourism.   

Similarly, Ap & Crompton (1993) suggested four strategies that comprise a 

continuum for responding to tourism impacts, namely the embracement, 

withdrawal strategy continuum.  More specifically, the theory conceptualized 

residents’ reaction to tourism in a continuum comprised of four strategies: 

embracement, tolerance, adjustment, and withdrawal (Cordero, 2008).  
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According to the theory of property rights in economics, those who earned 

benefits should bear the full costs/tradeoffs arising from accrual of benefits 

(Folmer & Gabel, 2000, and Pearce, 1996).  In many occasions, the net social 

gains from tourism are measured as combined costs and benefits to both tourists 

and residents.  But it is identified that tourists and business are the net 

beneficiaries and net social loss is to the residents (Linderberg et al; 2001). 

It is often complained that a few stakeholders are reaping key benefits from 

tourism without bearing any cost.  This really creates irritation among local 

community and lead to industry-community conflict.  ‘Social exchange theory’ 

has also been used to explain resident attitude towards tourism development (Ap, 

1992 and Jurowski & Gursoy, 2004).  It states that people engage and tolerate 

tourism development, if they perceive that benefits of tourism exceed costs.   

This assumption could be used to read sustainability and competitiveness of 

destination, as it suggests that if residents perceive benefits of tourism override its 

costs, it will be acceptable, and thereby assume that people perceive their net 

Quality of Life arising from tourism development is positive, therefore, 

destination is in the track of achieving sustainability (Aspinal, 2006). 

3.2.2. Responsible Tourism, Destination Sustainability and Quality of Life 

3.2.2.1. Responsible Tourism and Destination Sustainability  

Being a novel concept and recently initiated practice, there are only a few 

empirical evidences to prove the impacts of RT on Destination Sustainability.  At 
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the same time, positive impacts of tourism in this context are widely discussed 

especially using case studies.  However, policy makers and researchers considered 

studies on meaningful impacts of responsible and sustainable tourism. 

The Responsible Tourism (RT) conference in the Cape Town proposed a frame 

work called ‘Cape Town Declaration’ for the implementation of Responsible 

Tourism where it defined Responsible Tourism as a three-tiered approach: firstly, 

tourism development should improve the QOL of destination communities; 

secondly, it should create better business opportunities, and finally, improved 

experiences for tourists (Frey & George, 2010).  Responsible Tourism Guidelines 

(DEAT, 2002) of South Africa conceptualized RT as providing better holiday 

experiences for guests, creating good business opportunities and to achieve better 

Quality of Life through increased socio-economic benefits, and improved natural 

resource management.  Frey & George (2010) concluded that these approaches 

have one in common: objective of minimizing negative social, economic, and 

environmental impacts whilst maximizing the positive effects of tourism 

development.  Some studies at various places are given below.  

Kerala: A study on the impacts of Responsible Tourism in Kerala invariably 

proved that RT has played a significant role in sustainability of destination 

(Goodwin & Rupesh, 2015).  The public private participation strategy adapted by 

the Kerala Government effectively minimized social and environmental concerns; 

and improved local economic benefits.  The study also reported that Kumarakom 

in Kerala has emerged as a model for sustainable tourism development.  
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Considering the positive socio-economic impacts of Responsible Tourism; Michot 

(2010) called this initiative ‘pro-poor tourism’.  The essence of Cape Town 

Responsible Tourism Policy statement (2009) is that Responsible Tourism 

approach is aimed at bringing positive economic, social, cultural, and 

environmental impacts.   

A study on the impacts of sustainable tourism at Thekkady concluded that 

sustainable tourism programs ensured community engagement in tourism and 

greater role of community in conservation.  It was reported that tourism has a 

manifold impact on sustainable development of the destination (Narayan & Saji, 

2010). 

Ottawa: Wight (2008) gave an insight on the best tourism practices in and 

adjacent to National Parks in Ottawa.  He opined that Responsible Tourism 

initiatives produced desirable outcomes like sustainable design, management, and 

planning; reduced waste generation and effective resource management; 

productive mitigation strategies, pollution control, community participation, 

cultural preservation and local empowerment, increased local economic benefits, 

and stakeholder consultation.  Experiences from Ottawa hints that RT strives to 

achieve sustainability through meaningful endeavors in destinations.  Impacts of 

best Coastal Tourism practices in the Wider Caribbean Region helped to 

successfully maintain energy and waste management; facilities management, 

public/social interaction, and environmental efforts (UNEP, 2003).  
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Namibia: A study on the impacts of tourism initiatives on the livelihoods of rural 

residents in parts of Namibia revealed that focus on livelihoods offers a useful 

perspective on tourism for enhancing local benefits.  Additionally, contribution of 

tourism towards livelihoods can be improved by a fruitful involvement of 

stakeholders (Ashley, 1995).   

Africa: A case study from the Klein’s Camp in CC Africa found that Responsible 

Tourism brought appreciable changes in the social, economic, and environmental 

dimensions (Howse, 2008).  It led to economic empowerment, women 

participation, wildlife and environmental conservation, community development, 

and development of various other human and social indicators.  Spenceley et al; 

(2008) reported that Community Based Tourism Enterprises (CBTE) initiative 

under Responsible Tourism enhanced ownership of community 

organizations/N.G.Os.  Fifty percent of the community responded that the host 

community has a substantial role in the management and function of local 

enterprises through committees or village councils.  It was also found that about 

95 percent of employees are from local community.  According to Global 

Sustainable Tourism Criteria (GSTC, 2011) and Responsible Tourism 

Certification, Kerala (RTC), it is far above the desired level of sustainability in 

employment.   

Lessons from the Responsible Tourism development in Gambia is an evidence for 

meaningful contributions of tourism.  Responsible Tourism programs created 

sustainable employment opportunities and earnings for the informal sector by 
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improved access to the tourism industry and to tourists, thereby disseminated best 

practices (Bah, 2008).  Responsible Tourism initiatives in South Africa, Malaysia 

and New Zealand, have also produced substantial improvement in destination 

quality, clean image, and competitiveness (DEAT, 2012; Responsible Tourism 

Initiative, 2014).   

UK: In the UK, in Birmingham, tourism initiatives have provided 31,000 jobs and 

contributed to the local economy £1,013 for every 87p of council tax spent on 

generating tourism (Sunday Times, 2004).  Greenwich tourism had very high 

unemployment in the 1990s as it lost traditional jobs.  After the implementation of 

Responsible Tourism programmes, 25% of jobs are provided by tourism and £327 

million is generated to the local economy. 

Srilanka: Issue of beach boys was severe in Srilanaka where tourists were hassled 

and local community and business were hugely disturbed by their indecent 

activities.  Responsible Tourism programs strategically incorporated or employed 

them in various enterprises to get rid from a common crisis and contributed for 

social sustainability (Maelge, 2012). 

Bhutan: Hummel reported that RT initiatives in Bhtutan gained wide acceptance 

and produced significant outcomes in socio-economic areas.  Another study 

revealed that innovative tourism experiment in partnership with private tour 

operators in Luangnamtha in Lao PDR improved the benefits of tourism to local 

communities (UNESCO, 2004).   
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Queensland: Tourism has been reported as ‘transformational’ in central-west 

Queensland, a remote region in Australia where sustainable tourism activities 

facilitate the transition from a declining predominantly primary industry economy 

to a service economy thereby promoting local employment, and enhanced 

community infrastructure and now an emulating model for sustainable 

development in transition economies (Greiner, 2010).  

Experiences with Responsible Tourism invariably proved that it has a distinctive 

role in achieving and maintaining sustainability of tourism destinations.  Global 

Code of Ethics by the United Nations World Tourism Organization (UNWTO) 

stressed on the necessity of the positive impacts of tourism on society, economy 

and ecosystem.  Responsible Tourism implementation guideline of Kerala 

specified that RT encompasses all forms of tourism and seeks to minimize 

negative economic, environment and social impacts.  It provides greater social 

and economic benefits to local people and improves the wellbeing of host 

communities.  Responsible Tourism also makes meaningful contributions to the 

conservation and preservation of natural and cultural heritage.  While 

encapsulating, Responsible Tourism significantly contributes for the attainment of 

economic, social, cultural and environmental sustainability of destinations.  

 H1:- In the above pretext, it is hypothesized that Responsible Tourism brings 

sustainability to destinations.  

3.2.2.2. Responsible Tourism and Quality of Life 

Tourism and Well-being: The United Nations World Tourism Organization 

(UNWTO) proposes tourism as a tool through which the Millennium 

Development Goals (MDGs) can be achieved.  The MDGs are aimed to improve 
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human well-being by reducing poverty, hunger, child and maternal mortality; 

ensuring education for all, controlling and managing diseases, tackling gender 

disparity, ensuring sustainable development, and pursuing global partnerships by 

2015 (UNEP, 2012).  At the same time, in many places the income produced by 

tourism development has outweighed the benefits for local populations or it is at 

the cost of local community (Akama, 1999; Manyara & Jones, 2009, and Saarinen 

et al., 2011).  This also led to cite tourism as ‘pro-poor tourism’ in 

underdeveloped countries (Gough, 2004; Iain & Sharma, 2008; Nelson, 2007; 

Paul & Manu, 2014; Roe, 2004, and UNDP, 2012).   

It is imperative that income is primarily intended to satisfy vital needs of 

individuals and to the satisfaction of requirements that ensure comfort; and 

ultimately the needs of leisure.  Constanta (2009) opined that tourism can enhance 

Quality of Life.  Faulkner & Tideswell (1997) revealed that there exists a very 

strong relationship between Quality of Life of residents and standard of 

recreational, shopping; and service facilities.  Crotts & Holland (1993) established 

that tourism development is a positive function of the rural residents’ Quality of 

Life. 

A study conducted in Shiraz, Iran investigated the effect of tourism upon Quality 

of Life and found that tourism has the positive effect on Quality of Life of 

residents (Aref, 2011).  According to the study, the most significant tourism 

impacts are found to be linked with emotional wellbeing, community well-being, 
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and income and employment whereas health and safety well-being was found to 

be the least favorable in terms of the effect of tourism on Quality of Life.  

Community Perceptions: A study conducted among the residents in Verginia 

revealed that the perception of residents about the impacts of tourism has a 

significant relation with their satisfaction with particular life domains (Kim, 

2002).  It was found that the relationship between economic impacts of tourism 

and the satisfaction with material well-being, and the social impact of tourism and 

the satisfaction with community well-being were strongest in the maturity stage of 

tourism development.  He also found that the residents develop adaptive behaviors 

that reduce their individual exposure to stressful situations; hence their QOL 

initially decline, and then improve.   

When residents perceive that tourism develop at the cost of their resources and it 

outweighs the benefits, they may feel resentment and irritation towards tourists 

that in turn reduce community satisfaction (Doxey, 1975; Faulkner & Tideswell, 

1997, and Ko & Stewart, 2002).  According to Cavus & Tanrisevdi (2003), 

monopolistic control of tourism development is a primary factor in residents’ 

negative attitudes towards tourism.  Similar issue can be avoided in tourism 

destinations where Responsible Tourism policy is adopted.  

The United Nations Economic and Social Commission for Asia and the Pacific 

(UNESCAP) suggested that tourism attractions or products can be used to meet 

pro-poor tourism objectives.  A Responsible Tourism strategy to provide new 

skills, better access to education and health care, improving access to clean water 
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and transportation networks can improve the Quality of Life.  Lessons from 

Responsible Tourism initiatives proved that improved access to information and 

market opportunities, and community institutions under the banner of Responsible 

Tourism enhanced the well-being of individuals and community at large.  

As discussed in the initial part, Responsible Tourism envisages social, cultural, 

economic, and environmental sustainability of destinations.  Also, Responsible 

Tourism is categorized into social, environmental, economic, and cultural 

responsibilities (RTC, 2012).  Among these objectives, policy makers give 

immediate priority to the economic empowerment of destination community 

(Kerala Declaration, 2008 and Paul & Rupesh, 2014).  At the same time, QOL 

domains consist of material well-being, community well-being, emotional well-

being, and health and safety well-being.  

H2:- Hence, relationship between Responsible Tourism and QOL dimensions is 

hypothesized.   

3.2.2.3. Destination Sustainability and Quality of Life 

Tourism Impacts: Researchers have grouped impacts of tourism into four 

distinct categories: economic; social; environmental, and cultural. These impacts 

can be related to triple bottom line dimension of destination sustainability. Studies 

observed that these impacts have significant influence on Quality of Life of local 

residents (Ap, 1992; Aspinal, 2006; Jurowski & Gursoy; 2004, and Kim, 2002).  

A study conducted in the Jumbo Glacier all season ski resort in the East Kootenay 
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region of British Columbia indicated that there is a significant difference between 

the pre- and post-scenario quality of lives of the residents, implying that the 

respondents perceived their Quality of Life lowered after the development of the 

proposed resort (Aspinall, 2006).  A study among Miami Beach residents found 

that 89% rated the Quality of Life as excellent or good where as only 11% are 

satisfied with parking facilities as it creates traffic problems and congestion.  Also 

80% presume that their standard of living was improving.  

Kim, (2002) established that relationship between the environmental impact of 

tourism and the satisfaction; with health and safety well-being and the relationship 

between cultural impact of tourism; and the satisfaction with emotional well-being 

were strongest in the decline stage of tourism development.  

Similar Experiences from Southeast Indiana: Another study on the impacts of 

tourism and perceived Quality of Life of residents in southeast Indiana (Duffy and 

Chancellor, undated) found that perceived QOL of local residents explained their 

perceptions towards tourism impacts.  According to this model, environmental 

sustainability was found to be the best predictor of perceived QOL and perceived 

social costs was found to be the next best predictor of perceived QOL.  Similarly, 

a study in Hawai (Assante) found a very strong relationship between residents’ 

overall satisfaction and their perceptions towards the environmental impacts of 

tourism. The H3 is proposed in this background 

H3:- Destination sustainability affects QOL of communities at destinations  
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3.3. OPERATIONAL DEFINITION OF VARIABLES 

Table 3.2 Operational Definition of Variables 

Variable Name Definition Citation 

RESPONSIBLE 

TOURISM 

Responsible Tourism is a destination 

management practice embracing planning, 

management, and development to bring 

about positive economic, social, cultural, 

and environmental impacts to the 

destination. 

(DEAT, 2012) 

 

 

 

 

 

DESTINATION 

SUSTAINABILITY 

Measured in terms of protecting, enhancing 

and managing resources for current and future 

economic, social, cultural and environmental 

impacts in tourism destinations as perceived 

by stakeholders. 

(UNEP & WTO, 

2005; (Kınaci, 

Pehlivan & 

Seyhan, 

2011:85) 

Economic 

Sustainability 

Economic sustainability means generating 

prosperity at different levels of society and 

addressing the cost effectiveness of all 

economic activity to be maintained in the long 

term. 

UNEP & WTO, 

2005 

Social Sustainability  Respecting human rights and equal 

opportunities for all in society and provide an 

equitable distribution of benefits, which are to 

maintain and strengthen the life support 

systems of local community 

UNEP & WTO, 

2005 

Cultural Sustainability Continuous endeavor to recognizing and 

respecting different cultures and avoiding any 

form of exploitation 

UNEP & WTO, 

2005 

Environmental 

Sustainability 

Conserving and managing resources, 

especially those that are not renewable or are 

precious in terms of life support and to 

minimize pollution of air, land and water, and 

to conserve biological diversity and natural 

heritage. 

UNEP & WTO, 

2005 

QUALITY OF LIFE 

(QOL) 

It is the overall well-being of individuals in 

his life domains such as Material Well-being, 

Community Well-being, emotional well-

being, and Health and Safety Well-being 

Kim, 2002 

Economic Well-Being It is one’s satisfaction towards economic 

situation, income, job, living situation, 

standard of living, socio-economic status, 

financial situation, and personal possessions. 

Cummins 

(1996) 

Community Well-Being It is one’s satisfaction towards public services 

and recreation facilities avails and the 

community he/she lives 

 

 

 

 

Kim, 2002 
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Emotional Well-Being 

 

 

Emotional well-being is satisfaction coming 

from leisure opportunities and spiritual 

activities 

 

 

Flanagan (1978) 

and Krupinski 

(1980) 

Health and Safety Well-

Being 

Satisfaction of an individual towards his/her 

health and environment  

Kim, 2002 

Life Satisfaction It is the perception of an individual towards 

his/her Quality of Life(QOL)in general 

Kim, 2002 

 

3.4. CONSTRUCTS AND INDICATORS USED IN THE STUDY  

Table 3.3 Constructs and Indicators used in the Study 

  

CONSTRUCTS  Indicator Variable  

RESPONSIBLE TOURISM 

 

Employment opportunities 

Purchasing of local produces 

Skill development 

Local enterprise support 

Local community engagement 

Employment opportunities for backward 

Support for the enterprises of backward 

Training for engagement  

Public awareness  

Traditions, Culture and Heritage (TCH) 

Promotion of local art and souvenirs  

Environmental Conservation 

Waste Management 

DESTINATION SUSTAINABILITY  

Economic Sustainability Local enterprise growth 

Improvement of living standards  

Jobs and benefits 

Tangible benefits 

Consistent and reliable income 

Tourism integrated economy  

Social Sustainability Benefits to backward people 

Social programs and schemes 

Empowerment of local communities 

Congestion 

Infrastructure Development 

Infrastructure for combined needs, space  

for recreation  

Social Issues 

Cultural Sustainability Management and conservation of heritage sites  

Preservation of CHT 

Quality of landscapes and environment  

Development is appropriate to local condition  

Preservation of traditional rural landscapes 

Table 3.2 Operational Definition of Variables (Contd.) 
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Environmental Sustainability 

 

 

 

Environmental Protection 

Environmental Pollution 

Business Impact 

Disturbance and Noise 

Conservation of natural areas  

QUALITY OF LIFE (QOL)  

Material Well-Being Income and Employment 

Income at Current Job  

Economic Security of Job  

Family Income  

Pay and Fringe Benefits  

Cost of Living 

Real Estate Taxes  

Cost of Living  

Cost of Basic Necessities 

Community Well-Being People 

Services and Facilities 

Community life 

Community environment  

Emotional Well-Being 

 

 

Leisure Activity 

Spare Time 

Leisure Activity 

Emotional Well-Being 

 

Influx of Tourists  

Spiritual Activity 

Religious Services  

Cultural Preservation  

Cultural Exchange  

Spiritual Life 

Health and Safety Well-Being Health Well-Being 

Health 

Air Quality 

Water Quality 

Water Purity 

Garbage 

Safety Well-Being 

Accident and crime Rate  

Environmental Cleanness  

Safety and Security 

Overall QOL Life as a whole 

Way of spending life 

Overall feeling about life 

 

 

Table 3.3 Constructs and Indicators used in the Study (Contd.) 
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3.5. RESEARCH MODEL FOR THE STUDY 

Based on the above discussion, the extended conceptual model developed for the 

study is given in fig 3.4.  It structurally depicts the process model of the study 

which assumes that Responsible Tourism contributes to Destination Sustainability 

and QOL perceived by the local residents.  Also, Destination Sustainability leads 

to QOL of local residents.  Ultimately RT and Destination Sustainability explain 

the overall satisfaction of destination communities.  This process model describes 

the relationship among variables Responsible Tourism, Destination Sustainability, 

and Quality of Life (QOL). 

Residents’ perception on Destination Sustainability is categorized into four: 

economic sustainability, social sustainability, cultural sustainability, and 

environmental sustainability.  The particular life domains of Quality of Life 

(QOL) are having four domains: material well-being, community well-being, 

emotional well-being, and health and safety well-being.   
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Fig. 3.4 Structural model exhibiting relationship between variables 

 

There were three major research objectives addressed in this study.  The first was 

to examine the influence of Responsible Tourism on Destination Sustainability 

perceived by the community, Quality of Life (QOL) and life satisfaction in 

general.  The second research question was to determine the influence of 

residents’ perception on Destination Sustainability on the particular life domains 

(material well-being, community well-being, emotional well-being, and health 

and safety well-being) and life satisfaction in general.  The third research question 

was to investigate the influence of particular life domains on overall life 

satisfaction of the residents in the community.   

Fig 3.5 depicts key path relations and hypotheses.  The direction of the arrow 

represents the causality assumed among constructs.  Each path between constructs 

in the research model was conceptualized as hypotheses to be tested in this study. 
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Fig. 3.5 Structural Model 

 

 

3.6. HYPOTHESES 

Hypothesis 1: Responsible Tourism Practices have a significant impact on the 

perceptions of community on sustainability of destinations 

H1a: Responsible Tourism practices have a significant relationship with residents’ 

perception on the economic sustainability of tourism destinations  

H1b: Social sustainability perceived by residents’ is influenced by Responsible 

Tourism practices  

H1c: Responsible Tourism has an impact on resident’s perception of the cultural 

sustainability of destinations 
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H1d: Responsible Tourism has a significant relation with environmental 

sustainability of tourism destinations  

Hypothesis 2: Responsible Tourism practices have a significant relationship 

with Quality of Life (QOL) domains of local residents 

H2a: Responsible Tourism practices have an influencing role on material well-

being of community members in destinations 

H2b: Responsible Tourism has significant relation with community well-being of 

residents in destinations 

H2c: Emotional well-being of community members in the destination is 

influenced by Responsible Tourism practices 

H2d: Responsible Tourism has an impact on health and safety well-being of 

residents in destinations 

Hypothesis 3: Responsible Tourism practices have an impact on life 

satisfaction of local residents in general 

Hypothesis 4: Residents perception on sustainability of tourism destination 

has significant relation with their QOL in community  

H4a: Perception of economic sustainability of tourism destinations affects the 

material well-being domain of residents  
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H4b: Perceived social sustainability of tourism destinations has a significant 

influence on the community well-being domain of the local residents. 

H4c: The emotional well-being domain is influencing the perception of local 

residents’ on the cultural sustainability of tourism destinations. 

H4d: The residents’ perception on environmental sustainability of tourism 

destination has significant impact on their health and safety well-being 

domain.  

Hypothesis 5: Residents’ perceptions on the sustainability of tourism 

destinations affect their Life Satisfaction in general. 

H5a: Residents’ life satisfaction in general is affected by their perceptions of 

economic sustainability of destination 

H5b: Residents’ perception on the social sustainability of the destination has a 

significant relation with their life satisfaction in general. 

H5c: Residents’ life satisfaction in general is influenced by their perceptions of 

the cultural sustainability of the destination. 

H5d: Residents’ perception on the environmental sustainability of the destination 

has a significant relation with their overall life satisfaction.  
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Hypothesis 6: Residents’ satisfaction in particular life domains affects 

residents’ life satisfaction in general. 

H6a: Residents’ life satisfaction in general is influenced by the material well-

being domain. 

H6b: Residents’ life satisfaction in general is affected by the community well-

being domain. 

H6c: Residents’ life satisfaction in general is a positive function of the emotional 

well-being domain. 

H6d: Health and safety well-being domain has a significant relation with the 

residents’ life satisfaction in general  
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PART 2 

3.7. RESPONSIBLE BUSINESS – A CONCEPTUAL FRAMEWORK 

The concept of triple bottom line (TBL) approach gives a holistic view on 

business responsibility.  It can be articulated as the overall sustainable 

development practices of a business in their functional, socio cultural, economic, 

and environmental roles to contribute to the development of employees, 

stakeholders, local community, and society at large.  This was evolved in line with 

the three pillar concept (People, Planet and Profit).  In short, Responsible 

Business can be expressed as the overall responsibility of an organization towards 

its all stakeholders including society and environment.   

Identification and implementation of realistic Responsible Business indicators is 

the top priority of sustainability consultants and agencies.  It is argued that the 

concept of sustainable development is meaningless without proper indicators 

(Twining-Ward & Butler, 2002).  Indicators and variables provide proper 

guidelines and ensure implementation of government regulations as well as 

national and international policies.  

The present proposal relies on indicators that capture the best worldwide 

environmental, CSR, and sustainability data.  These indicators were generated 

through a careful analytical process that includes a broad review of the related 

literature and in-depth consultation with field experts and academicians.    
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3.7.1. Operational Definitions of Variables 

Table 3.4 provides a conceptual framework of Responsible Business which 

comprises of dimensions and sub dimensions: 

Table 3.4 Operational Definitions of Variables 

 

Dimensions/Sub- 

Dimensions  

Operational Definition 

RESPONSIBLE BUSINESS The overall sustainable development practices of a 

business in their functional, socio cultural, economic, 

and environmental roles to contribute for the 

development of employees, stakeholders, local 

community, and society at large. 

GOVERNANCE AND 

MANAGEMENT  

Refers to the regulating influence applied by the 

organization to their own affairs to control, regulate, and 

exercise influence to maintain good order and to adhere 

to predetermined standards of behavior.  

Transparency and 

Accountability 

Means the openness and the responsibility of the 

organizations to disclose legal compliances; and to 

accepting responsibility for decisions and policies 

affecting business by being answerable for the 

consequences of the actions. 

Responsible Management Implies the commitment of an organization to comply 

with responsible management guidelines and its effort, 

to ensure effectiveness in business operations  

Employee Welfare Means the organizations’ commitment to provide basic 

and legal/statutory requirements for employees  

Human Resource 

Development 

Refers the efforts of business to develop skills, 

knowledge and attitude of human resources in their 

organizations  

SOCIAL 

RESPONSIVENESS 

Social responsiveness means when a firm or 

organization engages in social actions in response to 

some popular social needs 

Policy against 

Discrimination and 

Exploitation 

Refers the policy against the practice of treating 

somebody in an organization less fairly than others and 

to prevent situations in which somebody treats 

somebody else in an unfair way 

 

Community Development 

 

Implies the firms’ activities to build stronger and more 

resilient local communities 
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Stakeholder Engagement 

 

 

Means the willingness of the organizations to involve 

and to participate, internal and external stakeholders in 

their activities 

Promotion of Art and 

Culture 

 

Refers to the organizations’ contribution towards 

conservation of natural and cultural heritage and for the 

promotion of native art forms 

PRODUCT AND 

CUSTOMER FOCUS 

Stresses on ethical commitment to offer quality product 

and to deliver what it promises to customers.   

Customer Satisfaction  Refers the Organizations endeavors to care, serve, 

satisfy and value customers 

Responsible Marketing Responsible Marketing dictates that all promotional 

efforts are provided in an honest representation of what 

services the business provides and ensures that it 

addresses local concerns 

ENVIRONMENTAL 

PERFORMANCE 

Means the organizations’ performance in maintaining 

natural environment and minimizing negative 

environmental impacts 

Resource Conservation Resource Conservation  implies the measures adapted by 

the company to conserve water, energy and other natural 

resources 

Waste Management Waste Management envisions an effective and working 

waste management mechanism with quantitative goals 

to minimize waste  

ECONOMIC 

RESPONSIBILITY 

Refers to the efforts of the company to contributing 

towards the economic benefit to the local community 

including employment and skill development 

Local Employment and Skill 

Development 

Intends the organizations’ commitment to provide 

employment to local residents and the willingness to  

improving the skills of people 

Local Enterprise 

Development 

Refers enterprises’ efforts to offer the means for local 

small entrepreneurs to develop and sell sustainable 

products that are based on the area’s nature, history, and 

culture 

 

 

 

 

Table 3.4 Operational Definitions of Variables (Contd.) 



Chapter 3                                                                              Theoretical Framework   

136 

 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

3.7.2. Constructs and Indicators  

Table 3.5 Dimensions and Sub-Dimensions 

 Sl.No. Dimensions and Sub-Dimensions No. of Items 

I Governance and Management  

1 Transparency and Accountability 3 

2 Responsible Management 7 

3 Employee Welfare 3 

4 Human Resource Development 5 

II Social Responsiveness  

1 Policy against Discrimination and Exploitation 5 

2 Community Development 3 

3 Stakeholder Engagement 3 

4 Promotion of Art and Culture 3 

III Product and Customer Focus   

1 Customer Satisfaction 5 

2 Responsible Marketing 3 

IV Environmental Performance   

1 Resource Conservation 5 

2 Waste Management 3 

V Economic Responsibility  

1 Local Employment and Skill Development 3 

2 Local Enterprise Development 3 

 

 

Table 3.6 Constructs and Indicators 

 

Constructs   Indicators  

GOVERNANCE AND MANAGEMENT  

Transparency and Accountability                                    Communication to Stakeholders 

Publication of Reports 

Responsible Business Reviews 

Responsible Management Code of Conduct 

Quality Control 

Legal Compliance  

ICT Utilization 

Policy Implementation 

Sustainability in Business Planning 

Expert Consultation 

Employee Welfare Working Environment 

Compensation 

Welfare Measures  
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Human Resource Development 

 

 

Training 

Training need assessment 

Sustainability training 

Skill development opportunities 

Career advancement  

SOCIAL RESPONSIVENESS 

Policy against Discrimination and 

Exploitation,  

Equality  

Facilities for disabled 

Policy against exploitation 

Policy against sexual harassment  

Policy against child labor 

Community Development Social development schemes 

Community based tourism products 

Spending for local development 

Stakeholder Engagement Community engagement 

Participation for common good 

Association with Government  

Promotion of Art and Culture 

 

Cultural/art show for guests 

Local cuisines store 

Support for Artisan  

PRODUCT AND CUSTOMER FOCUS 

Customer Satisfaction  Long term benefits 

Measurement 

Corrective action 

Customer privacy 

Safety and health 

Responsible Marketing Realistic promotion 

Ethical marketing 

Promotion of Local attraction 

ENVIRONMENTAL PERFORMANCE 

Resource Conservation Renewable energy 

Displays 

Water conservation 

Green purchasing 

Awareness Programs  

Waste Management Solid waste management 

Programs  

Waste water management 

ECONOMIC RESPONSIBILITY 

Local Employment and Skill 

Development 

Local recruitment 

Capacity building program for locals 

Sponsorships 

Local Enterprise Development Space for local enterprises 

Support local enterprises 

Promote local purchase 

 

Table 3.6 Constructs and Indicators (Contd.) 
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3.8. CHAPTER SUMMARY 

This chapter was an endeavor to provide a view on theories, previous studies, and 

the constructs - Responsible Tourism, Destination Sustainability, and Quality of 

Life (QOL); and to establish the relationship among these variables.  It defined all 

the constructs and hypotheses to be studied in this research.  In order to crystallize 

the conceptualization, it sketched both measurement models and the structural 

model.  As the construct Responsible Business was not a part of the structural 

model, explanation about the same has been given separately.   

First part of this chapter analyzed existing theoretical models like Tourism Area 

Life Cycle (TALC) theory and Irridex model; and concepts like carrying capacity, 

level of acceptable change, social exchange theory etc.; whereas the second part 

elaborated the empirical relationships among the variables: Responsible Tourism, 

Destination Sustainability, Quality of Life (QOL), and life satisfaction in general.  

It also developed a conceptual framework and associated hypotheses.   

Even though, there could be more factors/indicators to be incorporated in the 

study especially in the Quality of Life (QOL) construct, the study adopted the 

methodology of Kim (2002) to avoid deviation from the central theme.  

Additionally, the description on construct Responsible Business is limited to the 

selected variables as the content analysis and scale development process are 

included separately in this thesis. Last part of this chapter has given the 

conceptual frame work on Responsible Business.   



 

CHAPTER 4  

RESEARCH METHODOLOGY 

Describes that methodology adopted for the study is scientific.  Discuss about 
survey instruments, variables and items, sampling methodology, data collection, 

and analysis techniques 
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Chapter 4 

RESEARCH METHODOLOGY 

 
  

 

 

 

 

4.1. INTRODUCTION 

This chapter discusses the research design and the methodology adopted to meet 

various objectives of the study.  Also, it elaborates on the research design used in 

the present study including development of research tools, validation of 

instruments, details of sample, data collection procedure, and the statistical 

techniques employed for data analysis.  

An ideal research is a strategy of enquiry, that progress from basic assumptions to 

research design and data collection (Myers 2009).  It is generally interpreted as an 

appropriate process or technique, which are conducted in the quest for solutions to 

prevailing issues or answers to complex questions posed in the inquiry.  Being a 

process, it often involves defining a research objective and selection of the 

suitable techniques that will help to resolve problems.  According to Williams et 

al., (1996), the credibility of the findings of any research solely depends on the 

methodology adopted.  Researchers choose both quantitative and qualitative 

* Research Design 

* Survey Instrument 

* Variables and Items  

* Pilot Study 

* Data Collection  

* Data Analysis Strategy 

* Research Process    
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methods, depending on the nature of the study and its methodological foundation 

(Brysman and Burgess, 1999).   

Considering the nature and methodology of the study, this research methodology 

chapter is divided into two sections.  First part deals with the methodology of 

testing the structural model linking Responsible Tourism (RT), Perceived 

Destination Sustainability, and Quality of Life (QOL) of local residents and the 

second part discusses the instrument development process of the construct-

Responsible Business. The research process involved two phases.  First phase was 

literature review, identification of variables, confirmation of hypotheses, and 

development of theory.  Second phase was exploratory on Responsible Business 

including scale design, questionnaire design, and data collection consisting of 

literature review, interview and expert consultation, and focus groups.   
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PART 1 

4.2.      RESPONSIBLE TOURISM, DESTINATION SUSTAINABILITY, 

AND QOL – STRUCTURAL MODEL 

 

 

4.2.1    Survey Instrument 

The survey instrument is related to three sections; Responsible Tourism, 

Destination Sustainability, and Quality of Life (QOL) of local residents.  In the 

final structural model, the variable ‘Responsible Tourism’ is an exogenous 

variable and all other variables are endogenous.   

Responsible Tourism Practices: The scale on responsible tourism practices in 

the tourism destination consisted of 13 items adopted from the Kerala Declaration 

on Responsible Tourism (Venu & Goodwin, 2008).  This variable utilized to 

measure the perception of local community about tourism practices using a 5-

point Likert type scale consisting of statements seeking the extent of agreement of 

respondents.  The anchors include: a) Strongly Disagree, b) Disagree, c) Neutral, 

d) Agree, and e) Strongly Agree.   

Perceived Destination Sustainability: The sustainability of the destination 

perceived by local residents consisted of four dimensions viz. economic 

sustainability, social sustainability, cultural sustainability, and environmental 

sustainability.  These scales were adopted from ‘Making Tourism More 

Sustainable; A Guide for Policy Makers’ published by United Nations 

Environment Program and World Tourism Organization (UNEP & WTO, 2005).  
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It was also measured using a 5-point Likert scale seeking the extent of agreement 

towards items reflecting the perception of community towards destination.  The 

anchors include: a) Strongly Disagree b) Disagree c) Neutral d) Agree, and e) 

Strongly Agree.   

Quality of Life (QOL): QOL dimensions (life domains) are Material Well-Being, 

Community Well-Being, Emotional Well-Being, and Health and Safety Well-

Being.  Scale of QOL adopted from a study ‘Impacts of Tourism on the QOL of 

Residents in the Community’ by Kim (2002) in Virginia.  The items from Andrew 

and Withey, (1976), Cicerchia, (1996), Cummins, (1996), and Sirgy, (2001) were 

adopted and tested by Kim in the same context.  Five-point Likert Scale of QOL 

used anchors very dissatisfied to very satisfied, and strongly disagree to strongly 

agree for statements depending up on its nature.  Three items were used to 

measure QOL in general.  The first two items were measured on a five-point 

Likert-type scale with anchors very dissatisfied, dissatisfied, mixed feeling, 

satisfied, very satisfied, and the third item was measured with five different 

semantic statements (Andrew & Withey, 1978, Kim, 2002; Sirgy et al; 2001, and 

Walker et al; 1990). 

Face validity of the construct was done through an expert validation procedure.   

All the items of the variables were framed after consultation with tourism experts 

in academics and industry.  
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4.2.2     Sources of Instrument for Data Collection 

Standardized scales were adopted for the study. Variables, number of items and 

sources are given in table 4.1.  

Table 4.1 Variables and Sources 

Variable Name No. of Items Adopted from 

Responsible Tourism 13 (Goodwin & Venu, 2008). 

Economic Sustainability 6 (UNEP & WTO, 2005). 

Social Sustainability 8 (UNEP & WTO, 2005). 

Cultural Sustainability 5 (UNEP & WTO, 2005). 

Environmental 

Sustainability 

6 (UNEP & WTO, 2005). 

Material Well-Being 7 Kim (2002) from Andrew & Withey 

(1976), Cicerchia (1996), Cummins 

(1996), and Sirgy (2001). 

Community Well-Being 6 Kim (2002) from Andrew & Withey 

(1978), Cummins (1996), Norman et 

al. (1997), and O’Brian  &  Lange 

(1986). 

Emotional Well-Being 7 Kim (2002) from Andrew  &  

Withey (1976), Cicerchia (1996), 

Cummins (1996), Neal et al. (1995, 

1999), Norman et al. (1997) and 

Sirgy (2001) 

Health and Safety Well-

Being 

9 Kim (2002) from (Cummins, 1997). 

Life Satisfaction (QOL) 

in general 

3 Kim (2002) from Andrew  &  

Withey (1978), Sirgy et al. (2001), 

and Walker et al. (1990) 

 

The questionnaire was translated into Malayalam with the help of a Malayalam 

Professor and a grammarian.  Both the Malayalam and English questionnaires 

were tested among 10 post graduates and all the items were found to have very 

good correlation.  Questionnaire is attached as annexure 1. 
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4.2.3      Pilot Study 

A pilot study was conducted in Kovalam by randomly collecting responses from 

40 residents aged above 20, who reside in that place for more than 10 years.  This 

pre-test provided an opportunity to find and correct the instrument.  Certain 

questions, felt uncomfortable, ambiguous and unclear by the respondents were 

either revised or reworded.  Based on the total internal consistency assessment 

Cronbach’s alpha and composite reliability estimates, 4 questions found not 

reliable were removed from the scale finalized by the expert panel. 

4.2.4   Data Collection and Sample 

A self-administered survey questionnaire was used to collect data.  Data were 

collected from any one of the individuals from the family of age twenty or above. 

Destination Selection Criteria: The study was conducted at three major tourism 

destinations of Kerala, viz. Kovalam, Kumarakom, and Thekkady, which were 

officially declared as responsible tourism destinations in the year 2008.  Beyond 

this, destinations were selected on the basis of resilience suggested by   

Rabeendran (2009) which includes the availability of plenty of natural resources, 

skilled manpower, supportive entrepreneurial community, strong local self 

governments, civil society organizations, multitude of micro enterprises, streams 

of professionals and academicians, responsible media, and responsive tourism 

industry that provide the state an ideal setting to implement and practice 

‘Responsible Tourism’.  
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In this background, following criteria were decided in consultation with tourism 

academicians and professionals in the tourism sector to select destinations. 

1. There should be specified influential area of tourism activity 

2. There should be sufficient natural resources or attractions 

3. There should be sufficient tourist inflow ( minimum1000 foreign travelers/ 

year) 

4. There should be strong entrepreneurial community (presence of all major 

types of classified hotels/resorts) 

5. It should be resilient in any of the triple bottom line responsibility areas of 

Responsible Tourism (Social, economic, environment and cultural)  

Brief analyses on the destination selection criteria are given in table 4.2 

Table 4.2 Destination and Selection Criteria 

 

Destination Resources/Attractions FTA* 

(2012) 

Classified 

Hotels 

Resilience Score** 

Kovalam Beaches and Village 

tours 

221435 38 Economic 68  

Kumarakm Backwater, Bird 

Sanctuary and Village 

Tours 

4867 35 Social 65  

Thekkady Periyar Wild Life 

Sanctuary ,Tribal 

Settings,  and Boating 

4988 35 Cultural and 

Environmental 

89  

*FTA - Foreign Tourist Arrival 

** As per the Community Feedback Survey (Kerala Tourism, 2009) - Average score consists of 

employment opportunities, regional development and enterprise development (Source: Kerala 

Tourism Statistics, 2012. *approx.) 
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Influential area of tourism destination refers to the extent of reach of tourism 

activities or the probable span of influence of tourism on community.  This was 

decided after discussion with destination management body consisting of local 

tourism officials, civil society organization representatives, and community 

members.   

Sample Selection: Systematic random sampling methodology was used to select 

sample units (households).  20% of the residents in the span of influential area 

were considered for the study and decided to collect data from 490 households 

(160 from Kovalam, 150 from Kumarakom, and 180 from Thekkady).  A total of 

432 questionnaires were returned.  Among these only 399 were found useful for 

the analysis.   

4.2.5   Data Analysis Techniques 

The study conceptualized a casual relationship between variables and functional 

relationship between the causal factors.  The effect is predicted on the 

performance variable. Hence causal research is most appropriate (Hair et al; 

2003).  Structural Equation Modeling (SEM) is a statistical technique for 

estimating causal relationships.  It is a confirmatory technique used to determine 

whether the model conceptualized for the research is valid for data. SEM was 

used in this study to establish relationship among the variables.  

Validity and Reliability Analysis: A three level approach was adopted for data 

analysis.  After removing missing values and outliers, normality was checked.  
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The first attempt was to identify the existence of distinct factors structure by 

performing an Exploratory Factor Analysis (EFA).  For this purpose, the data 

were splitted into two and performed EFA.  The second step was to confirm the 

evolved factor structure or the measurement models using Confirmatory Factor 

Analysis (CFA).  It ensures the uni-dimensionality of the scales which measure 

each construct in the model.  It helped to avoid interaction of the measurement 

and structural models that could affect the parameters associated with the 

hypothesized relationships between the constructs in the model.  Hence, before 

testing the overall measurement model, the measurement uni-dimensionality of 

each construct was assessed individually (Sethi & King, 1994).  

After fixing the uni-dimensionality of each construct, measurement model for 

each pair of constructs were estimated.  Further, all the constructs were paired 

with each other ((Joreskog & Long, 1993, and Sethi & King, 1994).  The principal 

advantages of the overall model fit measures are that it can evaluate the whole 

model.  It will also indicate inadequacies which are not revealed by the fit of 

individual model components. 

Hypotheses Testing: Multivariate data analysis was intended to test the 

hypotheses for the proposed antecedents and consequences.  For this, Structural 

Equation Modeling (SEM) was utilized.  According to Kim (2002), SEM allows 

simultaneous estimation of the measurement model that depicts the relation 

between observed indicators in each scale to the construct, giving factor loadings 
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for each observed indicator.  Also, structural model that relates constructs to one 

another provides parameter values or path coefficients.  

The scale then tested for Reliability, Convergent Validity, and Discriminant 

Validity.  The structural model was tested using Warp PLS 2.0.  
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PART 2 

4.3     RESPONSIBLE BUSINESS 

4.3.1  Research Process  

This study was undertaken to develop a context based self-reporting measure of 

Responsible Business in tourism hospitality accommodation units.   In order to 

achieve this objective, the study was divided into two phases.  The Phase I of the 

study was designed to generate most suitable items which reflect the variables of 

construct Responsible Business and its refinement, and Phase II was carried out 

to determine its internal consistency and factor validity (Khalid, 2004).   

Phase I: Item Generation for the development of the construct Responsible 

Business.  

As discussed in the theoretical framework, the concept Responsible Business is 

multidimensional construct consists of Governance and Management, Social 

Responsiveness, Product and Customer Focus, Environmental Performance, and 

Economic Responsibility. Details of the constructs and sub constructs (dimensions 

and sub-dimensions) are given as table 4.3.  
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Table 4.3 Dimensions of Responsible Business 

Dimensions and Sub-Dimensions of Responsible Business 

Governance and Management 

 

Transparency and Accountability; Responsible 

Management, Employee Welfare and, Human 

Resource Development 

Social Responsiveness  

 

Policy against Discrimination and Exploitation, 

Community Development, Stakeholder 

Engagement, and Promotion of Art and Culture 

Product and Customer Focus  

 

Customer Satisfaction and Responsible 

Marketing 

Environmental Performance  

 

Resource Conservation, and Waste 

Management 

Economic Responsibility 

 

Local Employment and Skill Development; and 

Local Enterprise Development 

The generation of items for these dimensions was materialized through the 

following steps (Khalid, 2004): 

Step I Expert Survey: The first step in the development of the scale involved 

generation of indicators of the dimensions of the construct “Responsible 

Business”.  Experts from (a) Academics, (b) Tourism Professionals,                     

(c) Practioners, and literature were considered for item generation.  Seven experts 

having at least twenty years of working experience from the above categories 

were selected in this stage.  In order to collect indicators from all the above 

mentioned groups, an open-ended questionnaire (containing the definition of the 

construct and its five dimensions along with a brief on the back ground of the 

study) was distributed among the respondents (annexure. 3).  Respondents were 

asked to “list at least five indicators/description for each dimension’.  They were 

also provided with a few examples of indicators. Along with these, a detailed 

literature review and a subsequent content analysis were done to identify and 
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refine key indicators of the five dimensions of the construct - Responsible 

Business  

Step II Elimination of Items: Items for each dimension were generated through 

expert survey and literature review. It was then pooled and removed all the 

redundant indicators.  Based on the initial review, a primary list of indicators was 

prepared (annexure 4).  

Step III Relevancy Test: The next step was to identify the relevance of each 

indicator.  All the indicators were listed and again distributed among the experts. 

They were asked to rate these items on the basis of its relevance, applicability, and 

extent of practice in the industry (annexure 5).  It used a five point Likert scale 

consisting of ‘not at all relevant’, ‘irrelevant’, ‘slightly relevant’, ‘relevant’, and 

‘very relevant’. Collected data were analyzed and all the items below the 

threshold level of 3.5 were removed (Schwartz et al; 2006).  

Step IV Face Validity Test: This step was to verify the conceptual classification 

of each dimension.  A Performa (annexure 6) was prepared which included 

definitions of Responsible Business and its dimensions along with the list of 

indicators.  The indicators were listed in a random manner.  This Performa was 

distributed among fifteen researchers and asked them to “categorize the items to 

their relevant dimensions, keeping in view the definition of five dimensions”.  

Collected data were analyzed and either revised or removed the items below a 

threshold 4 (out of 5) which reflects lack of conformity and clarity (Schwartz et 

al; 2006).  
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Step V Content Validity Test: The fifth step was aimed at the selection of 

representative items for each dimension.  A panel of experts was provided with 

the definition of the construct and dimensions along with the corresponding items 

(annexure 7).  They were requested to choose the representative items for each 

dimension keeping in view of the respective definition by marking any of the 

anchors from ‘not at all relevant’ to ‘very relevant’.  All the items having 

threshold less than 4 were removed and a final list was prepared.  This was to 

prove the face validity between the specific dimensions and their component 

items.  

These selected items were converted to statements with the help of experts.  

Finally, a questionnaire containing 51 items with five response categories (a) 

Disagree, (b) Slightly Agree (c) Agree (d) Strongly Agree (e) Very Strongly 

Agree was prepared.  As this instrument is on Responsible Business practices and 

to be measured through a self reporting mechanism; the anchors selected assume 

existence of a minimum level of responsibility in order to minimize extrapolation.  

Step VI Pilot Study: Finally, a pilot study was conducted in 30 classified hotels 

in Kerala to test the consistency of scale items followed by the main study 

(annexure 2).  
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4.4 SUMMARY  

This chapter narrated the methods adopted to ensure that the study is scientific.  In 

order to strengthen the theoretical foundation, it also substantiated the rationale 

for each decision regarding data collection strategy, sample size, questionnaire 

design, and analysis methods.  As discussed, present study has both qualitative 

and quantitative approaches.  The chapter was divided into two sessions; first part 

dealt with the structural model whereas the second part discuss the procedure of 

the development of the construct – Responsible Business in detail.  The 

qualitative phase was conducted through expert opinion, literature review and 

content analysis, and quantitative part envisaged statistical analysis using software 

packages.  Finally, it concluded with the proposed analysis of data and rationale 

for using each procedure. 

 

 

 ****************** 
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CHAPTER 5  

DATA ANALYSIS 

Gives an overview on the respondents and provided a detailed view on 
reliability, validity, and testing of other major assumptions.  

Further, it deals with the Structural Equation  
Modelling and hypotheses testing 
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Chapter 5 

DATA ANALYIS 
 

 

 

 

This chapter presents the results of the data analysis and hypothesis testing.  It is 

divided into two sections.  First part deals with the causal relationship between 

Responsible Tourism, perceived Destination Sustainability and QOL, and              

second part discuss Responsible Business.  

Glossary:  Definition of Key Terms  

Validity  

“A measurement scale is valid if it does what it is supposed to do and measures what it is 

supposed to measure” (Davis et al; 1993).  

Types of Validity 

Face Validity – requires a thorough examination of the wording of the items included in 

the instrument and their connection to the relevant frame of reference used in the 

particular study.  Criterion-related Validity – evaluates a scale in terms of a criterion on 

which people tend to differ.  This includes concurrent and predictive validity  

Construct Validity – requires “an examination of the theoretical inferences that might be 

made about the underlying construct”.  It explains how well the results obtained from the 

use of the measure fit in the theories around which the test was designed.  

Content Validity: Content validity ensures that the measures include an adequate and 

representative set of items and the clarity of the definition and concept used. (Hardy & 

Byrman (2004) 

Convergent validity is established when the scores obtained with two different 

instruments measuring the same concept are highly correlated.  

Discriminant validity is established when based on theory two variables are predicted to 

be uncorrelated and the scores obtained by measuring them are indeed empirically found 

to be so.  

Reliability 

It is the extent to which measurements of the particular test are repeatable  

External Reliability means that the studied variable does not fluctuate greatly over time 

which means that it is stable. 

Internal Reliability means that all the constituent indicators of a variable are measuring 

Sample Profile 

Data Quality 

EFA and CFA 

Model Fit Measures 

Measurement and Structural 

Models  

Hypotheses Testing    
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the same thing which means that the variable is coherent.  One of the most popular 

methods for estimating internal reliability is Cronbach’s Alpha (R) Test of Reliability 

(Hardy & Bryman, 2004).  At least .60 or .70 is considered as being the minimally 

acceptable level of reliability (.70 is preferable) 

Outliers are created due to various reasons such as data entry errors, sampling errors as 

well as biased responses from the respondents. 

Skewness refers to the symmetry of a distribution whereas kurtosis relates to the 

peakedness of a distribution. 

Normality: A distribution is said to be normal when the values of skewness and kurtosis 

are equal to zero (Tabachnick  &  Fidell; 2001). 

 

5.1. Tools adopted and Justifications  

In order to explain the relationship among variables and to test the theoretical 

model proposed, the study adopted Structural Equation Modeling (SEM) through 

Warp PLS. SEM is a multivariate statistical analysis technique that is used to 

analyze structural relationships which is the combination of factor analysis and 

multiple regression analysis, and it is used to analyze the structural relationship 

between measured variables and latent constructs. Factor analysis is 

a statistical method used to describe variability among observed, 

correlated variables in terms of a potentially lower number of unobserved 

variables called factors. Regression analysis is a statistical process for estimating 

the relationships among variables. 

Warp PLS is easy to use as it has step-by step user interface guide. It implements 

classic (composite-based) as well as factor-based PLS algorithms. Warp PLS 

identifies nonlinear relationships, and estimates path coefficients accordingly. 

Also models linear relationships, using classic and factor-based PLS algorithms. - 

Models reflective and formative variables, as well as moderating effects. - 

Calculates P values, model fit and quality indices, and full collinearity 

coefficients. - Calculates indirect effects for paths with 2, 3 etc. segments; as well 

as total effects. - Calculates several causality assessment coefficients. - Provides a 

number of graphs, including zoomed 2D graphs, and 3D graphs.  (Ned Kock, 

2017). PLS-based SEM methods is justified based on them making no data 

normality assumptions, but typically without any accompanying test of normality! 

This is addressed in this version through various outputs of unimodality and 

normality tests, which are now provided for all indicators and latent variables 

(Ned Kock, 2017). 

https://en.wikipedia.org/wiki/Statistics
https://en.wikipedia.org/wiki/Variance
https://en.wikipedia.org/wiki/Variable_(mathematics)
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PART 1 

5.2.   CAUSAL STUDY – RESPONSIBLE TOURISM 

A three stage approach was adopted to analyze the data after removing missing 

values, outliers, and normality.  The first step was to identify the existence of 

distinct factors with regard to Responsible Tourism, Destination Sustainability, 

and QOL.  The second level was to develop measurement models for all latent 

constructs considered for the study.  Using Confirmatory Factor Analysis (CFA) 

and by testing the goodness of fit, measurement models were developed and final 

indicators capable of measuring the constructs were finalized.  The scale then 

tested for reliability, convergent validity, discriminant validity, and goodness of 

fit.  Thirdly, the structural model with all the constructs was tested for its ability to 

represent the data as per guidelines for testing using WARP PLS. 

5.2.1. Sample Profile 

The demographic profile of the sample is shown in table 5.1. 

Table 5.1 Sample Profile (Local Residents) 

Age  18-30 30-50 Above 50  

 27% 58% 15%  

Gender Male  Female   

 63 % 37 %   

Years of 

Residency 

1-10 10-20 20-30 Above 30 

 8% 14% 32% 46% 

Occupation  Business Govt. Job Professionals Others 

 11% 12% 23% 54% 
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The sampling units of the study were the residents in the tourism destinations of 

Kerala, aged above 18 years.  Majority of the people are engaged in 

local/unskilled works.  

5.2.2. Response Rate 

Detailed view on response to the survey is given in table 5.2.  

Table 5.2 Response Rate 

Particulars  Number Percent 

Total target population 2450 100 

Total survey population 490 20 

Total survey population from above 490 100 

Total responses 432 89 

Unusable 33 0.67 

Total usable responses 399 81 

 

 

5.2.3. Data Quality 

Quality of the data was checked through the following process.  

 Verification of missing values  

 Identification of Outliers  

 Analysis of Normality  

 Analysis of validity and Reliability  

The data collected from 432 respondents were tested to identify missing values 

and found some cases where respondents fail to mark their responses, hence these 

cases were deleted.  Similarly, some cases of outliers were noticed and were 

eliminated.  To determine the normality of the distribution of the data, the 

skewness and kurtosis of variables were examined using the SPSS software 
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package.  As the critical value for both of these measures of normality is drawn 

from a z distribution, zero value of the calculated skewness and kurtosis assumes 

perfect normality in the data distribution (which is seldom achieved), ± 2.58 

indicates rejecting the normality assumption at the 0.01 probability level, and ± 

1.96 signifies a 0.05 error level (Hair et al; 1998).  

Chou & Bentler (1995) suggested that absolute values of univariate skewness 

indices greater than 3.0 seem to describe extremely skewed and the kurtosis index 

greater than 10.0 may suggest a problem.  The value for each of the variables 

based on this criterion to the skewness is listed as annexure 8.  It was found that 

no variable fell outside the ±1.96 range for skewness and all the variables fall 

under the kurtosis value of 3, inferring that all of the variables for the study are 

reasonably free from skewness and kurtosis. 

According to Norusis (1990, p.82), another data characteristic that was considered 

is the kurtosis: how observations “cluster around a central point” for a given 

standard distribution.  Distributions that are more peaked than normal are called 

“leptokurtic,” whereas those that are flatter than normal are referred to as 

“platykurtic.”  Positive values for kurtosis show that a distribution has a higher 

than normal peak (Kim, 2002).  Looking again at annexure 8, none of the variables 

fell outside ±2.56 range for kurtosis.  Therefore, the study can conclude that none 

of variables was leptokurtic or platykurtic.  
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Table 5.3 Validity and Reliability Considerations  

 

(Source: Rejikumar, 2012) 

 

 

The analysis of reliability and validity is based on the assumption of uni-

dimensionality (Nunnally & Bernstein, 1994).  Various validity and reliability 

criteria adopted in this study are explained in table 5.3. 
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5.2.4. Exploratory Factor Analysis  

The data were splitted into two to confirm the factor structure through EFA and 

CFA.  In order to determine the scale dimensionality, EFA with a principal 

component method was conducted for each construct and the sub-constructs.  As 

the items of each sub-construct were predetermined, a separate principal 

component analysis was conducted for each sub construct.  The Kaiser-Meyer-

Olkin measure of sampling adequacy and the Bartlett’s test of sphericity were 

examined to determine the appropriateness of factor analysis.  

Interpretive adjectives for the Kaiser-Meyer-Olkin measure of sampling adequacy 

are: 0.90’s (marvelous), 0.80's (meritorious), 0.70's (middling), 0.60's (mediocre), 

0.50's (miserable), and below 0.50 (unacceptable) (Gaskin, 2014).  In order to 

assure that each factor (identified by EFA) has only one dimension and that each 

attribute loads on only one factor, attributes that had factor loadings of lower than 

0.5 and attributes loading on more than one factor with a loading score of equal to 

or greater .50 on each factor were eliminated from the analysis (Chen & Hsu, 

2001). 

5.2.4.1. Responsible Tourism Variables 

Responsible Tourism has three responsibility areas: economic, social and 

environment.  
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5.2.4.1.1. Economic Responsibility: Employment opportunities, skill 

development, purchasing of local produces, support to local 

business, are the four items proposed to measure economic 

responsibility.  

5.2.4.1.2. Social Responsibility: Promotion of local art and souvenirs, 

promotion of Culture, Heritage and Traditions (CHT); local 

community engagement, employment opportunities for backward 

people, support enterprise by disadvantaged people, training for 

engagement, and public awareness (7 Items). 

5.2.4.1.3. Environmental Responsibility: Environmental Awareness, and 

Waste Management. 

Since the factor structure of each dimension was pre-determined, a separate factor 

analysis was conducted for each sub-dimension.  All the pre-determined sub-

constructs except social responsibility were proved right.  After the principal 

component factor analysis, two components emerged as factors from the 

component social responsibility.  When items     (1) promotion of local art and 

souvenirs and promotion of culture, (2) heritage and traditions formed a group, all 

other items (1) local community engagement, (2) employment opportunities for 

backward people, (3) support enterprise by disadvantaged people, (4) training for 

engagement, and (5) public awareness formed another group.  Items of the first 

group were found to reflect cultural components.  In tune with the Responsible 
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Tourism criteria of Kerala Tourism (2012), Global Sustainable Tourism Criteria 

(GSTC) and Responsible Tourism Guideline of South Africa (DEAT, 2012), these 

two were treated as sub constructs and  a separate EFA was performed for both 

the sub constructs named social responsibility and cultural responsibility 

respectively.  

Table 5.4 clearly shows that the Cronbach’s reliability estimate for all four sub 

dimensions of Responsible Tourism was greater than 0.70 and satisfied the 

requirement of acceptable level (Field, 2005).  Also, the variance explained for all 

four sub-dimensions of Responsible Tourism were above .50, indicating that 

variance due to measurement error is smaller than the variance captured by the 

factor.  

From a principal component factor analysis, results of the Kaiser-Meyer-Olkin 

measure of sampling adequacy test (above 0.5) and the Bartlett’s test of sphericity 

(p<0.001) indicated that data were acceptable for factor analysis (table 5.4.).  All 

factor loadings were greater than .70 and loaded on only one factor.  The 

reliability of all the components was above 0.7 and the variance explained was 

above 50%.   
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Table.5.4 Factor analysis of Responsible Tourism Construct 

Constructs and Scales Loading Eigen Values Variance 

Explained 

Economic Responsibility  .849* 2.640 66.08% 

Employment opportunities .761   

Purchasing of local produces .660   

Skill development .535   

Local Enterprise Support .684   

Kaiser-meyer-olkin msa .742   

Bartlett's Test of Sphericity .000   

Social Responsibility .884* 3.428 68.57% 

Local community engagement .851   

Employment opportunities for 

backward people 

.864   

Support for enterprise by 

disadvantaged people 

.807   

Training for engagement .820   

Public awareness .797   

Kaiser-meyer-olkin msa .851   

Bartlett's Test of Sphericity .000   

Cultural Responsibility .902* 1.823 61.15% 

Promotion of local art and 

souvenirs 

.955   

Promotion of CHT .955   

Kaiser-meyer-olkin msa .5   

Bartlett's Test of Sphericity .000   

Environmental Responsibility  .850* 1.739 66.94% 

Environmental awareness .932   

Waste management .932   

Kaiser-meyer-olkin msa .5   

Bartlett's Test of Sphericity .000   

* Reliability coefficient (Cronbach’s Alpha) 

Therefore, it was concluded that Responsible Tourism can be measured by four 

sub constructs named economic responsibility consists four items, social 
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responsibility contains five items, cultural responsibility comprises of two items , 

and environmental responsibility includes two items.  It was also concluded that 

all items are valid and reliable. 

5.2.4.2. Perceived Destination Sustainability  

Based on the literature, Destination Sustainability consisted of economic, social, 

cultural, and environmental dimensions.  Since the factor structure of each 

dimension was pre-determined, a separate factor analysis was conducted for each 

sub-dimension.  As conceptualized earlier, four factor structures emerged after 

EFA.  But one item under environmental sustainability (Conservation of natural 

areas, habitats and wildlife) having loading below 0.5 was removed.  This can be 

due to the absence of wildlife or environmental sensitive regions in the 

destinations.  Result of the Exploratory Factor Analysis (EFA) is shown in       

table 5.5.  

Table 5.5 Factor Analysis Result of the Destination Sustainability Construct 

Constructs and Scales Loading Eigen Values Variance 

Explained 

Economic Sustainability  .77* 3.427 57.109% 

Local Enterprise Growth .776   

Improvement of living 

standards 

.596   

Jobs and benefits .516   

Tangible Benefits .905   

Consistent and Reliable Income .827   

Tourism Integrated Economy .837   

Kaiser-meyer-olkin msa .852   

Bartlett's Test of Sphericity .000   
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Social Sustainability  

 

 

.872* 

 

 

4.52 

 

 

53.14% 

Benefits to backward people .817   

Social programmes and 

schemes 

.844   

Empowerment local 

communities 

.714   

Congestion .719   

Infrastructure development .713   

Infrastructures for a combined 

need 

.720   

Space for recreation .680   

Social Issues .595   

Kaiser-meyer-olkin msa .857   

Bartlett's Test of Sphericity .000   

Cultural Sustainability .865* 3.36 55.6% 

Management and conservation 

of Heritage sites 

.778   

Preservation of CHT .863   

Quality of landscapes and 

environment 

.825   

Development is appropriate to 

local conditions 

.739   

Preservation of Traditional 

rural landscapes 

.812   

Kaiser-meyer-olkin msa 0.759   

Bartlett's Test of Sphericity .000   

Environmental Sustainability  .864* 3.7 60.13% 

Environmental Protection .851   

Environmental Pollution .860   

Business Impact .889   

Disturbance and noise .731   

Conservation of natural areas, 

habitats and wildlife 

<5   

Kaiser-meyer-olkin msa .822   

Bartlett's Test of Sphericity .000   
* Reliability coefficient (Cronbach’s Alpha) 

Table 5.5 clearly shows that the Cronbach’s reliability estimate for all four sub 

dimensions of the Destination Sustainability components were greater than .70 

Table 5.5 Factor Analysis Result of the Destination Sustainability Construct (Contd.) 
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and exceeded the requirement of acceptable level.  Also, the variance explained 

for all four sub-dimensions was above .50, indicating that variance due to 

measurement error is smaller than the variance captured by the factor.  Therefore, 

it was concluded that Destination Sustainability can be measured using four 

dimensions economic, social, cultural and environmental.  

5.2.4.3. Quality of Life (QOL) 

QOL consists of material well-being, community well-being, emotional well-

being and health and safety well-being.  The life satisfaction of the material 

domain was examined as having two dimensions: income and employment and 

cost of living, whereas community well-being was examined by four items.  The 

emotional well-being domain was examined as having two dimensions: leisure 

well-being and spiritual well-being domain.  Health and safety well-being domain 

was examined as having two dimensions: health well-being domain and safety 

well-being domain.  Since the factor structure of each dimension was pre-

determined, a separate factor analysis was conducted for each sub-dimension.  

Result of the EFA is given in table 5.6 

It is observed that the item ‘influx of tourists’ under ‘leisure well-being’ 

dimension of the construct ‘emotional wellbeing’ loaded very poorly and was 

eliminated.  Additionally, the item ‘accidents and crime rate’ under the safety 

well-being dimension of the construct health and safety well-being was loaded 

separately.  The second factor could have contributed an additional 15.76% to the 
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explained variance of scales; however, the objective of the pretest was to establish 

a uni-dimensional scale for the measurement of the construct.  Hence, only items 

that loaded on the first factor were selected.  The Cronbach’s alpha reliability 

indicated that the coefficient was 0.63, which is marginally acceptable.  All the 

other items were loaded properly with sufficient thresholds.  

 

Table 5.6 Factor Analysis Result of QOL domains 

Constructs and Scales Loading Eigen Values Variance 

Explained 

MATERIAL WELL-BEING    

Income and Employment .918* 3.33 80.542% 

Income at current job .898   

Pay and fringe benefits you get .929   

Family income .814   

Economic security of the job .944   

Kaiser-meyer-olkin msa .827   

Bartlett's Test of Sphericity .000   

Cost of living .834* 2.259 75.39% 

Cost of living in your 

community 

.729   

Cost of basic necessities such 

as 

.946   

Real estate taxes .913   

Kaiser-meyer-olkin msa .602   

Bartlett's Test of Sphericity .000   

COMMUNITY WELL-

BEING 

.856* 2.86 70.691% 

People who live in this 

community 

.848   

Service and facilities .881   

Community life .779   

Community environment (air, 

water, land) 

.852   

Kaiser-meyer-olkin msa 0.795   

Bartlett's Test of Sphericity .000   
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EMOTIONAL WELL-

BEING  

Leisure Well-Being .82* 1.69 56.62% 

Leisure activity .918   

Spare time  .920   

The influx of Tourists  <5   

Kaiser-meyer-olkin msa .5   

Bartlett's Test of Sphericity .000   

Spiritual well-being .773* 2.635 52.7% 

Cultural Preservation .78   

Community Culture .656   

Religious Services .725   

Spiritual Life .735   

Cultural exchange  .731   

Kaiser-meyer-olkin msa .777   

Bartlett's Test of Sphericity .000   

HEALTH AND SAFETY WELL-BEING 

Health Well-Being .769* 2.683 53.66% 

Water quality .651   

Air quality .789   

Health  .792   

Water purification  .744   

Garbage .675   

Kaiser-meyer-olkin msa .734   

Bartlett's Test of Sphericity .00   

Safety well-being  .603* 2.105 52.8% 

(Factor 1)    

Safety and security .53   

Environmental cleanliness  .732   

 (Factor 2)    

Accidents and Crime Rate .968 1.031 15.76% 

Kaiser-meyer-olkin msa .645   

Bartlett's Test of Sphericity .00.   

QOL IN GENERAL .884* 2.4 81.32% 

Life as a whole .918   

Way of spending life .928   

Overall feeling about life .549   

Kaiser-meyer-olkin msa .628   

Bartlett's Test of Sphericity .00   
Note: * Reliability coefficient (Cronbach’s Alpha) 

Table 5.6 Factor Analysis Result of QOL domains (Contd.) 
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From a principal component factor analysis, results of the Kaiser-Meyer-Olkin 

measure of sampling adequacy test (above 0.5) and the Bartlett’s test of sphericity 

(p<0.001) indicated that data were acceptable for factor analysis (table 5.6).  All 

factor loadings were greater than .70 and loaded on only one factor.  The 

reliability of all the components was above 0.7 and the variance explained was 

above 50%.  Therefore, it was concluded that Quality of Life can be measured by 

four sub constructs named material well-being, community well-being, emotional 

well-being, and health and safety well-being.  It was also concluded that all items 

are valid and reliable. 

Based on the above Exploratory Factor Analysis (EFA), all items to measure the 

constructs Responsible Tourism, Destination Sustainability, and Quality of Life 

(QOL) and its sub constructs were considered to be reliable and valid. 

5.2.5. Confirmatory Factor Analysis (CFA) 

This study had adopted Confirmatory Factor Analysis (CFA) using AMOS for 

validating the scales developed for measuring constructs.  CFA is to confirm the 

measurement scale properties.  As the constructs consisted of sub-dimension, 

before testing the measurement model properties of the whole proposed 

measurement model, a separate confirmatory factor analysis was required to 

perform on each sub-dimension of the constructs to check the reliability and 

validity of the indicators.  The observed variables that were grouped together in 

the Exploratory Factor Analysis (EFA) were utilized to perform the confirmatory 
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factor analysis.  To perform Confirmatory Factor Analysis (CFA), the second 

group of the splitted data was used.  

5.2.5.1. Model fit Measures: Key Terms Explained 

Glossary: Confirmatory Factor Analysis (CFA): Key Terms and Fit Measures  

Model fit Measures: Key Terms Explained  

Standardized root mean square residual, Standardized RMR (SRMR): SRMR is the 

average difference between the predicted and observed variances and covariance in the 

model, based on standardized residuals.  Standardized residuals are fitted residuals 

divided by the standard error of the residual (this assumes a large enough sample to 

assume stability of the standard error). 

The Comparative Fit Index, CFI: Also known as the Bentler Comparative Fit Index.  

CFI compares the existing model fit with a null model which assumes the indicator 

variables (and hence also the latent variables) in the model are uncorrelated (the 

"independence model"). CFI and RMSEA are among the measures least affected by 

sample size (Fan et al.. 1999).  

PCLOSE tests the null hypothesis that RMSEA is not greater than .05.  If PCLOSE is 

less than .05, we reject the null hypothesis and conclude that the computed RMSEA is 

greater than .05, indicating lack of a close fit. Root mean square error of approximation, 

RMSEA, is also called RMS or RMSE or discrepancy per degree of freedom. 

Hoelter's critical N issued to judge if sample size is adequate. By convention, sample 

size is adequate if Hoelter's N > 200. 

Average Variance Extracted (AVE) is the variance extracted estimate, which assesses 

the amount of variance that is captured by an underlying factor in relation to the amount 

of variance due to measurement error and it is desirable that constructs exhibit estimates 

of .50 or larger, because estimates less than .50 indicate that variance due to measurement 

error is larger than variance captured by the factor (Fornell & Larcker (1981).  
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5.2.5.2. Model Fit Indices 

Key indices of model fit is given in table 5.7 

Table 5.7 Model Fit Indices 

 

The convergent validity assessment includes the measure of construct reliability 

and Average Variance Extracted (AVE).  Fornell and Larcker (1981) suggested 

that variance extracted to be a more conservative measure than construct 

reliability.  As a rule of thumb good reliability is suggested if Cronbach’s alpha 

estimate is the higher than 0.7 and the Variance Extracted (AVE) for a construct 

should be larger than 0.5 (Hair et al; 1995 and Holmes-Smith, 2001).   

The items and the result of the confirmatory factor analysis of sub-dimension of 

Responsible Tourism are presented in table 5.8.   
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Table 5.8 Responsible Tourism- Loadings, reliability and AVE of 

constructs/indicators 

 

Constructs and indicators Standardized 

loading (Li) 

Composite 

Reliability 

AVE* 

Economic Responsibility   .886 0.66 

Employment opportunities 0.87   

Purchasing of local produces 0.82   

Skill development 0.81   

Local Enterprise Support 0.73   

Social Responsibility  .915 0.91 

Local community engagement 0.85   

Employment opportunities for 

backward people 

0.86   

Support for enterprise by 

disadvantaged people 

0.8   

Training for engagement 0.82   

Public awareness 0.79   

Cultural Responsibility  .958 0.95 

Promotion of local art and 

souvenirs 

0.95   

Promotion of CHT 0.95   

Environmental 

Responsibility  

 .929 0.92 

Environmental awareness 0.93   

Waste management 0.93   

*Average Variance Extracted  

It presents the standardized loadings, composite reliabilities, and the variance 

extracted estimates of constructs.  The composite indicator reliabilities and 

variance extracted estimates were calculated using the formula recommended by 

Fornell & Larcker (1981).  As presented in table 5.8, all of the composite 

reliabilities were above .7 and all variance extracted estimates were above.5.   

The items and the result of the confirmatory factor analysis of sub-dimension of 

the Destination Sustainability construct are presented in table 5.9. 
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Table 5.9 Destination Sustainability - Loadings, reliability and AVE of 

constructs/indicators 

Constructs and indicators Standardized 

loading (Li) 

Reliability AVE 

Economic Sustainability   .896 0.89 

Local Enterprise Growth 0.84   

Improvement of living 

standards 

0.8   

Jobs and benefits 0.83   

Tangible Benefits 0.81   

Consistent and Reliable 

Income 

0.83   

Tourism Integrated Economy 0.83   

Social Sustainability   .903 0.9 

Benefits to backward people 0.75   

Social programmes and 

schemes 

0.8   

Empowerment local 

communities 

0.72   

Congestion 0.68   

Infrastructure development 0.78   

Infrastructures for a combined 

need 

0.77   

Space for recreation 0.72   

Social Issues 0.59   

Cultural Sustainability  .923 0.92 

Management and conservation 

of Heritage sites 

0.77   

Preservation of CHT 0.70   

Quality of landscapes and 

environment 

0.57   

Development is appropriate to 

local conditions 

0.85   

Preservation of Traditional 

rural landscapes 

0.85   

Environmental Sustainability   .895 0.89 

Environmental Protection 0.82   

Environmental Pollution 0.87   

Business Impact 0.85   

Disturbance and noise 0.79   
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As presented in table 5.9, all of the composite reliabilities were above 0 .7 and all 

variance extracted estimates were above 0.5. 

The items and the result of the confirmatory factor analysis of sub-dimension of 

the QOL construct are presented in table 5.10. 

Table 5.10 QOL - Loadings, reliability and AVE of constructs/indicators 

Constructs and indicators Standardized 

loading (Li) 

Reliability AVE 

MATERIAL WELL-BEING    

Income and Employment  0.945 0.94 

Income at current job .89   

Pay and fringe benefits you get .92   

Family income .81   

Economic security of the job .94   

Cost of living  0.911 0.91 

Cost of living in your community 0.91   

Cost of basic necessities such as 0.94   

Real estate taxes 0.8   

COMMUNITY WELL-BEING  0.905 0.9 

People who live in this community 0.84   

Service and facilities 0.87   

Community life 0.78   

Community environment (air, water, 

land) 

0.84   

EMOTIONAL WELL-BEING     

Leisure Well-Being  .925 0.92 

Leisure activity .91   

Spare time  .92   

Spiritual well-being  .834 0.83 

Cultural Preservation 0.69   

Community Culture 0.79   

Religious Services 0.7   

Spiritual Life 0.67   

Cultural exchange  0.697   

HEALTH AND SAFETY WELL-BEING 

Health Well-Being  0.735 0.73 

Water quality 0.81   
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Air quality 

 

 

0.76 

  

Health  0.22   

Water purification  0.68   

Garbage 0.81   

Safety well-being   .829 0.83 

Safety and security 0.76   

Environmental cleanliness  0.95   

QOL IN GENERAL  0.931 0.93 

Life as a whole 0.95   

Way of spending life 0.95   

Overall feeling about life 0.79   

 

The standardized regression weights should be significantly linked to the latent 

constructs and have at least loading estimate of 0.5, ideally exceed 0.7 (Hair et al; 

2000).  As a rule of thumb composite reliability is considered high if squared 

multiple correlation R2 (“smc”) greater than 0.5, moderate if between 0.3 and 0.5 

and poor if less than 0.3 (Holmes-Smith 2001), suggesting construct reliability. 

It was found that the composite reliability values of all the variables are above 0.5 

and greater than AVE. Also, all the AVE values were above 0.5.  Hence the 

reliability and convergent validity of the construct were proved.  

5.2.5.3. Measurement Models of “Responsible Tourism” Dimension  

The measurement model is the part of a SEM model that deals with the latent 

variables and their indicators.  It was evaluated for validity like any other SEM 

model, using goodness of fit measures.  The Responsible Tourism construct 

consisted of economic, social, cultural, and environmental sub-constructs.  Results 

Table 5.10 Loadings, reliability and AVE of constructs/indicators (Contd.) 
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of the Confirmatory Factor Analysis of the measurement models and the structural 

model of Responsible Tourism dimension are explained in this session.  The 

normed alpha, RMSEA and CFI were above the permissible level.  The resulting 

models were found to be good fitting model with recommended indices as 

illustrated in table 5.7.  All the paths shown in the model are significant as critical 

ratios were above 1.96. 

5.2.5.3.1. Measurement Model of Economic Responsibility 

Fig.5.1 Measurement Model of Economic Responsibility    

  

 

 

 

The results confirm that Economic Responsibility component of Responsible 

Tourism comprises of items employment opportunities, skill development, 

purchasing of local produces, and support to local business.  

5.2.5.3.2. Measurement Model of Social Responsibility 

                    Fig. 5.2 Measurement Model of Social Responsibility  

 

EcoR – Economic 
Responsibility  

RTSoc– Social Responsibility 
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The five indicators variable model related to “social responsibility” dimension 

was suggesting a fitting model in the estimation and all the paths shown in the 

model are significant as critical ratio were above 1.96. 

5.2.5.3.3. Measurement Model of Cultural and Environmental 

Responsibility 

Confirmatory Factor Analysis (CFA) of cultural and environmental responsibility 

was done to examine the goodness of fit of the measurement model.  

Measurement Model of Cultural and Environmental Responsibility is given in   

fig. 5.3.  

Fig 5.3 Measurement Model of Cultural and Environmental Responsibility 

 

5.2.5.3.4. Structural Model of Responsible Tourism 

Structural equation models with latent variables (SEM) are usually used to 

analyze relationships among variables.  The relationships among latent variables 

were tested only after obtaining a statistically significant well-fitting model which 

represents the data.  The statistical significance of relationships among 

Responsible Tourism and its extracted dimensions such as economic 

RTCul – Cultural 
Responsibility  

RTEnv – 
Environmental 
Responsibility  
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responsibility, social responsibility, cultural responsibility, and environmental 

responsibility were of interest to this study.  Hence, these dimensions were taken 

together to arrive at a fitting structural model for Responsible Tourism.  

All the critical ratio values were proven significant at a probability level of .05; it 

should be > ±1.96 for statistical significance.  Also, the standard residual co-

variance should be less than 2.58 to conclude statistically significant co-variance 

between two variables (Byrne, 2010).  Non-significant parameters, with the 

exception of error variances, should be removed from the model in the interest of 

scientific parsimony, as it can be considered unimportant to the model. 

Fig. 5.4 Structural Model of Responsible Tourism 

 

Convergent validity of the measurement model was established when the 

relationship between measurement items and the factor were significantly 

different from zero.  Parameters having a critical ratio greater than 1.96 were 

RTeco – Economic 

Responsibility 

RTsoc – Social 

Responsibility  

RTCul – Cultural 

Responsibility  

RTEnv – 
Environmental 

Responsibility  
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considered significant based on the level of p=0.05 (Anderson and Gerbing 1988).  

The present analysis found that all the measurement items represented their 

factors significantly, as the critical ratio of every item exceeded the 1.96 value.  

Hence, all of the measurement items satisfied the convergent validity test.   

5.2.5.4. Destination Sustainability  

Destination Sustainability perceived by the local community was divided into four 

sub-constructs namely, environmental, social, cultural and economic 

sustainability. The resulting models were found to be good fitting model with 

recommended indices as illustrated in table 5.7.  All the paths shown in the model 

are significant as critical ratios were above 1.96. 

5.2.5.4.1. Measurement Model of Economic Sustainability 

Measurement model of Economic Sustainability is given in fig 5.5 

Fig.5.5 Measurement Model of Economic Sustainability 

 

 

 

 

 

EcoSus – Economic 
Sustainability   
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The Confirmatory Factor Analysis (CFA) of economic sustainability was done to 

examine the goodness of fit of the measurement model.  In addition to the usual 

Chi-square values, the study used the suggested goodness of fit indices, such as 

CFI, GFI, NFI, RMSEA and SRMR. (table 5.7) 

5.2.5.4.2. Measurement Model of Social Sustainability  

The normed alpha, RMSEA and CFI were above the permissible level.  It was 

found that the indicator ‘Infrastructure facilities are being developed to meet the 

combined needs of tourists and local community’ was shown not significant and 

removed.   

            Fig.5.6 Measurement Model of Social Sustainability 

 

5.2.5.4.3. Measurement Model of Cultural Sustainability  

All the paths shown in the model are significant as critical ratios were above 1.96. 

(table 5.7). Measurement model of cultural sustainability is given as figure 5.7.  

 

 

Ssoc – Social 
Sustainability   
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Fig. 5.7 Measurement Model of Cultural Sustainability 

 

 

 

 

 

 

5.2.5.4.4. Measurement Model of Environmental Sustainability 

Fig. 5.8 Measurement Model of Environmental Sustainability 

 

5.2.5.4.5. Structural Model for Destination Sustainability 

As mentioned Destination Sustainability comprises of four dimensions.  

Subsequent to the validation of measurement models, all these dimensions were 

combined together and performed CFA. All the critical ratio values of Destination 

Sustainability were proven significant at a probability level of .05. (It should be > 

±1.96).  Also, the standard residual co-variance of the indicators was less than 

2.58 to conclude statistically significant co-variance between two variables.  The 

present analysis found that all of the measurement items represented their factors 

Scul– Cultural Sustainability   

Senv  - 
Environmental 
Sustainability   
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significantly.  Hence the construct Destination Sustainability suggested 

convergent validity and construct reliability.  The final structural model of 

Destination Sustainability is shown in fig. 5.9.  

Fig. 5.9 Structural Model of Destination Sustainability 

                 

 

 

5.2.5.5. Quality of Life (QOL) 

The Quality of Life (QOL) construct consisted of four life domains; material 

well-being, community well-being, emotional well-being, and health and safety 

well-being.  Results of the Confirmatory Factor Analysis of the measurement 

models and the structural model of Quality of Life (QOL) dimension are given.   

The resulting models were found to be good fitting models with recommended 

indices as illustrated in table 5.7.  All the paths shown in the model are significant 

as critical ratios were above 1.96. 

EnvSus – Environmental 

Sustainability 

SocSus – Social Sustainability 

CulSus – Cultural 

Sustainability 

ES-Economic Sustainability 
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5.2.5.5.1. Measurement Model of Material Well-being 

Material well-being domain consisted of two sub constructs; 1) Income and 

Employment and 2) Standard of Living.  Results of CFA revealed that resulting 

model was good fitting with recommended indices as illustrated in fig. 5.10.  All 

the paths shown in the model are significant as critical ratios were above 1.96. 

Fig. 5.10 Measurement Model of Material Well-being 

 

 

5.2.5.5.2. Measurement Model of Community Well-Being 

Measurement model of community well-being comprised of four indicators.  It 

was found fit as per modification indices (table 5.7).  All the paths shown in the 

model are significant as critical ratio were above 1.96.  Analysis of the 

measurement model proved that model was good fitting with recommended 

indices.  All the paths shown in the model are significant which is shown in      

fig. 5.11.  

 

MWb1 – Material Well-being  
(Income and Employment) 
MWb1 – Material Well-being 
(Standard of Living)  
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         Fig. 5.11 Measurement Model of Community Well-being 

 

 

 

 

5.2.5.5.3. Measurement Model of Emotional Well-being 

Emotional well-being domain consisted of leisure well-being and spiritual well-

being.  All the paths shown in the model were significant as critical ratio were 

above 1.96.  Analysis of the measurement model proved good fitting with 

recommended indices (fig. 5.12).  

          Fig. 5.12 Measurement Model of Emotional Well-being 

 

 

 

 

 

 

 

5.2.5.5.4. Structural Model of Health and Safety Well-Bieng 

The measurment model of Health and Safety Well-Bieng comprised of two 

dimesnsions; health well-being and safety well-being.  Analysis found that an 

CWb – Community Well-being   

Swb – Spiritual Well-being  
Lwb – Leisure Well-being   
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indicator ‘air quality’ loads not very signifcantly and hence got removed.  The re-

specified measurment model is given fig 5.13.  It was good fitting with 

recommended indices and the paths shown in the model are significant. 

Fig.5.13 Structural Model of Health and Safety Well-Being 

 

 

It was found that all the measurment models are found fit as per the indices of 

table 5.7. Hence another Confirmatory Factor Analayis (CFA) combining all the 

measuremnet models of Qulaity of Life was done.  

5.2.5.5.5. Structural Model of Quality of Life (QOL) 

All the critical ratio values of Quality of Life were proven significant at a 

probability level of .05. (It should be > ±1.96).  Also, the standard residual co-

variance of the indicators was less than 2.58 to conclude statistically significant 

co-variance between two variables.  The present analysis found all of the 

measurement items represented their factors significantly.  Hence the construct 

QOL suggested convergent validity and construct reliability.  The model is given 

as fig. 5.14 

Hwb – Health Well-being 
Swb – Safety Well-being   
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Fig. 5.14 Structural Model of Quality of Life 

 

5.2.6. Hypotheses Testing –Research Model Analysis  

This study was about the causal relationships between Responsible Tourism, 

perceived Destination Sustainability, and QOL.  In order to find the causality, 

Structural Equation Modeling (SEM) was used.  SEM is used to evaluate a 

substantive theory with empirical data through a hypothesized model.  It is a 

confirmatory technique prescribed to determine whether the model conceptualized 

for the research is valid.  SEM is a combination of factor analysis and multiple 

regressions.  The variables in SEM are categorized into measured (observed, 

manifest) variables (indicators) and factors (latent variables).  The Structural 

Equation Modeling (SEM) consists of two parts.  The measurement model which 

relates measured variables to latent variables and the structural model which 

relates latent variables to one another.  

IE – Income and 

Employment 

CL – Cost of Living 

Cwb – Community Well-

being 

Swb – Spiritual Well-being 

Ewb- Leisure Well-being  

HS1 – Health Well-being 

Swb- Safety Well-being 
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Present study used Warp PLS 2.0 (current version) for analysis of relationships 

among latent variables.  The choice of PLS was justified by many aspects.  It 

always yield a solution, even in complex models and does not require variables to 

meet parametric analysis criteria, such as multivariate normality and large sample 

sizes; as it pre-process the data before SEM analysis and make it easy to correct 

problems with the data, such as identical column names, columns with zero 

variance, and missing values.  Additionally, it estimates P values for path 

coefficients automatically and hence significance can be easily established.   

Warp PLS provides several model fit indices for checking whether data is well 

represented by the model and enables evaluation of measurement model as well as 

structural model simultaneously.  It calculates variance inflation factor (VIF) 

coefficients for LV predictors associated with each LV criterion (Chin et al; 2003, 

and Joreskog & Sorbom 1996).  Latent Variable Coefficients of the variables in 

the model is given in table 5.11: 

Table 5.11 Latent Variable Coefficients of the Variables in the Model 

 RT Seco Ssosc Scul Senv MWb CWb Ewb H&SWb QOL 

R-Squared 

Coefficients 

 0.557 0.684 0.443 0.297 0.311 0.171 0.211 0.314 0.467 

Composite 

reliability 

Coefficients 

0.905 0.898 0.891 0.923 0.922 0.931 0.905 0.871 0.856 0.931 

Cronbach alpha 

coefficients 

0.885 0.861 0.856 0.895 0.886 0.912 0.860 0.820 0.801 0.886 

Average 

variances 

extracted 

0.444 0.598 0.541 0.705 0.748 0.663 0.705 0.535 0.466 0.819 

MWb- Material well-being, CWb – Community well-being, Ewb- Emotional Well-being, H&SWb- Health and Safety well-being 
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All the constructs considered for the study were found reliable since the indicators 

like composite reliability co-efficient, Cronbach alpha,  and the average variance 

extracted (AVE) obtained after the estimation of the model were above the 

threshold limits.  

Table 5.12 Factor loadings and P Values of Constructs 

Indicators Loading to 

Responsible 

Tourism 

“P” Values 

Employment opportunities 0.635 <0.001 

Promotion of local art and souvenirs 0.633 <0.001 

Promotion of CHT 0.619 <0.001 

Environmental awareness 0.530 <0.001 

Waste management 0.550 <0.001 

Community engagement  0.749 <0.001 

Local Enterprise Support 0.655 <0.001 

Purchasing of local produces 0.713 <0.001 

Skill development 0.709 <0.001 

Training for engagement 0.684 <0.001 

Public awareness 0.735 <0.001 

Constructs and indicators   

Economic Sustainability  Loadings “P” Values 

Local Enterprises Growth 0.772 <0.001 

Improvement of living standards 0.708 <0.001 

Jobs and benefits 0.571 <0.001 

Tangible Benefits 0.854 <0.001 

Consistent and Reliable Income 0.856 <0.001 

Tourism Integrated Economy 0.839 <0.001 

Social Sustainability  Loadings “P” Values 

Benefits to backward people 0.784 <0.001 

Social programmes and schemes 0.835 <0.001 

Empowerment local communities 0.751 <0.001 

Congestion 0.698 <0.001 

Space for recreation  0.682 <0.001 
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Social Issues  

 

 

0.612 

 

 

<0.001 

Infrastructure development 0.764 <0.001 

Cultural Sustainability Loadings “P” Values 

Management and conservation of Heritage 

sites 

0.827 <0.001 

Preservation of CHT 0.878 <0.001 

Quality of landscapes and environment 0.856 <0.001 

Development is appropriate to local 

conditions 

0.796 <0.001 

Preservation of Traditional rural landscapes 0.838 <0.001 

Environmental Sustainability  Loadings “P” Values 

Environmental Protection 0.862 <0.001 

Environmental Pollution 0.892 <0.001 

Business Impact 0.920 <0.001 

Disturbance and noise 0.779 <0.001 

Constructs and indicators   

MATERIAL WELL-BEING   

Standard of Living Loadings “P” Values 

Real Estate Taxes 0.580 <0.001 

Cost of Living 0.841 <0.001 

Basic Necessities 0.836 <0.001 

Income and Employment Loadings “P” Values 

Current Income 0.899 <0.001 

Economic Security 0.891 <0.001 

Family Income 0.876 <0.001 

Fringe Benefits 0.730 <0.001 

COMMUNITY WELL-BEING Loadings “P” Values 

People who live in this community 0.849 <0.001 

Service and facilities 0.876 <0.001 

Community life 0.782 <0.001 

Community environment (air, water, land) 0.849 <0.001 

EMOTIONAL WELL-BEING    

Leisure Well-Being Loadings “P” Values 

Leisure activity 0.807 <0.001 

Spare time  0.842 <0.001 

Table 5.12: Factor Loadings and P Values of Constructs (Contd.) 
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Spiritual well-being 

 

 

Loadings 

 

 

“P” Values 

Community Culture 0.826 <0.001 

Religious Services 0.574 <0.001 

Preservation of Culture 0.714 <0.001 

Spiritual Life 0.574 <0.001 

Cultural exchange  0.826 <0.001 

HEALTH AND SAFETY WELL-BEING   

Health Well-being Loadings “P” Values 

Water quality 0.509 <0.001 

Health  0.593 <0.001 

Water purity  0.623 <0.001 

Garbage 0.796 <0.001 

Environmental Purity 0.834 <0.001 

Safety well-being  Loadings “P” Values 

Safety and security 0.589 <0.001 

Environmental cleanliness  0.765 <0.001 

QOL IN GENERAL Loadings “P” Values 

Life as a whole 0.957 <0.001 

Way of spending life 0.956 <0.001 

Overall feeling about life 0.793 <0.001 

 

The table 5.12 reveals that all the items loaded significantly at 0.01 level to the 

corresponding variables with loading values above 0.6.  

5.2.6.1. Discriminant Validity Test 

The latent variable correlations in the model are considered as the determinant of 

the discriminant validity of constructs.  If the square root of the average variance 

extracted to be higher than any of the correlations involving that latent variable 

(the values on the diagonal latent variable correlation table should be higher than 

any of the values above or below them, in the same column-table 5.13).  

Table 5.12: Factor Loadings and P Values of Constructs (Contd.) 



Data Analysis                                                                                              Chapter 5 

192 

 

 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

Table 5.13 Discriminant Validity Test 

 

RT Seco Ssosc Scul Senv MWb CWb Ewb H&SWb QOL 

RT (0.867) 0.745 0.827 0.645 0.547 0.536 0.415 0.415 0.347 0.377 

Seco 0.745 (0.773) 0.609 0.368 0.280 0.490 0.354 0.322 0.231 0.373 

Ssoc 0.827 0.609 (0.835) 0.490 0.404 0.416 0.374 0.376 0.314 0.359 

Scul 0.645 0.368 0.490 (0.839) 0.532 0.324 0.360 0.419 0.251 0.247 

Senv 0.547 0.280 0.404 0.532 (0.865) 0.308 0.329 0.296 0.548 0.238 

MWb 0.536 0.490 0.416 0.324 0.308 (0.815) 0.440 0.438 0.240 0.481 

CWb 0.415 0.354 0.374 0.360 0.329 0.440 (0.840) 0.542 0.345 0.341 

EWb 0.415 0.322 0.376 0.419 0.296 0.438 0.542 (0.731) 0.263 0.276 

H&SWb 0.347 0.231 0.314 0.251 0.548 0.240 0.345 0.263 (0.682) 0.326 

QOL 0.377 0.373 0.359 0.247 0.238 0.481 0.341 0.276 0.326 (0.905) 

RT – Responsible Tourism, Seco- Economic Sustainability, Ssocc- Social Sustainability, Senv- 

Environmental Sustainability, CWb – Community Well-being, MWb – Spiritual Well-being, Ewb- Emotional 

Well-being, H&SW – Health and Safety Well-being, QOL – Quality of Life 

 

From the above observations, it was confirmed that the scale developed/adopted 

was having adequate psychometric soundness for measuring Responsible 

Tourism, Destination Sustainability and Quality of Life (QOL) perceived by the 

residents of tourism destinations in Kerala, India.  

The Path coefficients (β) and corresponding p-values are obtained by running 

Warp PLS with a bootstrapping procedure.  It is a method of re-sampling to 

generate more stable path coefficients with samples sizes more than 100 (Nevitt & 

Hancock 2001).  A pre condition for accepting the estimated model for further 

interpretation was that the model should fit with the data.  Also, the various 

validity and reliability criteria should be met.  A model possessing required 

reliability and validity conclude that the levels of measurement errors in the data 

are relatively less and the results of analysis credibly tests the hypotheses 

proposed in the study. 
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5.2.6.2. Model Validation-Verifying the Model Fit 

To assess the model fit, it is recommended that the p-values for both the average 

r-squared (ARS) and the average path coefficient (APC) be lower than .05.  Also, 

it is suggested that the average variance inflation factor (AVIF) be lower than 5 

(Ned Kock 2009). Here the value is 2.396.  Table 5.14 provides the model fit 

indices with p values of the estimated model.  It was found that, all the fit criteria 

were met and can reasonably assume that the model has acceptable predictive and 

explanatory quality as the data is well represented by the model.  In order to check 

the convergent validity, loadings of each indicator of the construct and their p 

values were considered.  It was found that all the loadings were above 0. 5 and 

were significant at p <0.05and thus established convergent validity.  

Table 5.14 Model Fit Indices and P values of the Research Model 

Model fit Indices and P Values 

Average Path Coefficient (APC) 0.295 P<0.001 

Average R-Squared 0.388 P<0.001 

Average adjusted R-Squared (ARS) 0.38 P<0.001 

Average Block VIF (AVIF) 2.396 Good if <=5 

 

5.2.6.3. Analysis of Paths-Testing of Hypotheses 

Analyses of the structural models were to test various hypotheses proposed for the 

study.  It found that all the paths in the model except two were found significant 

(between Environmental sustainability and overall QOL and between emotional 

well-being and overall QOL).  The abstract of hypothesis tested are provided in 
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table 5.15.  The hypotheses were related to Responsible Tourism, Destination 

Sustainability (Economic, Social, Cultural and Environmental), and Quality of 

Life domains (Material Well-being, Community Well-being, Emotional Well-

being, and Health and Safety Well-being).  There were six propositions and 

associated hypothesis. 

Table 5.15 Key Hypotheses Tested 

No. Hypotheses 

1 Residents perception on Destination Sustainability dimensions is 

influenced by Responsible Tourism practices  

2 Responsible Tourism has a significant relationship with Quality of Life 

(QOL) domains of local residents 

3 Responsible Tourism has a significant impact on the life satisfaction of 

local residents 

4 Residents perception on sustainability of tourism destination has 

significant relation with their QOL in community  

5 Residents’ perceptions of the sustainability of tourism destinations affect 

their QOL in the community. 

6 Residents’ satisfaction in particular life domains affects residents’ life 

satisfaction in general. 

 

Each hypothesis was tested through WARP PLS Structural Equation Modeling 

(SEM).  Results of the hypotheses (path coefficient, P Value and Significance) are 

given in table 5.16.  

 

 

 



Chapter 5                                                                                              Data Analysis      

195 

 
 
 

Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

Table 5.16: Results of Hypotheses Testing 

No. Hypotheses Path 

Co-

efficient 

(β) 

P Value Sig. 

H1 Hypothesis 1: Responsible Tourism (RT) 

Destination Sustainability (DS) 

   

H1a RT          Economic Sustainability 0.75 <0.001 YES 

H1b RT          Social Sustainability 0.83 <0.001 YES 

H1c RT          Cultural Sustainability 0.67 <0.001 YES 

H1d RT          Environmental Sustainability 0.55 <0.001 YES 

H2 Hypothesis 2: Responsible Tourism (RT)   

Quality of Life (QOL) domains   

   

H2a RT        Material Well-Being 0.37 <0.001 YES 

H2b RT        Community Well-Being 0.33 <0.001 YES 

H2c RT        Emotional Well-Being 0.24 <0.001 YES 

H2d RT        Health and Safety Well-Being 0.08 0.05 YES 

H3 Hypothesis 3: Responsible Tourism            

Overall Quality of Life 

0.17 <0.001 YES 

H4 

 

Hypothesis 4: Destination Sustainability QOL 

domains   

   

H4a Economic Sustainability                          Material 

Well-Being 

0.23 <0.001 YES 

H4b Social  Sustainability                           Community 

Well-Being 

0.10 <0.001 YES 

H4c Cultural Sustainability                           Emotional 

Well-Being 

0.08 0.04 YES 

H4d Environmental  Sustainability                           

Health and Safety Well-Being 

0.52 <0.001 YES 

H5 Hypothesis 5: Destination Sustainability 

Overall  QOL  

   

H5a Economic Sustainability                Overall QOL  0.14 <0.001 YES 

H5b Social  Sustainability                     Overall QOL 0.16 <0.001 YES 

H5c Cultural Sustainability                  Overall QOL    0.08 <0.001 YES 

H5d Environmental Sustainability        Overall QOL 0.05 0.12 NO 

H6 Quality of Life (QOL) domains                      

Overall QOL 

   

H6a Material Well-Being                      Overall QOL  0.35 <0.001 YES 

H6b Community Well-Being                Overall QOL 0.08 0.03 YES 

H6c Emotional Well-Being                  Overall QOL    0.03 0.23 NO 

H6d Health and Safety Well-Being                

Overall QOL    

0.20 <0.001 YES 
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5.2.6.4. Observations  

Hypothesis H2d: Responsible Tourism contributes to the health and safety well-

being domain was accepted with significance level 0.05. 

Hypothesis 4c: Association between cultural sustainability and emotional well-

being found significant at 0.04 levels.  

Hypothesis H5d: Relationship between environmental sustainability and overall 

QOL was not significant. 

H6b: Relationship between community well-being and overall QOL found 

significant at 0.03 

H6c: Relationship between emotional well-being and overall Quality of Life 

found not significant.  

5.2.6.5. Group Comparison (ANOVA) 

The study also considered analysis of variance among groups. Tables 5.17 to 5.21 

are the results of comparison of variance between overall QOL and different 

categories.  It was found that income has a significant relation with overall 

Quality of Life of individuals (table 5.17).  Further, it reiterated that there is a 

significant relation between percentage of income from tourism and overall QOL             

(table 5.17).  
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Table 5.17 Annual Income Vs Overall QOL 

 

 Sum of Squares Df Mean Square F Sig. 

Between Groups 49.338 12 4.111 3.576 .000 

Within Groups 220.740 192 1.150   

Total 270.078 204    

 

 

Table 5.18 Percentage of Income from Tourism  Vs Overall QOL 

 

 Sum of Squares Df Mean Square F Sig. 

Between Groups 61.640 12 5.137 2.253 .010 

Within Groups 677.137 297 2.280   

Total 738.777 309    

 

However, it was found that ‘overall QOL of an individual’ is not affected by the 

variables like number of persons in a house, number of employed persons in a 

house, years of residence (table 5.19, 5.20 and 5.21).  The results hinted that it is 

not a mere income or job, but quality and content of job, and sustainable income 

are important to assure the Quality of Life of an individual.  

Table 5.19 No. of Employed  Person Vs Overall Satisfaction 

 Sum of 

Squares 

Df Mean 

Square 

F Sig. 

Between Groups 30.581 12 2.548 1.196 .285 

Within Groups 583.761 274 2.131   

Total 614.341 286    
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Table 5. 20  Number of Persons in Tourism Job  Vs Overall Satisfaction 

 Sum of Squares Df Mean Square F Sig. 

Between Groups 36.004 12 3.000 1.566 .104 

Within Groups 373.669 195 1.916   

Total 409.673 207    

Table 5.21 Year of Residence  Vs Overall Satisfaction 

 Sum of 

Squares 

Df Mean 

Square 

F Sig. 

Between Groups 9.290 12 .774 .932 .516 

Within Groups 192.694 232 .831   

Total 201.984 244    

 

5.2.6.6. Test of Moderation 

It was essential to consider a few more tests on the basis of the above results.  In 

certain cases, some specific factors assumed to reduce or enhance relationship 

between independent and the dependent variables.  More specifically, an 

interaction between a major independent variable and a factor that specifies the 

appropriate conditions for its operation, that is, the effect of the major independent 

variable depends upon the value of the moderator variable.  According to Baron & 

Kenny (1986), moderator variable is “a qualitative or quantitative variable that 

affects the direction and/or strength of the relation between an independent or 

predictor variable and a dependent or criterion variable.  Specifically within a 

correlation analysis framework, a moderator is a third variable that affects the 

zero-order correlation between two other variables (Baron and Kenny, 1986). 
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Moderator variables specify when certain effects will hold, mediators speak to 

how or why such effects occur.  Additionally, moderator variable is one that 

influences the strength of a relationship between two other variables, and a 

mediator variable is one that explains the relationship between the two other 

variables.  

5.2.6.6.1. Moderation effect of “Direct Income from Tourism” on the 

relationship between Responsible Tourism and Overall QOL 

This test was being proposed in the backdrop of the positive relationship between 

the variables Responsible Tourism, material well-being and overall QOL and the 

results of ANOVA.  As creation of sustainable livelihood is the prime objective of 

Responsible Tourism, the effect of ‘direct income from tourism” on the 

relationship between Responsible Tourism and Overall QOL was to be tested.  

Response regarding percentage of direct income from tourism was divided into 

five categories; no direct income (1) below 25 % (2), 25-50 % (3), 50-75 % (4) 

and above 75 % (5).  The moderation analysis was done using WARP PLS.  

Resulting diagram is given in fig 5.15.  It shows that when direct income increases 

relationship between Responsible Tourism and overall QOL improve.  The same 

revealed that creating opportunities of direct income can improve the Quality of 

Life of community in destinations.  
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Fig.5.15 Moderating Role of Direct Income 

 

 

 

 

 

 

 

Table 5.22 gives the effect of moderating variable and its significance level. 

  

Table 5.22    Effect of Moderating Variable 

* Indirect and total effects *     

Total effects RT QOL DI DI*RT 

QOL 0.384   0.185 

DI     

DI*RT     

P values (QOL Vs.) <0.001   <0.001 

Standard errors for total effects 0.049   0.049 

Effect sizes for total effects 0.148   0.035 

 

Moderating effect of “direct income from tourism” was significant at 0.001.  It 

can be concluded that the variable “direct income from tourism” has moderating 

role in the relationship between Responsible Tourism and overall Quality of Life 

of local residents in the tourism destinations of Kerala.  Hence the theoretical 

underpinnings of Responsible Tourism and estimated hypotheses proved right in 

this context.  

DI- Direct Income 
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5.2.6.7. Destination Sustainability Scores 

Further, scores of triple bottom line areas/dimensions (economic, social, and 

environmental) of Destination Sustainability was calculated to understand the 

status of sustainability in three destinations.  Aggregated scores were calculated 

using the given formula.   

Here, ‘i’ indicates dimensions, ‘j’ indicates sub-dimensions and ‘k’ represents 

indicators/items.  Shortly, the equation describes that total score is the sum scores 

of dimensions.  As a dimension consists of various sub-dimensions, the total score 

of sub-dimensions is equal to the aggregate score of items/indicators.  Total score 

was calculated out of hundred (table 5.23).  

Table 5.23 Destination Sustainability Scores 

Sl. 

No 

Destination Sustainability Scores 

  Economic  Social  Environment Overall Score  

1  Kumarakom  68.07 (1) 62.27 (1) 65.23 (3) 62.98 (2) 

2  Kovalam  62.01 (3) 54.76 (3) 52.7  (4) 49.47 (3) 

3  Thekkady  63.08 (2) 61.18 (2) 67.58 (1) 63.86 (1) 
*(Ranks are given in brackets.) 

From the above scores, it can be inferred that Thekkdy scores high among 

destination in sustainability. Whereas, Kumarakom ranks first in the social and 

economic components of Destination Sustainability.  
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PART 2 

5.3. RESPONSIBLE BUSINESS 

Responsible Business consisted of variables Governance and Management, Social 

Responsiveness, Product and Customer Focus, Environmental Performance, and 

Economic Responsibility. Details of the constructs and sub constructs (dimensions 

and sub-dimensions) are given below. 

 Governance and Management (Transparency and Accountability, 

Responsible Management, Employee Welfare and, Human Resource 

Development) 

 Social Responsiveness (Policy against Discrimination and Exploitation, 

Community Development, Stakeholder Engagement, and Promotion of Art 

and Culture) 

 Product and Customer Focus (Customer Satisfaction, Responsible 

Marketing) 

 Environmental Performance (Resource Conservation, and Waste 

Management) 

 Economic Responsibility (Local Employment and Skill Development and 

Local Enterprise Development) 
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Procedure of the generation of items and assessment of validity were described in 

the methodology chapter.  Since population of the study was too low, utmost care 

had been given in the stage of data collection to avoid errors.   

5.3.4. Population Profile 

Profile of the sample is shown in table 5.24.  

Table 5.24 Population Profile (Hotels) 

Hotel 

Classification 

Resorts 5 Star 

Delx. 

4 Star 3 Star 2 Star Heritage 

 24% 5% 15% 27% 20% 9% 

Year of Existence <5  5-10 10-20 20<    

 12% 45% 32% 11%   

Number of 

Employees 

<10 10-20 20-30 30-50 50<  

 12% 35% 22% 25% 6%  

Number of 

Rooms 

<10 10-20 20-30 30-50 50<  

 8% 23% 27% 31% 11%  

Ownership  Partnership  Single 

Owner 

Govt Pvt. 

Ltd. 

  

 32% 43% 6% 19%   

   

Classified hotels in the selected destination were the sample unit.  It can be 

observed that 24% of the units were resorts and remaining were classified hotels.  

Majority of the establishments are running for more than 5 years.  

5.3.5. Response Rate 

Among the 108 hotels, 96 were accessible and responses from 74 hotels were 

received (77.8 %).  Out of the responses, 69 were usable for the study (93.2 %).  
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Table 5.25: Response Rate 

Sl. No Particulars  Number Percent 

1 Total target population 108 100 

2 Undeliverable 12 11.2 

3 Total survey population (of 1) 96 88.9 

4 Total survey population from above (3) 96 100 

5 Total responses (from 4) 74 77.8 

6 Unusable 5 1.25 

7 Total usable responses 69 93.2 

 

5.3.6. Responsible Business Scores 

Further, scores of triple bottom line areas of Responsible Business were calculated 

to understand the status of organizations in three destinations.  Aggregated scores 

were calculated using the given formula.   

Here, ‘i’ indicates dimensions, ‘j’ indicates sub-dimensions and ‘k’ represents 

indicators/items. Shortly, the equation describes that total score is the sum of 

dimensions.  Being a dimension consisting of various sub-dimensions, the total 

score of sub-dimensions is equal to the aggregate score of items.  Total score was 

calculated out of hundred.  
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Table 5.26 Responsible Business Scores 

Sl. 

No 

Responsible Business Score 

  Economic  Social  Environment Overall Score  

1  Kumarakom  53.392 (2) 59.17 (3) 63.928 (2) 61.93 (2)  

2  Kovalam  45.357 (3) 61.2 (2) 61.13 (3) 58.9367 (3)  

3  Thekkady  54.642 (1)  68.541 (1) 71.785 ) 67.5962 (1) 

*(Ranks are given in brackets.) 

In connection to the study, a checklist (EPA, IIEM, FICCI, and Kerala Tourism) 

was provided to the respondents to collect a few key aspects of Responsible 

Business. Initial analyses found that only 21 o% of the hotels adopted green 

purchase policy (procurement from local sources and purchasing of organic 

products).  Very surprisingly, only 35% of the respondents reported that they have 

an own mechanism for treating solid waste, whereas only 54% of properties have 

waste water treatment plant (annexure 2A).  

Major findings are shown in table 5.27.  

Table 5.27 Responsible Business Practices 

Energy Monitoring 

Practices 

Overall 

(%) 

Kumarakom 

(%) 

Kovalam 

(%) 

Thekkady 

(%) 

Green Purchase 

Policy 

33 62 23 33 

Renewable Energy 45 45 37 54 

Rain Water 

Harvesting 

35 37 35 47 

Percentage of local 

employees 

58 62 43 68 
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When 33% of hotels use renewable energy, around 45% responded that they have 

facilities to harness rainwater.  It is vital to note that only one hotel in Thekkedy 

has the mechanism to tap solar energy for 90% o of their requirements; remaining 

hotels have only solar water heater.  It was also found that 58% of the employees 

are recruited from local people in Thekkady. 

5.4. CONCLUSION  

The chapter was designed to decipher that tools and methodologies adopted for 

the study is scientific. Validity and Reliability of the constructs have been verified 

through multiple tests. Further, the Structural Model was estimated using Warp 

PLS through Partial Least Square method. The chapter was divided into two 

sessions. When the first part discussed on validity and reliability the constructs 

Responsible Tourism (RT), Destination Sustainability (DS), and Quality of Life 

(QOL) its association, second part was dealt with the concept Responsible 

Business; its dimensions and formation the construct.  

The data analysis part of the thesis had been strengthened through various 

methods and tools to reconfirm that findings and suggestions emerged from the 

study are realistic with sufficient scientific back-up. Next chapter is a detailed 

deliberations on the findings and subsequent suggestions and recommendations.  

 

******************** 
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Chapter 6 

FINDINGS AND RECOMMENDATIONS 
 

 

This chapter discusses the main findings of the study and gives conclusions based 

on the findings with empirical evidences from previous studies.  Further, it presents 

the summary of the findings and its managerial and theoretical implications.  As a 

subject relevant to policy makers and sustainability experts of tourism development, 

this chapter suggests applications of this study on the endeavors of sustainable 

destination management.  

This study has developed a sustainable destination management model for tourism 

destinations in the context of improving the Quality of Life of the destination 

community. The proposed model shows the impact of Responsible Tourism on the 

sustainability of destination and the Quality of Life (QOL) as perceived by the local 

residents. QOL in this context is described as satisfaction with life in general, 

derived from the satisfaction with a particular life domain; viz. material well-being, 

community well-being, emotional well-being, and health and safety well-being.  It 

also hypothesized mediating effects of sustainability of destinations as perceived 

by local communities on their QOL.  

The study found that Responsible Tourism has a significant role in achieving 

sustainability of destinations and thereby improving the QOL of destination 

community.  Also, the perception of community towards Destination Sustainability 

influenced their satisfaction of particular life domains which subsequently affected 
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their overall QOL.  It was also found that emotional well-being and environmental 

sustainability had no impact on the overall QOL of destination community.  

Additionally, the study dwelt upon the development of a tool to measure the 

Responsible Business practices of hospitality business organizations at tourism 

destinations.   

6.1. RESPONSIBLE TOURISM  PRACTICES 

6.1.1. Responsible Tourism  – a Sustainable Destination Management 

Strategy  

The study hypothesized that Responsible Tourism contributes to Destination 

Sustainability (economic, social, cultural and environmental), Quality of Life 

(material well-being, community well-being, emotional well-being, and health and 

safety well-being) and the overall life satisfaction of destination communities.  The 

first parts of hypotheses were on the impact of Responsible Tourism on Destination 

Sustainability dimensions and QOL domains of local residents.  All the hypotheses 

related to Responsible Tourism were accepted at <0.001 and with high β values 

which proved the theoretical underpinnings of Responsible Tourism. 

The above findings reinstated that Responsible Tourism programmes are to be 

designed and implemented by maintaining an equitable balance among the 

economic, social, cultural, and environmental objectives (Kerala Tourism, 2007 and 

Cape Town Declaration, 2008).  This study found that among Responsible Tourism 

indicators, community engagement, employment opportunities, skill development 
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programmes, and public awareness on tourism initiatives were perceived as the 

most significant contributors by the community.   

Considering the path coefficient, this study found that the contribution of 

Responsible Tourism is more towards social sustainability (0.83) followed by 

economic sustainability (0.75).  When the contribution of Responsible Tourism 

towards material well-being and community well-being were seen very strong, the 

impact of Responsible Tourism on health and safety well-being was found not as 

strong as material well-being.   

As economic sustainability is the prime objective of Responsible Tourism and the 

direct effects of Responsible Tourism on material well-being established in this 

study, a test of moderating effect of “direct income from tourism activities” seemed 

relevant. The analysis concluded that the overall QOL of residents who received 

direct income was high as it acted as a moderator between Responsible Tourism 

and material well-being. Hence, the creation of sustainable livelihood substantially 

contributes to the QOL of the destination community.  It emphasized the need for 

designing better livelihood opportunities for destination communities to maintain 

sustainability.   
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6.2. DESTINATION SUSTAINABILITY PRACTICES 

Economic and Social Sustainability: The study assumed that perception on 

Destination Sustainability can be improved through Responsible Tourism practices. 

Also, perceptions on Responsible Tourism practices and Destination Sustainability 

will contribute to the Quality of Life and overall life satisfaction of residents at the 

destination. There were eight hypotheses proposing the relationships pertaining to 

Destination Sustainability as perceived by the local residents of tourism 

destinations. All the hypotheses except one proved to be significant - there was no 

significant relationship between environmental sustainability and overall QOL.  

Whereas the relationship between cultural sustainability and emotional well-being 

was significant at 0.04 level. 

The findings of various destinations are in tune with the study done by Sarada 

(2010) at Kumarakom where she sees advancement in the number of micro 

enterprises through Responsible Tourism activities. Apart from the institutionalized 

mechanism for income generation for local communities, various other micro 

enterprises like units for fish processing, chapatti-making, chicken-processing, 

tender coconut-processing, gift-making, pappad-making, handicrafts- manufacture, 

paint-processing, souvenir set-ups, plantain leaves supply, fish-farming, lotus 

cultivation and different cultural groups were contributing  their share in creating a  

sustainable livelihood for the village community.  She reported that all this progress 

happened in a small village which had earlier never enjoyed a single micro 

enterprise  
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Environmental Sustainability: According to Duffy and Chancellor, 

environmental sustainability is the best predictor of perceived QOL, and perceived 

social cost was found to be the next best predictor of perceived QOL.  Similarly, a 

study in Hawaii (Assante) found a very strong relationship between residents’ 

overall life satisfaction and their perceptions toward the environmental impacts of 

tourism. 

However, this study found a relationship between environmental sustainability and 

health and safety well-being, but no relationship has seen established between 

environmental sustainability and overall QOL.  As environmental sustainability is 

a key to sustainable development, this finding is of importance.  

People may perceive that threats to health and safety are not from environmental 

degradation and waste accumulation, and the possibility of perceiving 

environmental issues as a social menace rather than a personal issue cannot be 

summarily rejected. 

A study by Sindhya (2012) on the extent of environmental awareness among rural 

people in coastal areas of Kerala concluded that peoples' participation is a stronger 

alternative than mere Governmental poverty alleviation and environmental 

preservation programmes.  It not only empowers the beneficiary groups but also 

makes people (groups) responsive to the cost of preservation of the environment 

and entitles them to avail of the benefits emerging there from.   
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It has always been an issue of much debate and complaint that Keralites are more 

concerned about personal hygiene than environmental hygiene. The media as well 

as environmental activists have frequently reported the lackadaisical approach of 

the Kerala community towards waste management. They cite the example of 

dumping waste carelessly, which in a way reveals that people do not perceive 

environmental impact as a predictor of Quality of Life. 

6.2.1. Destination Sustainability Measures 

Table 6.1 is the average score of the responses of destinations based on the triple-

bottom line concepts. As sustainability element comprises of economic, 

environmental, and socio- cultural dimensions, the following scores may provide a 

view of the sustainability status of destinations.  

Table 6.1 Destination Sustainability Scores 

 

Sl. No Destination Sustainability Scores 

  Economic Social Environment Overall Score 

1  Kumarakom 68.07 (1) 62.27 (1) 65.23 (2) 62.98 (2) 

2  Kovalam 62.01 (3) 54.76 (3) 52.7  (3) 49.47 (3) 

3  Thekkady 63.08 (2) 61.18 (2) 67.58 (1) 63.86 (1) 

*Ranks are in brackets  

Destination Sustainability scores calculated from the data show that Thekkady leads 

in the overall score. Kumarkom scored highest in economic and social 

sustainability, and Thekkady scored high in environmental sustainability. Both the 

destinations were acknowledged by various international and national 

organizations/agencies like United Nations, considering their commendable efforts 

in sustainable/Responsible Tourism practices.   
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It was a sad state of affairs at Kovalam which was ranked lowest in all the three 

categories.  This may be due to the fact that Kovalam is in the late stage of tourism 

life cycle and no active measures are taken regarding sustainability of the 

destination.  Butler reported that tourists lose interest in the destination due to lack 

of novelty and creativity; and begin to leave the area, in the stagnation stage.  He 

also observed that both local community and tourists will get exhausted in this 

stage. The same has been revealed while conversing with local community 

members, tourists and business entities. Hence, it is inevitable to move for 

rejuvenation stage or end up with decline stage.  

In order to get a clear picture on Destination Sustainability, analyses on a few more 

indicators are also to be discussed.  The perception of local residents about tourism 

in three destinations is given in table 6.2. 

Table 6.2 Indicator Ratings on Destination 

Sl. 

No 

Tourism Development  Percentage (%) of Response 

  Kovalam Kumarakom Thekkady 

  1 2 3 1 2 3 1 2 3 

1 Financially Beneficial  46 18 36 48 6 36 63 5 32 

2 Appropriate to the Local 

Conditions 

36 17 47 55 5 40 62 8 30 

3 Facilitates Social 

Development  

22 43 35 58 8 36 49 7 44 

4 Create Employment 

Opportunities 

34 22 44 48 7 45 69 5 26 

5 Develop Infrastructure and 

Basic Amenities 

40 8 52 58 6 36 66 7 27 

6 Good Relation with Industry  32 31 37 37 30 33 40 39 21 

7 Creates Negative 

Environmental Impacts 

39 18 42 53 8 39 25 13 62 

8 Causes Cultural Degradation  24 32 44 21 19 60 32 15 53 

1-Agree; 2-Neutral; and 3- Disagree  
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It was found that when 58% and 49 % residents of Kumarakom and Thekkady 

respectively opined that tourism facilitated social development, in Kovalam, only 

22% supported this statement and 43% of the respondents were neutral.  Also, 52% 

perceived that tourism was not contributing to the development of the community 

infrastructure and basic amenities at Kovalam.  Forty seven percent of the 

respondents in Kovalam felt that tourism was not appropriate to the local 

environment and 42% opined that tourism created negative effects.  This calls for 

urgent attention and an immediate action plan at the destination-management 

endeavors at Kovalam.   

A destination-wise analysis found that there is an appreciable progress in 

destinations despite several apprehensions.  It is apparent that generally people have 

a positive attitude towards the economic dimensions of tourism.  Very evidently, 

Thekkady and Kumarakom have a clear edge over all components.  The flagship 

eco-tourism project which successfully ensures participation of tribal population in 

Thekkady and the pioneering Responsible Tourism  initiatives in Kumarakom have 

certainly contributed to the sustainability of the destinations.  

6.3. EFFECTS ON QUALITY OF LIFE (QOL) 

QOL consisted of four dimensions or domains; material well-being, community 

well-being, emotional well-being, and health and safety well-being.  It is an 

individual’s feeling of satisfaction towards these domains.  The model developed 

in this study established that satisfaction with life in general or overall life 
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satisfaction is derived from satisfaction with particular life domains - material well-

being, community well-being, emotional well-being, and health and safety well-

being.  The model also illustrates that overall life satisfaction is derived from 

different destinations’ sustainability dimension; viz. economic, social, cultural and 

environmental.   

The last proposition was about the relationship between the well-being of life 

domains and overall QOL.  Emotional well-being construct consisted of leisure 

well-being and spiritual well-being.  All the assumptions except relationship 

between emotional well-being and overall QOL were accepted in this Kerala 

context study, though Cummins (1997); Kim (2002), and Orman et al; (1997) in 

their studies in other countries found significant relationship between emotional 

well-being and overall QOL which strongly affected residents’ overall life 

satisfaction. 

6.4. RESPONSIBLE BUSINESS PRACTICES 

The industry is often being considered as a major stakeholder as well as a 

beneficiary of tourism initiatives.  While business fetches revenue out of tourism 

activities, it also has the responsibility to maintain sustainability of the destinations 

by caring for the environment, the society, and the local economy.  The prevailing 

issue of ‘development at the cost of local community’ should be solved by ensuring 

equitable distribution of income and resources.  As part of competitiveness, a clean 

image and sustainability of the destination are crucial matters of concern for every 

stakeholder, but more responsibility weighs on the shoulders of industry partners.  
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Responsible Tourism provides special attention in reducing economic leakages and 

improving linkages by exploring new avenues for sustainable livelihood, thereby 

achieving an industry-community harmony. Also, the increased interest of policy 

makers on Public Private Participation (PPP), Participatory Planning Process, 

devolution of decision making; and community engagement in tourism can enhance 

the scope of industry resilience.  It was in the wake of this scenario that the study 

on the role of business in destination-sustainability termed ‘Responsible Business’ 

came into the picture.  

A key contribution towards this aspect was the development of a theoretical 

framework on the evolving concept of ‘Responsible Business’.  The development 

of indicator framework on Responsible Business involved a comprehensive 

procedure consisting of extensive literature survey, interviews with experts and 

empirical method to determine validity and reliability of the content. Initially, the 

process identified 163 items. It was then subsumed to 56 going by expert opinions 

and pilot study. This study conceptualized multidimensional construct consisting of 

five dimensions: Governance and Management, Social Responsiveness, Product 

and Customer Focus, Environmental Performance, Economic Responsibility and 

fifteen sub-dimensions to measuring different facets of Responsible Business.  

Some of the Responsible Business practices found among the sample unit under 

study are illustrated below. Responsible Business practices can be ensured to a great 

extent by adopting best practices from the following measures. 
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6.4.1.  Local Purchase 

 The study found that 33% of the hotels have a policy of local purchase or purchase 

from sustainable sources (green purchase policy).  The local supply group named 

“Samrudhi” under the banner of Kerala Poverty Eradication Mission (KSPEM), 

popularly known as “Kudumbasree” is vibrantly active in Kumarakom and 

Thekkady.  In Kumarakom, around 45% of hotels purchase vegetables from the 

Samrudhi shop run by women’s groups. Additionally, the souvenir industry is 

flourishing with the support of the tourism industry.  Though it is very heartening 

to see the presence of a decent percentage of local employees in hotels, 

managements generally have a sluggish response towards local recruitment as it 

invites local activism and trade union initiatives. Interviews with the mangers of 

various hotels also brought out the same view. 

6.4.2.  Green Energy 

When 45% of the hotels tap energy from renewable sources for the purpose of hot 

water, only one among the surveyed 54 hotels had a solar power unit for electricity 

generation.   

6.4.3.  Responsible Policy 

The study also found that only 17% of the hotels have any kind of CSR policy 

initiatives.  When 27% hotels in Thekkady promote community development 

projects, only 15 % in Kumarakom and below 10% in Kovalam have such projects.  

At the same time 50-60% of the hotels in Kumarakom and Thekkady give emphasis 
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on cultural promotion and souvenir development.  It is vital to note that Responsible 

Tourism initiatives in Kumarakom were honored as best CSR initiatives in tourism 

(UN, 2014).  Hotels are actively participating in Responsible Tourism by 

facilitating local procurement and recruitment and by promoting Self-Help Groups 

(SHGs).  The Village Life Experience (VLE) package of Responsible Tourism is a 

model worth emulating where local tours are guided and managed by the village 

community. VLE takes guests to the hinterlands of villages and shows them the 

exquisite traditions and lifestyle of Kerala.  All the members participating in this 

activity are benefited by the revenue-sharing mechanism.  

6.4.4.  Art and Culture 

A few instances of how Responsible Business can contribute to the well-being of 

destination community can be demonstrated here. Mr.Muraleedharan, a poor 

carpenter in Kainakiry village of Kumarakom was burdened with debt and on the 

verge of committing suicide. The Responsible Tourism initiative identified his 

expertise in developing craft/souvenirs and provided professionalized expertise in 

this area. Further, they linked him to business partners. Currently, he earns an 

average of Rs. 30, 000/month by making beautiful models of village souvenirs and 

selling them to hotels.  

Mr. Sebastian, a farm owner makes an average of Rs. 250/day as a partner of Village 

Life Experience (VLE) tours.  Around 45 families in the destination get an average 

of Rs. 150/day through VLE.  Mr. Bhagath, a local tour guide has an average daily 

income of Rs. 500 and Mrs. Suma,  who is basically into farming, and who also 
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happens to be an expert oarswoman, gets an average of Rs. 200/day by taking 

tourists deep into the village in her own country boat.   

The Suvarna Cultural group – the first RT professional cultural group of women 

and children in Kerala, trained by the RT cell, charges Rs. 4,000 to Rs. 7,000 for 

showcasing a recital of Shinkarimelam and Chendamelam (a kind of drumming), 

and different other local art forms.  It is inspiring to note that the biggest 

contributors to these enterprises are RT partnering hotels at destinations.  

6.4.5.  Responsible Management 

Business organizations perform fairly well in governance and management-

dimension of Responsible Business. While 40% of hotels in Kumarakom are 

covered under the Responsible Tourism certification programme of Kerala 

Tourism, 32% of the hotels in Thekkady have adopted either the Central 

Government’s or their own policy for responsible management practices. 

Regarding the question of the policy against discrimination, exploitation and child 

labour; though many of the hotels have responded positively, only very few hotels 

have a written policy on ‘values and principles’.  

6.4.6.  Training and Development 

Training and Development is another area of importance to be discussed. Among 

the surveyed hotels, only below 20% offer any kind of training or development 

programmes for employees.  Though they conduct induction programmes, there 

was no continuous monitoring and assessment of training related- activities.  A 
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manger in a reputed hotel at Thekkady commented that as the employee turnover is 

very high in the hospitality industry, providing professional training to employees 

is not economically feasible.  Also, one senior manager at a hotel in Kovalam 

opined that business being seasonal; the possibility of training was impossible and 

would be economically unviable.   

UNEP reported that one of the main reasons why the tourism sector failed to deliver 

quality employment is the significant seasonal nature of demand in many 

destinations.  Supporting these arguments, reports of Hewitt (2008) on human 

resource skill in hospitality industry and a study on the skill shortage in hospitality 

industry by the National Skill Development Authority (NSDA, 2010) called for a 

rigorous training regimen in tourism hospitality industry. 

6.4.7.  Waste Management 

Waste management is a critical concern of Responsible Business.  It envisages a 

concept of ‘polluter pay principle’ and ‘the extender-producer responsibility’ in 

environmental management.  The study found that all the major classified hotels 

have STP (Sewage Treatment Plant) and water recycling mechanism, as it’s a 

mandatory provision; but only 35% have their own mechanism for treating solid 

waste.  More than 50% of the hotels agreed that they outsourced the responsibility 

of waste management to certain approved or unauthorized agencies, and aren’t 

aware of the mechanism they adopted for the disposal of waste.  At the same time, 

local residents and tourists are vexed and troubled by the increased environmental 
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pollution and often complain of the laidback attitude of the Government and the 

industry.  

Kumarakom sports the worst-case scenario in this regard.  Residents are up against 

the uncontrolled rejection of waste matter into the water resources by houseboats, 

which in turn hastens pollution and exposes them to various health hazards.  Some 

others believe that the unregulated use of pesticides in paddy lands and fields is the 

villain behind this disaster.  A senior expert in the fisheries department of Kerala 

has also shed some light on the issue.  He pointed out that fish catch was too low 

and several indigenous varieties of fish had disappeared from the water resources 

due to human interference. Though there were multiple reasons for the 

contamination of water, he reiterated that the prevalence of e-coli, coliform, 

microorganisms and the presence of certain hazardous chemicals in the backwaters 

would never free the industry from the hazards of pollution.   

Certain community members sounded a note of caution on the repercussions of 

pouring out used oil into the water by houseboat operators.  However, 

representatives of houseboat owners partially rejected these arguments and said 

they have well-maintained and managed STP units and have proper mechanisms to 

dispose of used oil and other waste.  Responding to these apprehensions, a senior 

official of Kerala Tourism said that considering the carrying capacity of the 

backwaters, the Government had stopped giving license to new houseboats and 

utmost care is being taken to check the activities of houseboats. 
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6.5. RESPONSIBLE BUSINESS – A CASE STUDY 

The case of CGH Earth Groups is worth emulating. ‘The ‘Coconut Lagoon’, a 

tourism resort of CGH at Kumarakom, has given eight out of 33 of its acres to rice 

cultivation, particularly the medicinal variety of rice, ‘njwara’.  It’s a symbol of 

industry-community harmony.  Apart from the community-led handbag making 

unit, Coconut Lagoon rears and raises Vechoor cows, the world’s smallest species 

and an indigenous variety, in a conscious bid at conserving the species.  Weekly 

village cleaning programmes, solar boats, and bio mass digesters make the venture 

a unique one.   

Spice Village, another property of CGH at Thekkady provides good lessons in 

sustainability.  Almost all the energy needs of the resort are met by a 100KW solar 

plant. It has a vast area for organic farming where all waste materials are reused. 

The entire roof of the resort is made of elephant grass.  

“The Spice Village understands the need for the coexistence of ecology 

which has come directly from the tribal people of the Cardamom Hills. 

“The tribals’ lives too, are tied to ours.  For them, Spice Village is not 

a hotel, but a source of employment, and a place where they can get 

better rates for their pepper harvest. They are also the mainstay of our 

organic garden, putting spanking-fresh produce on the table each day”; 

says the management.  
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6.6. DESTINATION SUSTAINABILITY AND RESPONSIBLE BUSINESS 

- A COMPARISON  

Finally, a subtle task of comparing Destination Sustainability and Responsible 

Business has been made to test whether any relation exists or not.  An obvious 

relationship between the overall scores of Destination Sustainability and 

Responsible Business was found.  However, no such trend was noticed in 

dimension wise scores.  Table 6.3 gives a comparison of the scores of Destination 

Sustainability and Responsible Business.  A trend can be inferred that Destination 

Sustainability scores improve when Responsible Business scores increase.  

Table 6.3 Destination and Business Sustainability Scores 

Sl. 

No 

Destination and Business Sustainability Scores 

  Economic Social Environment Overall Score 

1  Kumarakom 68.07 (1)* 

53.392 (2)# 

62.27 (1) 

59.17 (3)  

65.23 (2) 

63.928 (2) 

62.98 (2) 

61.93 (2) 

2  Kovalam 62.01 (3) 

45.357 (3) 

54.76 (3) 

61.2 (2) 

52.7  (3) 

61.13 (3) 

49.47 (3) 

58.9367 (3) 

3  Thekkady 63.08 (2) 

54.642 (1) 

61.18 (2) 

68.541 (1) 

67.58 (1) 

71.785 (1) 

63.86 (1) 

67.5962(1) 

*Destination Sustainability score; # Responsible Business scores of destinations, 

(figures in bracket indicate ranks) 

 

Responsible Business scores have been measured based on the average scores of 

surveyed hotels at destinations. It can be inferred that Responsible Business 

communities can bring positive changes to the destination.  

6.7. RECOMMENDATIONS  

The Quality of Life (QOL) of the destination community is an index of 

competitiveness and clean image of a destination.  A welcoming host community 
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always enthralls visitors which in turn tempt guests to re-visit the destination.  The 

logic of sustainable destination management lies in this principle. This is the reason 

why tourism planners, social scientists, policy makers, and industry partners are 

considering these aspects while designing plans and proposals.  Tourism in 

destinations should be developed with a long-term perspective of sustainability and 

the lives of local people.  Based on the findings and discussion of the study, the 

following recommendations are made under the heads: Economic, Environmental, 

Social, Cultural, and Commercial (Business). 

6.7.1.    Economic Policy Initiatives 

It is noticed that economic interventions have a decisive role in the development of 

local communities at tourism destinations.  Possibility of increasing the chances of 

community getting directs or indirect economic benefit from tourism has to be 

discussed collectively. Self –employment opportunities, micro enterprises and local 

hiring are of great significant in this environment. Same is evident from the finding 

that material well-being is the key predictor of overall QOL (β=0.35).   Based on 

the indicators proposed in the study, contributors like skill development 

programmess and promotion of local produce are to be taken into the fore of the 

agenda of tourism. Considering the strong mediating role (β =0.18) of ‘direct 

income from tourism’ between RT and QOL, tourism projects should aim at 

ensuring direct benefit to the local populace. Taking this background into 

consideration, a few recommendations are made here.  
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6.7.1.1.  Creating Employment Opportunities 

Based on the findings of the study, priority shall be on designing sustainable 

livelihood opportunities for destination communities.  Efforts to utilize available 

local skills can bring a positive change among community members. Utmost care 

is to be given on income generating projects rather than offering mere jobs.  It is 

equally important to promote entrepreneurial ventures as a sustainable solution.  

It is understood that creation of jobs alone will not meet the community 

expectations, but job opportunities which can ensure reasonable and consistent 

earning must be considered.  Government shall create a skill/employment resource 

directory of destinations to foster the income generating opportunities of residents. 

The skill directory can be used by industry partners, tourists etc. thereby optimum 

utilization of resources and income of local community can be assured.  

6.7.1.2.   Local Enterprises 

Being a state blessed with Self Help Groups (SHG) and micro enterprises, 

initiatives possibilities of Community Based Tourism (CBT) products and its 

potential to creating self-employment opportunities is of worth discussing.  CBT 

products and enterprises at RT destinations are an emulating model to be adopted 

at other tourism destinations as well.  Kumarakom is leading in this area which also 

produces substantial revenue to the local community. A brief status on the micro 

enterprises under the Responsible Tourism initiative of Kumarakom is shown in 

table 6.4.   
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Table 6. 4 Community Participation 

Sl. No  

 

Details of Participating units (direct 

beneficiaries) 

No. of 

Units  

Total 

Participants 

1 Women Groups   64 845 

2 Homestead 675 675 

3 Farmers’ Unit 14 600 

4 Local Production Units 100 100 

5 Village Life Experience Package 3 62 

6 Voluntary Life Guards  35 

 TOTAL  2317 

(Source: RT Cell Kumarakom)   

Being a sector cross linked to multiple sections of the economy and society, tourism 

opens an immense potential for similar ventures. Government shall incorporate 

provisions of providing seed money for start-ups, value addition of 

products/services, and marketing support for prospective small scale 

products/services.    

6.7.1.3. Skill Development Endeavors 

As quality of job is important, utmost priority has to be given to skill enhancement 

and talent promotion of individuals.  Identification of suitable job roles, 

understanding industry demands, appraising of local skills etc. may throw light on 

the effective utilization of local human resources. Stress on setting up of technical 

and vocational schools in tourism destinations to improve standards and outreach 

of skill development programmes is essential. It is possible to develop tourism 

destinations as training hub of various service sectors. This shall be initiated after a 

comprehensive need/demand assessment of work force and job opportunities in and 

around tourism destinations.  

6.7.1.4. Industry Participation 

As the major beneficiary of tourism, the industry has a distinctive role to play in the 

development of destination community.  It is essential to develop a conducive 
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environment for industry-community interaction. Promoting local procurement and 

developing an institutionalized mechanism for local sourcing must be developed at 

destinations. The case study of Samrudhi groups in Responsible Tourism 

destinations of Kerala is a meaningful example. It would be heartening, if a fair 

proportion of total travel expenditure was received locally.  The same can be 

achieved by encouraging visitors to avail products and services from destinations 

as much as possible.  Policy makers are urged to consider this aspect while framing 

policies and programmes. 

6.7.1.5. Community-Based Tourism Products (CBT) 

CBT is a form of tourism activity that lays emphasizes on local community 

involvement and a development approach in a way that a major proportion of the 

benefits remain within the community.  Designing and developing creative tourism 

products and promoting innovation in this sector can produce a significant impact 

within the community.  

The Village Life Experience tour package is an ideal mix of CBT.  A resource 

mapping done by the Department of Tourism has identified myriad possibilities in 

destinations.  For instance, in Kumarakom, CBT products like toddy tapping, 

vellaveesal (traditional fishing), coconut palm tree climbing, screw pine weaving, 

carpet weaving, country boat rides, toddy and tender coconuts, blackspot (fish) and 

tapioca dishes, and visits to heritage houses create diverse opportunities for local 

residents to cash in on.  This resource mapping has identified 13 delicious  



Findings and Recommendations                                                                 Chapter 6 

230 

 

          Responsible Tourism as a Precursor to Destination Sustainability and Quality of Life of Communities 

local cuisine and eleven sacred groves which provide diverse experiences to 

tourists.  

Also, in Thekkady, the tribal hamlets of Mannan, Paliyan, and Uraly have immense 

tourism potential and resources. The tribal are adept at performing traditional art 

forms, preparing delicious dishes, providing indigenous treatment etc. The study 

conducted by the Responsible Tourism cell of Kerala Tourism identified 14 unique 

CBT products in Thekkady, whereas in Kovalam, 25 CBT products could be 

effectively utilized. The Government has to provide a well-designed resource 

directory to industry as well as stakeholders so that these tourism resources can be 

used as income generating models.  Collective effort to brand and manage these 

resources in a sustainable way can bring positive changes in destination 

management.  It is equally important to assure that traditions, heritage and culture 

are protected from commercial exploitations.  

6.7.2.    Environment Management 

Environmental sustainability is the central pillar of sustainable development.  The 

study found significant relationship between RT and environmental sustainability; 

and environmental sustainability and health and safety well-being. However, the 

hypothesized relationship between environmental sustainability and overall QOL 

was not significant.  Though RT plays a crucial role in environmental sustainability, 

community members do not perceive that environmental sustainability affects their 

life satisfaction in general.  This reflects the lack of environmental consciousness 

of people.  
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Here, the emphasis should be on sensitization programmes to raise environmental 

consciousness among people; as individuals consider personal hygiene as the best. 

Thus, personal hygiene and environmental hygiene are constantly at loggerheads. 

N.G.Os, civil society organizations and various organizations of similar interest 

ought to consider this.  Also, among the indicators on environmental sustainability, 

the adverse impact of business on the environment was loaded high (0.92).  It hints 

at the concern of local residents on the negative environmental impacts of tourism 

industry.  The Government should take necessary steps to take stock of this situation 

and curb activities which deteriorate the environment.  Environmental 

organizations and eco activists can also put in their best suggestions and efforts for 

this noble cause.  

6.7.2.1.  Pollution Control 

A collective effort to check and control land, air, water, noise, and vision pollution 

is critical in places where water resources are more susceptible to pollution. Proper 

fencing of water resources wherever required, decentralized waste management, 

strict watch on environmental management, and creative awareness programmes 

are of great importance.  

6.7.2.2.  Sustainable Agriculture Practices 

An enquiry into the ailments of the people in the backwaters region of Kumarkom 

hinted that unwise and rampant use of pesticides was the cause of chronic diseases 

among local residents.           As it is a cause of concern and will ultimately hit the 
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tourism sector, suitable intervention in this matter is solicited.  The promotion of 

sustainable agriculture practices and development of a green agriculture policy can 

bring changes to this sad state of affairs.  Policy makers shall mull over the 

possibility of declaring tourism destinations as ‘clean centres’ by developing a 

productive mechanism for encouraging environment friendly cultivation and 

homestead farming.  

6.7.2.3.  Biodiversity Preservation 

There are incidents where mangroves and vegetation are being destroyed for the 

purpose of construction which in turn causes disequilibrium in the ecosystem.  A 

blanket ban on the destruction of bio-diversity, especially mangroves and 

indigenous varieties, vegetative regeneration campaigns, strict implementation of 

environmental laws and norms is the need of the hour.  Also, a mandatory provision 

of environmental impact assessment for all development projects may prevent 

illegal structures which create imbalance at destinations. 

6.7.2.4.  Promotion of Environment Friendly Practices 

It is a proven fact that an appealing environment can influence people to re-visit 

such places. Efforts to develop tourism destinations as eco-conscious centers may 

bring positive results.  The Zero Waste Kovalam run by ‘Thanal’ (an NGO) is an 

attempt to promote zero waste concepts at tourism destinations in Kerala.  It is a 

model worth emulating as it promotes an economic and ecological way of handling 

waste.  It is often projected as an approach that goes beyond the just segregate-
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reuse-reduce-recycle. Proposals to tap renewable sources of energy and steps to 

harness solar power for all tourism related purposes, setting up 

bio/energy/renewable parks at destinations, installation of proper displays on 

environmental conservation, and distribution guidelines on environmental 

management will change the image of destinations.  Though it will happen 

gradually, conscious endeavors to encourage visitors to consume environmental-

friendly products and behave sensitively to the environment, are to be sought.  

6.7.3.   Strategies for Social Resilience 

Among the social sustainability indicators of the construct, ‘Responsible Tourism’, 

initiatives like ‘social programmes/schemes’ and ‘opportunities for the backward’ 

scored very high, along with ‘community engagement’ and ‘employment 

opportunities for the backward’.  Hence, emphasis should be on implementation of 

effective social programmes/schemes, empowerment of socially and economically 

backward communities and engagement of local residents in tourism related 

activities.   

6.7.3.1.    Inclusive Actions 

It would be commendable, if employment practices that provide 

opportunities/provisions for socially and economically backward people are 

encouraged.  The Government can support the development of enterprises by 

disadvantaged people. Such policy interventions can bring meaningful changes in 

society by bringing the backward to forefront. Tourism promotions should take into 
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consideration the combined needs of tourists and local residents. It is equally 

important to consider the requirement of differently abled people.  

6.7.3.2.  Community Participation 

Participation of the local community is an integral component of Responsible 

Tourism.  It would be ideal to set up an institutional mechanism for destination 

management; which should consist of local stakeholders.  It has to be constituted in 

such a way that more prominence should be given to the views of the local populace.  

In order to facilitate this movement, community members shall be sensitized on 

how tourism influences local people along with providing guidelines for active 

engagement in tourism development. Government should devise a mechanism to 

ensure community participation in tourism development, especially in decision 

making and destination management.  

6.7.3.3. Leadership of Local Government 

The experience derived from Responsible Tourism initiatives of Kerala has 

invariably proved that ownership of local self-governments in tourism development 

is essential for sustainable tourism development. Destination management bodies 

are to be led by LSG.  The Government must offer capacity building programmes 

for members of local governing bodies and people’s representatives to improve 

their knowledge of tourism and its sustainability. Also, measures to ensure 

transparency and accountability of Government and industry may bring good 

tidings in tourism destination management. Involvement of LSG representatives in 

devising tourism polices and developmental plans are to be considered with 

immediate priority.  
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6.7.3.4. Women’s Participation 

As the participation of women has proved to be instrumental in the progressive 

development of tourism initiatives, projects aiming at leadership development and 

empowerment of women will be a welcome move.  Women’s enterprises and 

different cultural groups in RT destinations are contributing to the sustainable 

livelihood of village community.  It’s an inspiring move to replicate it, especially 

by involving the active services of Kudumbasree (under Kerala Poverty Eradication 

Mission).  However, Kudumbasree still faces the lacunae of professional domain 

expertise.  This mission requires elevation to new heights by enticing people from 

the educated class or by bringing the lower strata to a professionally equipped body 

to perform more serious role in the business development.  

6.7.3.5. Community Resilience 

Though social issues like drug trafficking, child labour and commercial sex trade 

are not addressed by the respondents in RT destinations of Kerala, vigilance is vital 

in monitoring these aspects.  Careful management and scientific approach for 

infrastructure development is important in limiting the development within its 

carrying capacity.  Also, social and environmental impact assessment studies and 

audits shall be considered for all projects.  Since emotional well-being is not a 

predictor of overall QOL, instead of recreation opportunities, attention should be 

on the development of basic infrastructure facilities like roads, shopping options, 

health care, education, banking and other immediate facilities. 
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6.7.4.   Policies for the Preservation of Art and Culture 

The path co-efficient between Responsible Tourism and cultural sustainability is 

strongest among all linkages.  Also, among the indicators of cultural sustainability, 

all the items are loaded very significantly with high relevance.  In this context, the 

following suggestions are made. 

6.7.4.1.     Artisan/Artist Development Programmes 

Kerala is blessed with natural and traditional rural attractions and rich resources. 

All efforts must be deployed to utilize and market rural products for the overall 

benefit of the local community.  Preparing a depository of traditional lifestyles, 

heritage and art and culture can be used for developing community-based tourism 

products.  Professional training shall be given to artisans and performers to brand 

their services and to equip them to meet various industry requirements.  

6.7.4.2.    Exclusive Souvenir Shops 

Souvenirs are of great demand in the tourism industry.  Designing and developing 

regional handicrafts as distinctive souvenirs of destinations may give a unique 

identity to these places.  Developing region-wise handicraft making workshops and 

outlets will greatly help in this business.  

6.7.4.3.  Art and Cultural Theatres 

                   Along with souvenir outlets, centers exhibiting indigenous art forms 

and traditional lifestyles may be an enriching experience to visitors. The 
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demonstration of a warm host culture and a live display of art forms will certainly 

instill pride among the local communities when they realize that their indigenous 

resources are augmenting the cultural sustainability of destinations.  It is equally 

important to develop a local lifestyle as an attractive tourism product.  The village 

life experience packages/tours designed by the RT wing of Kerala Tourism is a 

stellar example of this concept. 

Additionally, the development of destination should be appropriate to the local 

conditions and environment. Creating platforms for tourists as well as local 

residents may foster cultural exchange.  As traditional structures are distinct 

features of a destination, scientific management principles should be adopted for 

heritage conservation. It would be ideal to organize classes/lectures for the 

stakeholders on the sensitivity of local concerns in preventing indigenous culture 

from being degraded.  

6.7.5.   Responsible Business Interventions 

Five areas under Responsible Business have been discussed earlier. In order to 

achieve sustainability of destination, a voluntary drive rather than compulsion in 

initiating affirmative action from the industry is what is needed.  Even though 

multiple guidelines available for tourism destination management, a 

context/location specific Responsible Business policy that addresses the concerns 

of all stakeholders should be implemented in all business enterprises.  Involvement 

of local communities in framing this policies shall be well-thought.  
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6.7.5.1. Local Sourcing 

The study reveals that many of the resources for business requirements can be 

sourced from local premises even though it happens the other way.  Human resource 

requirements including to the managerial level positions shall be filled from the 

local community members.  However, it is observed that many industry players 

show negation to this idea apprehending that such a leniency would affect the 

smooth functioning of their organization, as local community members create 

undue pressures by way of trade union interference and local influences. It has to 

be addressed.  

At the same time, it is felt that people show least interest in tourism jobs and do not 

have the necessary skill sets to fit into the job roles.  It calls for imparting the 

necessary skill sets to the destination community and orienting them to adhere to 

the business policies.  

6.7.5.2. Affirmative Actions 

Beyond charity, business has the responsibility of uplifting its local populace.  It is 

a stark fact that business partners are the major beneficiaries in a destination though 

all the benefits from tourism are to be shared among all the stakeholders, as the 

communities are forced to accommodate the pressure created by tourism.  

In this scenario, business members are expected to take a lead role in community 

development activities like offering employment, providing space for local 

enterprise on their premises, giving/sponsoring facilities for training, skill 
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development programmes and recreation, promoting community based tourism 

products, fostering community involvement in tourism, building community 

infrastructure like basic amenities and launching philanthropist endeavors.  As 

culture and art are important attractions of tourism, business enterprises can 

promote local artisans, performing artists and people with exposure to various skill 

fields.  Organizations have the key responsibility of making stakeholders aware of 

facts like social, economic, environmental and cultural commitments. Such things 

can create waves of change in society and can bring about community-industry 

resilience. Government has to develop a separate policy/ranking for industry to 

assuring community development initiatives.  

6.7.5.3. Eco-Friendly Practices 

Business activities should not be at the cost of the local environment and the 

community.  No action which spoils or disrupts local life, micro enterprises and 

income opportunities of local residents should be tolerated.  Most importantly, 

utmost importance should be given to waste management. Proper working 

mechanisms are to be adopted to dispose of all kinds of waste matter within the 

compound, and that too in a particular place.  Outsourcing of this responsibility 

must be checked by all other stakeholders and a consensus in this matter shall be 

evolved to keep the purity and quality of the destination environment. 

6.7.5.4.  Legal Compliance 

Organizations must have the willingness to go beyond the borders of legal 

obligations.  In order to improve its transparency and accountability, sustainability 

reports can be published for public reference.  Organizations are to adhere to the 
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norms on human rights, welfare and other policies.  Guidelines on responsible 

management and employment of people-friendly policies can develop positive 

precedents.  In addition to all these, if the stakeholders were to follow voluntary 

guidelines on Responsible Business, it would be a move in a positive direction. 

6.7.5.5.     Training Platform 

Instead of organization-wise training, a mandatory training programme should be 

designed by the industry players in participation with the Government to tackle the 

prevailing issues in training management.  

6.7.6.     Pro Active Governance 

Local Self Government has a key role in the success of Responsible Tourism.  

Ownership of local Government to expedite RT process will bring positive tides in 

destinations. Building institutional mechanism, developing participatory approach 

for tourism development, organizing consultations, liaising with stakeholders, and 

active monitoring and interventions are the need of the hour. These will rid the 

industry of destination-related issues.  The Government should strengthen the 

certification programmes or subsidy schemes for industry partners on the basis of 

Responsible Business or Responsible Tourism benchmarking criteria.  This may 

encourage industry partners to walk an extra mile in the sustainable movement.  

All the measures and recommendations given above can take tourism promotion to 

greater heights in a sustainability way.  
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6.8.  SCOPE FOR FUTURE RESEARCH  

Even though the concept of Responsible Tourism is a globally accepted strategy for 

sustainable destination management, only meager empirical evidences are available 

to showcase its impact in triple bottom-line spheres.  This calls for a collective effort 

to assess the impact of Responsible Tourism in quantitative terms as well.  

Considering its significance and contemporary relevance, the study has considered 

the perceptions of local residents as the target population.  However, it is essential 

to consider the views of diverse stakeholders on various dimensions in order to 

benchmark destinations on the basis of their responsibility towards triple bottom 

line areas.  This would be an added advantage to clearly articulate the impacts of 

tourism.  As studies on tourism are mostly destination specific, further 

improvisation of scales can be considered.   

When Responsible Tourism emerges as a viable model for sustainable destination 

management, similar studies in various destinations can guide policy makers and 

tourism planners.  In the destination marketing perspective, perceptions of visitors 

on Responsible Tourism aspects and subsequent effects on destination-clean image, 

visitor satisfaction, re-visit intention etc. can bring more clarity to destination 

branding strategies.  Being an innovative marketing tool, compilation of innovative 

practices in Responsible Tourism sector will definitely help tourism practitioners 

and the industry.  

Another important aspect of the study was the role of business enterprises in 

Responsible Tourism and sustainable management of destination. The influence of 
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Responsible Business practices of business units on local community/tourists and 

its far reaching effects on destinations will definitely pave way for setting a new 

paradigm in tourism development. The index developed for measuring Responsible 

Business practices has an immense scope for revalidation and testing in multiple 

locations which in turn can use for certification and ratings. 

Further, specific impacts of Responsible Tourism on multiple stakeholders, 

especially women and local enterprises, and underprivileged, will be a worthy 

contribution to sustainable tourism studies. As the study has developed a 

constructive model for sustainable destination management, further validation and 

adoption of this framework in various other destinations can bring more clarity to 

literature and sustainable destination management models. 
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7. CONCLUSION 

The present study was an attempt to provide a theoretical framework on sustainable 

destination management and to suggest a few steps in climbing the ladders of 

sustainability.  It has also endeavored in identifying and listing the best Responsible 

Tourism practices in the industry and destinations.  The study found a significant 

positive relationship among Responsible Tourism, Destination Sustainability and 

QOL of local residents.  It was concluded that creation of sustainable livelihood 

opportunities and income-generating endeavors for local communities are the key 

predictors of QOL.  An effort to measure Responsible Business has made a 

theoretical contribution to the indicator framework on Responsible Business.  The 

study found that there is an apparent relationship between Responsible Business 

practices and Destination Sustainability.   

As a responsible industry is a prerequisite of Destination Sustainability, 

Responsible Tourism activities should strive to maintain industry-community 

harmony by promoting sustainability principles. Based on the findings of the 

research, a few policy suggestions have been made which may be useful for policy 

makers, tourism professionals, social scientists, and tourism planners.  While 

tourism destinations across the world strive to maintain balance between 

sustainability and development, the findings of the study may throw light on the 

endeavors of sustainable tourism development and destination management that in 

turn can improve image and competitiveness of tourism destinations. 

******************** 
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Annexure 1 

Dear Friend, 

I, Paul V Mathew, a Research Scholar of the School of Management Studies (SMS), Cochin 

University of Science and Technology (CUSAT) is doing PhD in the subject “Responsible 

Tourism and its impact on the Community”. I will be highly grateful, if you spend a few minutes 

to complete this survey by expressing your views/perception on the following statements.   

Thank you for the cooperation 

Please put a tick mark (  ) to the appropriate code against each statement. [1=Strongly 

Disagree, 2=Disagree, 3= Neutral, 4=Agree, 5=Strongly Agree] 

RESPONSIBLE TOURISM 

1 Tourism creates more employment opportunities for residents in the 

community 

1 2 3 4 5 

2 Tourism promotes heritage, authentic culture, traditions and 

distinctiveness of the host communities. 

1 2 3 4 5 

3 Tourism development encourages engagement of local community in 

the decision making process of destination management/development 

1 2 3 4 5 

4 Tourism development gives special attention to environmental 

conservation and the protection of natural eco system 

1 2 3 4 5 

5 Tourism encourages minimizing waste and wherever necessary 

disposing of it with care 

1 2 3 4 5 

6 Tourism promotes local arts, handicrafts, and souvenirs 1 2 3 4 5 

7 Tourism programs provide skill development and vocational training 

opportunities for local residents 

1 2 3 4 5 

8 I think Tourism promotes locally owned business 1 2 3 4 5 

9 Tourism Development brings opportunities for socially and 

economically backward people 

1 2 3 4 5 

10 Tourism increases demand of local produces  1 2 3 4 5 

11 Current Tourism practices promote enterprises by socially and 

economically backward people   

1 2 3 4 5 

12 I believe local community gets sufficient support to engage in tourism 

development activities  

1 2 3 4 5 

13 Present tourism programs persistently focused on different awareness 

programs 

1 2 3 4 5 

ECONOMIC SUSTAINABILITY  

1 Tourism is well integrated within the local economy and is developed 

alongside other sectors. 

1 2 3 4 5 

2 I feel local residents are satisfied with their basic needs and standard of 

living  

1 2 3 4 5 

3 Community members get fair, stable and full-time jobs 1 2 3 4 5 

4 I think local people have necessary skill/expertise in performing their 

jobs 

1 2 3 4 5 

5 I think local community members get consistent and reliable sources of 

income 

1 2 3 4 5 

6 I fell local enterprises have sufficient opportunities to grow in the 

destination 

1 2 3 4 5 

SOCIAL SUSTAINABILITY  

1 Destination development brings social programmes and schemes for the 

local community 

1 2 3 4 5 

2 Development of the destination provides opportunities for socially and 

economically backward people 

1 2 3 4 5 

3 I believe local community is empowered to become influential in the 

decision making on destination development. 

1 2 3 4 5 



Annexure-1 
 

 

4 Tourism has resulted in unpleasantly overcrowded hiking trails for local 

residents 

1 2 3 4 5 

5 I am satisfied with the roads, local services and other related 

infrastructural development 

1 2 3 4 5 

6 Development of infrastructures is being designed to meet the combined 

needs of visitors and the community 

1 2 3 4 5 

7 Destination provides more open spaces, entertainments and other amenity 

areas for residents and visitors. 

1 2 3 4 5 

8 Social issues like crime, drug use, prostitution, and so forth are high in 

this area 

1 2 3 4 5 

CULTURAL SUSTAINABILITY  

1 Cultural and historic heritage sites of the destination  are being preserved 

and managed effectively 

1 2 3 4 5 

2 Local culture, art forms and traditions are being preserved and promoted 1 2 3 4 5 

3 Quality of landscapes is being preserved and avoids physical and visual 

degradation of the environment. 

1 2 3 4 5 

4 I think destination development is appropriate to local environmental 

conditions 

1 2 3 4 5 

5 People respect tourists and proud of their own local culture 1 2 3 4 5 

ENVIRONMENTAL SUSTAINABILITY  

1 Natural areas, biodiversity, habitats/wildlife are being preserved and 

conserved  

1 2 3 4 5 

2 Destination development takes care of environment and minimizes 

damage to natural eco system 

1 2 3 4 5 

3 Destination management focuses on environmental 

awareness/conservation 

1 2 3 4 5 

4 Destination is clean and free from environmental pollution and related 

hazards 

1 2 3 4 5 

5 Local Community, Business stakeholders and Travelers are sensitive 

about environmental concerns 

1 2 3 4 5 

6 Destination activities create congestion, disturbance and noise  1 2 3 4 5 

 The following items are about your satisfaction in various living conditions. Please write the 

appropriate code in the box against the statement. [1=Very Unsatisfied, 2= Unsatisfied, 3= 

Neutral, 4= Satisfied, 5=Very Satisfied] 

1 Real estate taxes  2 Leisure activity in your community 

2 Cost of living in your community  3 Influx of tourists from all over the world you’re 

your community 

3 Cost of basic necessities (food, 

housing etc.) 

 4 Cultural life 

4 Income at your current job  5 Religious services 

5 Economic security of your job  6 Spiritual Life 

6 Family Income  7 Social Status 

7 Pay and fringe benefits you get  1 Water Quality 

1 Conditions of the community 

environment (air, water, land) 

 2 Air Quality 

2 People who live in this 

community 

 3 Health  

3 Service and facilities you get in 

this community 

 4 Community’s safety and security 

4 Community life  5 Community’s accident rate or crime rate 

1 Spare time  6 Environmental Cleanliness 
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7 How satisfied are you with your life as a whole? 1 2 3 4 5 

8 How satisfied are you with the way you are spending your life in 

general? 

1 2 3 4 5 

 Which of the following statements best fits how you feel? (Please put a tick mark 

(  ) 

 

 My life is much worse than most other people’s.  

 My life is somewhat worse than most other people’s.  

 My life is about the same as most other people’s.  

 My life is somewhat better than most other people’s.  

 My life is much better than most other people’s.  

 The following statements are about your satisfaction with life. Please put a tick mark (  ) to 

the appropriate one. [1=Strongly Disagree, 2=Disagree, 3= Neutral, 4=Agree, 5=Strongly 

Agree] 

63 I am particularly happy with the way we preserve culture in my 

community. 

1 2 3 4 5 

64 I feel I extend my cultural outlook when I talk with tourists. 1 2 3 4 5 

65 I always drink bottled or filtered water because I think the water 

is not clean. 

1 2 3 4 5 

66 When I see garbage left on the ground from the tourists, I don’t 

feel good about tourism. 

1 2 3 4 5 

67 Environmental pollution threatens public safety and causes health 

hazards. 

1 2 3 4 5 

 PERSONAL DETAILS 

 Family Strength  Age  

 Number of Employed Persons  Sex :  Male/Female 

 How long have you lived in the present 

community? 

 Educational 

Qualification 

 

 Occupation  Unemployed 

 Annual Income <25000 25000-

50000 

50000-100000 Above 2 lakh 

 What part of your current household income comes from 

Tourism 

………% Nil 

 Number of Family members engaged in Tourism related jobs  

 

 

Thank You. 

 

 

End ************************** End 
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Annexure 2 

Responsible Business Practices in Tourism Business Hospitality Accommodation Sector 

 

I, Paul V Mathew, a Research Scholar of the School of Management Studies (SMS), Cochin 

University of Science and Technology (CUSAT) is doing PhD in the area of Responsible Business 

practices in the Tourism Hospitality industry. The outcome of the study will be useful for top 

management in framing responsible business practices. I assure you that all the data collected will 

be kept confidential and the information generated through the survey will be used for study 

purpose only. 

Following statements are considered to reflect the best responsible business practices in the 

tourism industry. Please put a tick mark ( ) in the appropriate column (any number between 1 to 

5) against the statement based on the extent of practice in your organization. (Hint: 1- Not 

Relevant, 2- Slightly Relevant, 3- Relevant 4- Very Relevant and 5- Extremely Relevant) 

 GOVERNANCE and MANAGEMENT 

 Transparency and Accountability 

1 Decisions of Board of Directors (BoD) are communicated to stakeholders 

(Employees, government, partners, shareholders if any. etc.)   
1 2 3 4 5 

2 Our Organization publishes reports (Accounts and Audit, 

CSR/Sustainability) and shares among stakeholders  
1 2 3 4 5 

3 Our Management/BoD conducts regular business review and is 

collectively accountable to the stakeholders for their decisions 
1 2 3 4 5 

 Responsible Management  

4 Our guests are provided with a code of conduct during all visits 1 2 3 4 5 

5 Our organization has adapted and implemented Quality Control 

Mechanism to improve the operational efficiency 
1 2 3 4 5 

6 Our organization has adapted internationally or nationally recognized 

policy guidelines (GSTC, RT, Code of Ethics etc.) 
1 2 3 4 5 

7 Our organization utilizes the possibilities of ICT (Information, 

Communication and Technology) for promotion, marketing, booking etc. 
1 2 3 4 5 

8 Our organization has a written Responsible Management Policy that are 

communicated to employees and all other stakeholders  
1 2 3 4 5 

9 Our organization considers sustainability aspects in Business Planning 

10 Our Company avails services of tourism sustainability experts wherever 

possible 
1 2 3 4 5 

 Employee Welfare 

11 Our organization provides a safe, hygienic and humane working 

environment 
1 2 3 4 5 

12 Our firm ensures timely payment of adequate wages to meet basic needs 

and economic security of the employees and their families 
1 2 3 4 5 

13 Our organization provides facilities for the welfare of its employees and 

their families. 
1 2 3 4 5 

 Human Resource Development  

14 Our organization provides appropriate training to both new and existing 

employees on a continued basis 
1 2 3 4 5 

 

15 

Our organization regularly conducts training need assessment and 

measures the effectiveness of training scientifically  
 

1 

 

2 

 

3 

 

4 

 

5 

16 All our personnel receive periodic training regarding their role in the 

management of environmental, sociocultural, health, and safety practices. 
1 2 3 4 5 
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17 Our training programs assure that personals are aware of all applicable 

legal, statutory, regulatory requirements specific to the organization; 
1 2 3 4 5 

18 Our organization provides sufficient opportunities for employees to 

develop skills in their job 
1 2 3 4 5 

19 Our organization provides ample opportunities for employees to career 

advancement  
1 2 3 4 5 

 SOCIAL RESPONSIVNESS 

 Policy Against Discrimination and Exploitation 

20 Our Organization provides equal employment opportunities and 

maintains equality of opportunities during the course of employment. 
1 2 3 4 5 

21 Our organization provides facilities satisfying the specifications (for 

people with special needs; say disabled, senior citizens etc.) 
1 2 3 4 5 

22 Our company has implemented a policy against commercial exploitation, 

particularly  of children and adolescents, including sexual exploitation 
1 2 3 4 5 

23 Our organization has policy against sexual harassment against women 

which is communicated among the stakeholders 
1 2 3 4 5 

24 Our organization strictly prohibits child labor and not engage services of 

a child, paid or unpaid. 
1 2 3 4 5 

 Community Development 

25 Our organization actively supports initiatives for social and infrastructure 

community development including, among others, education, health, and 

sanitation 

1 2 3 4 5 

26 Our firm promotes Community Based Tourism (CBT) Products 1 2 3 4 5 

27 Our organization spends for the development of local community 1 2 3 4 5 

 Stakeholder Engagement 

28 Our organization engages with local communities and to empower them 

to improve their quality of life, wherever possible 
1 2 3 4 5 

29 Our firm cooperates with other private and public entities in social 

responsibility projects. 
1 2 3 4 5 

30 Our organization associates with promotional events of Kerala Tourism 

by providing venues/sponsoring/participating 
1 2 3 4 5 

 Promotion Of Art And Culture  

31 Our organization provides opportunities for guests to enjoy/participate 

local festivals/cultural events and art forms 
1 2 3 4 5 

32 Our organization  incorporates local cuisines in its menu and avail 

expertise of  traditional local cooks 
1 2 3 4 5 

33 Our organization promotes local artisans/craftsmen to develop souvenirs  1 2 3 4 5 

 PRODUCT AND CUSTOMER FOCUS 

 Customer Satisfaction 

34 Our firm considers both customer satisfaction and his/her long-term 

benefits in its plans and actions. 
1 2 3 4 5 

35 Our organization measures customer satisfaction using (a/any) formal 

mechanism   
1 2 3 4 5 

37 Our organization takes immediate corrective action plan wherever 

appropriate 
1 2 3 4 5 

38 Our organization ensures Customer privacy 1 2 3 4 5 

39 Our organization  ensures health and safety of visitors 1 2 3 4 5 

 Responsible Marketing 

40 Promotion materials of our Organization are realistic, complete and 

accurate 
1 2 3 4 5 
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41 Our organization resorts to all ethical marketing practices 1 2 3 4 5 

42 Website and promotion materials of our firm incorporates local 

attractions, products and community life 
1 2 3 4 5 

 ENVIRONMENTAL PERFORMANCE 

 Resource Conservation 

43 Our organization utilizes renewable energy in a productive process 

compatible with the environment 
1 2 3 4 5 

44 Our organization has displayed communication measures for resource 

conservation and environmental management 
1 2 3 4 5 

45 Our organization uses water Conservation techniques as much as possible 

(water saving equipments, rainwater harvesting etc.) 
1 2 3 4 5 

46 Our firm participates in activities which aim to protect and improve the 

natural environment. 
     

 Waste Management 

47 Our organization has an integrated solid waste management system that 

functions effectively 
1 2 3 4 5 

48 Our organization develops and maintains activities to protect and enhance 

the environment and prevent pollution. 
1 2 3 4 5 

49 Wastewater, including gray water, is treated effectively and reused where 

possible. 
1 2 3 4 5 

 ECONOMIC RESPONSIBILITY 

 Local Employment and Skill Development 

50 Our organization gives preference to local candidates in recruitment 1 2 3 4 5 

51 Our organization provides facilities for training and capacity building 

programs for local people 
1 2 3 4 5 

52 Our organization provides/sponsors skills development programs for local 

people 
1 2 3 4 5 

 Local Enterprise Development 

53 Our organization provides space for local artisans and small enterprises in 

its  premises 
1 2 3 4 5 

54 Our organization supports local social enterprises  1 2 3 4 5 

55 Our organization promotes tourists to purchase local products and 

services 
1 2 3 4 5 

56 Our organization practices purchase of products from local area 1 2 3 4 5 

 

 GENERAL INFORMATION 

 Year of Inception  Number of rooms  Destination  

 Category 5* 

Deluxe 

5* 4* 3* 2* 1* Heritage Unclassified 

 Ownership Company Proprietorship Partnership Pvt. Ltd Government 

       

Thank you for your cooperation. 
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Annexure 2A: Check List Responsible Business Practices in Tourism Business Hospitality Sector 

  

1 Please put a tick mark (  ) to the following. Our Organization  Yes No 

 Has a person in charge of Responsible Business Management   

Has a person in Charge of Environment and Energy Matters   

Conducts Energy Audit   

Has a Souvenir shop for promoting local souvenirs   

Has checklist of local goods, services, and contract   

Has an inside mechanism to dispose sewage wastes   

2 Following is a list of Policy/Reports. Please put a tick mark (  ) to the appropriate one. (1- No, 

2-Yes, Written, 3- Written and Displayed/Published, 5- Written, Displayed and Communicated to all) 

 Our Organization has 1 2 3 4 5 

Responsible Business Management Policy      

Anti Corruption Policy      

Policy against all types of discrimination      

Policy against child sex abuse      

Policy against sexual harassment against women      

Resource Conservation Policy (Water, Energy) and Waste Management      

CSR/Sustainability Report      

Annual Account and Audit Report      

3 Please put a (  ) mark to the appropriate ones. Our Company conduct 

 Induction Program  Training Need Assessment  Training Evaluation  

 Training Content incorporates 

 Social Responsibility  Environmental Responsibility  Anti Corruption  

 Customer Care  Code of Conduct  Personal Development  

 4 Please put a (  ) mark to the appropriate ones. 

 % of water recycled and reused Nil  >10 10-25 25-50 50-75 75-100 

%  of bio degradable waste treated inside Nil >10 10-25 25-50 50-75 75-100 

%  of non- bio degradable waste disposed 

inside 

Nil >10 10-25 25-50 50-75 75-100 

%  of energy taps from renewable sources Nil >10 10-25 25-50 50-75 75-100 

%  of rain water harvests  Nil >10 10-25 25-50 50-75 75-100 

%  of energy efficient light (CFL/LED) Nil >10 10-25 25-50 50-75 75-100 

%  of local employees in the staff Nil >10 10-25 25-50 50-75 75-100 

%  of purchase of local produces  Nil >10 10-25 25-50 50-75 75-100 

% of food items purchase from green sources Nil >10 10-25 25-50 50-75 75-100 

%  of capital goods purchase from green 

sources  

Nil >10 10-25 25-50 50-75 75-100 

% of consumables purchase from green 

sources  

Nil >10 10-25 25-50 50-75 75-100 

% of differently abled employees Nil <2 2-5 5-7 7-10 >10 

% of socially and economically backward 

employees 

Nil <5 5-10 10-20 20-30 >30 

5 Total amount spent for CSR during the last the financial year  (% of net profit before tax) 

  Nil <0 .5% 0.5to1% 1 to1.5% 1.5-2% >2% 
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(INDICATOR GENERATION) Sample 

An Indicator Frame Work on Responsible Business 

 

As part of PhD Research, a scale named as Responsible Business Index (RBI) is being considered 

for the tourism industry of Kerala. For this purpose, the present exercise has been planned to 

generate indicators on various dimensions.  

Responsible Business (RB) can be defined as the overall sustainable development practices of a 

business in their functional, socio cultural, economic, and environmental roles to contribute for the 

development of employees, stakeholders, local community, and society at large. The entire edifice 

of RB stands in the Triple Bottom Line (TBL) approach of sustainable development, which strives 

to maximize positive economic and social impacts and to minimize negative consequences.  

In this context, you are requested to kindly list indicators (best responsible practices) which you 

consider as relevant for the dimension Responsible Marketing. Responsible Marketing dictates 

that all promotional efforts are provided an honest representation of what services the business 

provides and ensures that it addresses local concerns. (eg. Use green marketing methods) 

Kindly note that, the study I undertake is in the tourism hospitality industry (Hotels and Resorts). 

Hence I humbly request you to consider this sector while listing indicators.     

 

Thank you for your cooperation 

Paul V Mathew, CUSAT 

 

Kindly list indicators under the dimension Responsible Marketing below 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

GENERAL INFORMATION 

1 Name of the Respondent  

2 Area of Expertise  

3 Qualification  

4 Signature  

5 Contact  

6 Email  
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Annexure 4 
Responsible Business Practices in Tourism Business Hospitality Accommodation Sector  

 

INDICATOR LIST 

 

 GOVERNANCE and MANAGEMENT 

 Transparency and Accountability 

1 Organization’s Board decisions are transparent and open 

2 Decisions of Board of Directors are communicated to stakeholders  

3 Organization publishes complete CSR/Sustainability Reports (E) 

4 Organization provides accurate data to government and researchers (E) 

5 Organization publishes annual report and accounts 

6 All records of the Organization on compliance (of relevant legislations and regulations) 

are available for reference (E) 

7 Organization  conducts regular management reviews on Responsible Business  

8 Management is accountable for negative social and environmental impacts of their 

decisions  

9 Directors/ Board members interact with all the stakeholders  

10 Directors of the Organization are accountable to the stakeholders for their decisions  

11 Audit Committee has Independent Non Executive Directors (INED) 

12 Organization has the provision of Independent Non Executive Directors 

13 At least one member of the audit committee is a financial expert  

14 The firm that audit Organization’s account has a cooling period 

 Responsible Management 

15 Guests are provided with a code of conduct during visits 

16 Local tours are guided by a trained local guide 

17 Organization has adapted and implemented Quality Control Mechanism to improve 

operational efficiency (E) 

18 Organization has an interpretation program run by a Naturalist/trained person on local 

attractions   

19 Organization gives utmost importance to ensure quality of food and beverages (E) 

20 Organization offer new products/experiences for tourists as far as possible 

21 Organization has received prestigious awards/recognition for its operational efficiency  

22 Organization has exclusive membership in national/international forums  

23 Organization explores the possibilities of ICT for promotion, updating and money transfer 

(E) 

24 Organizations’ Vision and Mission has incorporated Responsible Business components 

25 Organization has a person in charge of Responsible Business Management  

26 Organization has a Responsible Business Management Committee 

27 Organization has a written Responsible Management Policy (E) 

28 Responsible Business Practices are communicated to employees and other stakeholders 

(E) 

29 Organization considers sustainability aspects in Business Planning 

30 Organization avails services of tourism sustainability experts wherever possible (E) 

31 Partners/suppliers/stakeholders of the organization are very responsible in maintaining 

sustainability 
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 Employee Welfare 

32 Provident Fund 

33 Pension 

34 Bonus 

35 Gratuity  

36 Employee Welfare Fund 

37 ESI/Medical Claim Facility 

38 Dearness Allowance 

39 Loan Facility 

40 Flexible work time 

41 Fair Leave Policy 

42 Freedom of Association  

43 Good working condition 

44 Fair and competitive remuneration 

45 Employee welfare programs are in compliance with legal standards 

46 Organization employees are provided with above minimum wage (E) 

47 Organization provides a safe, hygienic and humane working environment 

48 Firm ensures timely payment of adequate wages to meet basic needs and economic 

security of the employees and their families 

49 Our organization provides facilities for the welfare of its employees and their families. 

 Human Resource Development  

50 Organization provides Orientation Program for all the new recruits 

51 Organization assesses training needs regularly 

52 Organization measures the effectiveness of the training 

53 Organization considers all the employees for training 

54 Training Content incorporates sustainability aspects 

55 Organization provides sufficient opportunities for employees to develop skills in their job 

56 Organization provides ample opportunities for employees to career advancement  

57 Organization has a system for coaching and mentoring (E) 

58 Organization provides succession planning(E) 

 SOCIAL RESPONSIVENESS 

 Legal Compliance  

59 Organization complies with all the relevant national and international voluntary standards 

(E) 

60 Organization has adapted internationally or nationally recognized policy guidelines 

(GSTC, RT, Code of Ethics) 

61 Organization pays Tax correctly and regularly 

62 Land procurement and development of the organization has not prevented local residents 

from accessing public areas 

 Anti Corruption Policy 

63 Organization has an Anti Corruption Policy 

64 Organization prevents and prohibits practices of bribe and gift for undue favors 

65 Organization has a special instruction program on anticorruption for employees 

66 Organization has an effective mechanism to disapprove unethical behavior of internal and 

external stakeholders 

67 Organization provides protection for whistle blowers 

 Policy Against Discrimination and Exploitation 

68 Organization has written policy against all types of discrimination  

69 Organization keeps gender equality in recruitment 
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70 Organization keeps gender equality in compensation 

71 Organization gives reservation for socially and economically backward candidates in jobs 

72 Organization provides specialized jobs for persons with different abilities 

73 Organization has women directors on the Board 

74 Organization has rooms available exclusively for persons with special needs   

75 Easy accessibility through ramps or satisfying the specifications (for people with special 

needs) 

76 Toilet is accessible and satisfy requirement of people with special needs 

77 Organization gives preference to differently abled/elderly persons for some specified 

positions 

78 Organization has Policy against child sex abuse 

79 Organization has Policy against sexual harassment against women 

80 Organization strictly prohibits child labor 

 Community Development 

81 Organization implements Community development plans 

82 Business offers Community Based Tourism (CBT) Products 

83 Organization supports initiatives for the development of community infrastructure 

 Stakeholder Engagement 

84 Organization engages local people in the planning and implementation of projects 

85 Organization has collaborations with any nearby NGO’s for the implementation of   

Community Development Projects (CDP) 

86 Organization associates with promotional events of Kerala Tourism by providing 

venues/sponsoring/participating 

87 Organization  has an effective Grievance /Complaint handling system for all the 

stakeholders 

88 Providing consultancy/technical assistance in tourism related services  

89 Organization  engages Local Self Government/Panchayath for taking up CDP 

90 Organization is actively participating with Responsible Tourism initiatives of Kerala 

Tourism 

 Promotion Of Art And Culture  

91 Organization provides opportunities for guests to enjoy/participate local festivals/cultural 

events and art forms (E) 

92 Organization  incorporates local cuisines in its menu and avail expertise of  traditional 

local cooks (E) 

93 Organization promotes local artisans/craftsmen to develop souvenirs  

94 Organization has  an exclusive souvenir shop for promoting local souvenirs 

95 Organization provides exclusive space for the promotion of approved Kerala souvenirs 

 PRODUCT AND CUSTOMER FOCUS 

 Customer Satisfaction 

96 Organization measures customer satisfaction using any formal mechanism   

97 Organization takes corrective action plan wherever appropriate 

98 Organization ensures Customer privacy 

99 Organization  ensures health and safety of visitors 

100 Firm considers both customer satisfaction and his/her long-term benefits in its plans and 

actions. 
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 Responsible Marketing 

101 Promotion materials of the Organization are realistic, complete and accurate 

102 Promotional materials address responsible and sustainable strategies  

103 Organization’s products and services offers value for money 

104 Organization competes with its rivals in an ethical framework 

105 Organization does not resort to unethical marketing practices 

106 Website and promotion materials incorporate local attractions, products and community 

life 

 ENVIRONMENTAL PERFORMANCE 

 Resource Conservation 

107 Organization has an Officer in Charge of Environment and Energy matters 

108 Organization has displayed communication measures for resource conservation and 

pollution control  

109 Organization has written policy on Resource conservation and Pollution Control  

110 Organization taps energy from renewable sources 

111 Organization uses automated energy saving devices  

112 Organization conducts Energy Audit 

113 Organization uses energy efficient lights (CFL/LEDs) 

114 Organization has Water Management and conservation program 

115 Organization has water recycle system and mechanism to reuse treated water 

116 Organization uses Water Saving Equipments 

118 Organization has Rainwater Harvesting System 

 Sustainable Setting And Design 

119 Buildings use regional construction materials, as long as these are obtained sustainably 

120 Green areas and sporting fields use native vegetation wherever possible or grasses that are 

adapted to the local climate 

121 Buildings reflect regional architectural vernacular and include regional art or crafts 

122 Organization has adapted existing structures wherever possible 

123 Construction of the building has not caused filling of wetland  

124 Environmental and social impact assessment has been completed 

 Local residents have not been involuntarily removed from the land by the construction 

125 Organization  has green certification (E) 

 Waste Management 

126 Organization has  a properly working waste water treatment system   

127 Property has  an integrated solid waste management system that functions effectively 

128 Organization has a mechanism to dispose non – bio degradable materials 

129 Organization has an inside mechanism to dispose sewage wastes 

 Eco Friendly Purchasing Policy 

130 Organization purchased building materials from green or sustainable sources 

131 Organization purchases  food items from green or sustainable sources 

132 Organization purchased capital goods from green or sustainable sources 

133 Organization purchases consumables from green or sustainable sources 

 Emission and Noise Control 

134 Property has enough tree cover in the compound 

135 Organization has taken initiatives to reduce emissions or air pollution 

136 Organization uses eco friendly vehicles for transportation inside the premises 
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137 Organization  encourage guests and staffs to use public transport, bicycle, and walk 

138 Organization avail carbon credit 

139 Steps have been taken to reduce noise pollution 

 Bio Diversity Preservation  

140 Organization strictly avoids disturbance of wild life and natural ecosystems 

141 Organization prohibits transaction, trade and sale of products of wildlife species 

142 Organization have an indigenous flower/ vegetable garden 

143 Our firm participates in activities which aim to protect and improve the natural 

environment. 

 Eco Friendly Practices 

144 Organization use soap, shampoo dispensers etc in the bath room 

145 Organization Prohibit plastic bags and bottles in its compound   

146 Organization promote usage of eco friendly bags 

147 Organization have a practice of taking back the plastic bags/bottles 

148 Organization has a written policy in minimizing  printing 

149 Organization promote organic products 

 ECONOMIC RESPONSIBILITY 

 Local Employment and Skill Development 

150 Organization gives preference to local candidates in recruitment 

151 Organization provide facilities for training and capacity building programs for local 

people 

152 Organization provides/sponsors skills development programs for local people 

  Local Enterprise Development 

153 Checklist of local goods, services, and contract is available 

154 Percentage of purchase of local produce and services from local providers from those 

available in the checklist 

155 Organization promote tourists to purchase local products and services 

156 Organization provide space for local artisans and small enterprises in its  premises 

157 Organization supports local social enterprises  

 Social Investment 

158 Total amount spent for charity purpose for local community in last year 

159 Total amount spent for the promotion of local art and culture last year 

160 Total amount spent for purchasing local produce in last year 

161 Total amount spent for Community development plans (CSR) during last financial year  

162 Total amount spent for social awareness in last year 

163 Total amount spent for environmental awareness  
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Annexure 5 
 Responsible Business Practices in Tourism Business Hospitality Accommodation Sector  

 

EXPERT OPINION SURVEY  

INDICATOR RELEVANCY TEST -1  

 

I, Paul V Mathew, a Research Scholar of the School of Management Studies (SMS), Cochin 

University of Science and Technology (CUSAT) is doing PhD in the area of Responsible Business 

practices in the Tourism Hospitality Industry. Responsible Business is the voluntary initiative and 

the drive of an organization to adopt sustainable practices in governance and management that 

reflects through their commitment towards all stakeholders, especially towards society, 

environment and local economy. As part of the study, a scale named an Index of Responsible 

Business (IRB) is being considered. The present exercise is being carried out to select the most 

relevant indicators from the list. Following statements are considered to reflect the best responsible 

business practices in the tourism industry. Please put a tick mark ( ) to any number between 1 to 

5 based on the relevance, extent of possibility for practice and its applicability in the Kerala 

context (1- Not Relevant, 2- Slightly Relevant, 3- Relevant 4- Very Relevant and 5- Extremely 

Relevant) 

 

 GOVERNANCE and MANAGEMENT 

 Transparency and Accountability 

1 Decisions of Board of Directors are communicated to stakeholders  1 2 3 4 5 

2 Organization provides accurate data to government and researchers  1 2 3 4 5 

3 All records of the Organization on compliance (of relevant legislations 

and regulations) are available for reference  
1 2 3 4 5 

4 Organization  conducts regular management reviews on responsible 

business 
1 2 3 4 5 

5 Directors/ Board members interact with all the stakeholders  1 2 3 4 5 

6 Directors of the Organization are accountable to the stakeholders for 

their decisions 
1 2 3 4 5 

 Responsible Management 

7 Guests are provided with a code of conduct especially during visits 1 2 3 4 5 

8 Organization has adapted and implemented Quality Control 

Mechanism to improve operational efficiency  
1 2 3 4 5 

9 Organization has adapted internationally or nationally recognized 

Responsible Business policy guidelines (GSTC, RT, Code of Ethics) 
1 2 3 4 5 

10 Organization offers new products/experiences for tourists as far as 

possible 
1 2 3 4 5 

11 Organization has received prestigious awards/recognition for its 

operational efficiency  
1 2 3 4 5 

12 Organization has exclusive membership in national/international 

forums  
1 2 3 4 5 

13 Organization explores the possibilities of ICT for promotion, 

marketing, booking etc.  
1 2 3 4 5 
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14 Organizations’ Vision and Mission has incorporated Responsible 

Business components 
1 2 3 4 5 

15 Organization has a written Responsible Management Policy that is 

communicated to stakeholders  
1 2 3 4 5 

16 Organization considers sustainability aspects in Business Planning 1 2 3 4 5 

17 Organization avails services of tourism sustainability experts wherever 

possible  
1 2 3 4 5 

18 Partners/suppliers/stakeholders of the organization are very responsible 

in maintaining sustainability 
1 2 3 4 5 

 Employee Welfare 

19 Organization provides employees an environment that is safe, hygienic 

and humane. 
1 2 3 4 5 

20 Firm ensures timely payment of adequate wages to meet basic needs 

and economic security of the employees and their families 
1 2 3 4 5 

21 Organization provides facilities for the welfare of its employees and 

their families. 
1 2 3 4 5 

 Human Resource Development  

22 Organization provides appropriate training to both new and existing 

employees on a continued basis 
1 2 3 4 5 

23 Organization regularly conducts training need assessment and 

measures the effectiveness of training scientifically  
1 2 3 4 5 

24 All personnel receive periodic training regarding their role in the 

management of environmental, socio-cultural, health, and safety 

practices. 

1 2 3 4 5 

25 Training programs assure that personals are aware of applicable legal, 

statutory, regulatory requirements specific to the organization; 
1 2 3 4 5 

26 Organization provides sufficient opportunities for employees to 

develop skills in their job 
1 2 3 4 5 

27 Organization provides ample opportunities for employees to career 

advancement  
1 2 3 4 5 

28 Organization has a system for coaching and mentoring  1 2 3 4 5 

29 Organization provides succession planning 1 2 3 4 5 

 SOCIAL RESPONSIVNESS 

 Anti Corruption Policy 1 2 3 4 5 

30 Organization has an Anti Corruption Policy that is communicated to all 

stakeholders 
1 2 3 4 5 

31 Organization prevents and prohibits practices of bribe and gift for 

undue favors 
1 2 3 4 5 

32 Organization has a special instruction program on anticorruption for 

employees 
1 2 3 4 5 

33 Organization has an effective mechanism to disapprove unethical 

behavior of internal and external stakeholders 
1 2 3 4 5 

34 Organization provides protection for whistle blowers (those who report 

unethical practices) 
1 2 3 4 5 

 Policy Against Discrimination and Exploitation 

35 Organization keeps gender equality in recruitment 1 2 3 4 5 

36 Organization gives reservation for socially and economically backward 

candidates in jobs 
1 2 3 4 5 

37 Organization provides specialized jobs for persons with different 

abilities 
1 2 3 4 5 
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38 Organization provides facilities satisfying the specifications (for 

people with special needs) 
1 2 3 4 5 

39 The company has implemented a policy against commercial 

exploitation, particularly  of children and adolescents, including sexual 

exploitation 

1 2 3 4 5 

40 Organization has Policy against sexual harassment against women 1 2 3 4 5 

41 Organization strictly prohibits child labor and not engage services of a 

child, paid or unpaid. 
1 2 3 4 5 

 Community Development 

42 Organization actively supports initiatives for social and infrastructure 

community development including, among others, education, health, 

and sanitation 

1 2 3 4 5 

43 Business promotes Community Based Tourism (CBT) Products 1 2 3 4 5 

44 Organization spends for the development of local community 1 2 3 4 5 

 Stakeholder Engagement 

45 Organization engages with local communities to empower and 

encourage its people to improve their quality of life, where possible 
1 2 3 4 5 

46 Organization cooperates with other private and public entities in social 

responsibility projects. 
1 2 3 4 5 

47 Organization associates with promotional events of Kerala Tourism by 

providing venues/sponsoring/participating 

1 2 3 4 5 

48 Organization  has an effective Grievance /Complaint handling system 

for all the stakeholders 
1 2 3 4 5 

49 Providing consultancy/technical assistance in tourism related services  1 2 3 4 5 

 Promotion Of Art And Culture  

50 Organization provides opportunities for guests to enjoy/participate 

local festivals/cultural events and art forms 
1 2 3 4 5 

51 Organization  incorporates local cuisines in its menu and avail 

expertise of  traditional local cooks 
1 2 3 4 5 

52 Organization promotes local artisans/craftsmen to develop souvenirs  1 2 3 4 5 

 PRODUCT AND CUSTOMER FOCUS 

 Customer Satisfaction 

53 Firm considers both customer satisfaction and his/her long-term 

benefits in its plans and actions. 
1 2 3 4 5 

54 Organization measures customer satisfaction using (a/any) formal 

mechanism   
1 2 3 4 5 

55 Organization takes immediate corrective action plan wherever 

appropriate 
1 2 3 4 5 

56 Organization ensures Customer privacy 1 2 3 4 5 

57 Organization  ensures health and safety of visitors 1 2 3 4 5 

 Responsible Marketing 

58 Promotion materials of the organization are realistic, complete and 

accurate 
1 2 3 4 5 

59 Organization’s products and services offers value for money 1 2 3 4 5 

60 Organization resorts to all ethical marketing practices 1 2 3 4 5 

61 Website and promotion materials of our firm incorporates local 

attractions, products and community life 
1 2 3 4 5 
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 ENVIRONMENTAL PERFORMANCE 

 Resource Conservation 

62 Organization utilizes renewable energy in a productive process 

compatible with the environment 
1 2 3 4 5 

63 Organization has displayed communication measures for resource 

conservation and environmental management 
1 2 3 4 5 

64 Organization uses water conservation techniques as much as possible 

(water saving equipments, rainwater harvesting etc.) 
1 2 3 4 5 

 

Waste Management 

65 Organization has an integrated solid waste management system that 

functions effectively 
1 2 3 4 5 

66 Organization develops and maintains activities to protect and enhance 

the environment and prevent pollution. 
1 2 3 4 5 

67 Wastewater, including gray water, is treated effectively and reused 

where possible. 
1 2 3 4 5 

 Eco Friendly Purchasing Policy 

68 Organization purchases building materials from green or sustainable 

sources (local, eco friendly etc.) 
1 2 3 4 5 

69 Organization purchases  food items from green or sustainable sources 1 2 3 4 5 

70 Organization purchases capital goods from green or sustainable sources 1 2 3 4 5 

71 Organization purchases consumables from green or sustainable sources 1 2 3 4 5 

 Emission and Noise Control 

72 Organization has taken initiatives to reduce emissions or air pollution 1 2 3 4 5 

73 Organization  encourages guests and staffs to use public transport, 

bicycle, and walk 
1 2 3 4 5 

74 Steps have been taken to reduce noise pollution 1 2 3 4 5 

 Bio Diversity Preservation  

75 Organization strictly avoids disturbance of wild life and natural 

ecosystems 
1 2 3 4 5 

76 Organization prohibits transaction, trade and sale of products of wildlife 

species 
1 2 3 4 5 

77 Organization participates in activities which aim to protect and improve 

the natural environment. 
1 2 3 4 5 

 ECONOMIC RESPONSIBILITY 

 Local Employment and Skill Development 

78 Organization gives preference to local candidates in recruitment 1 2 3 4 5 

79 Organization provides facilities for training and capacity building 

programs for local people 
1 2 3 4 5 

80 Organization provides/sponsors skills development programs for local 

people 
1 2 3 4 5 

  Local Enterprise Development 

81 Organization provides space for local artisans and small enterprises in its  

premises 
1 2 3 4 5 

82 Organization supports local social enterprises  1 2 3 4 5 

83 Organization promotes tourists to purchase local products and services 1 2 3 4 5 
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Annexure 6 

Performa for the Categorization of Dimensions  for Index of Responsible Business (IRB) 

Instructions  

The purpose of the present exercise is to verify the conceptual clasification of the Index of 

Responsible Business (IRB). Responsible Business is defined as the voluntary initiative and the 

drive of an organization to adopt sustainable practices in governance and management that reflects 

through their commitment towards all stakeholders, especially towards society, environment and 

local economy. It consits of following five dimensions: Governance and Management, Social 

Responsivness, Product and Customer Focus,  Environmental Performance, and Economic 

Responsibility.  

 

Categorization of Indicators for each Sub Dimensions  
Following are the list of randomly presented Indicators of certain Sub Dimensions. Additionally,  

definition of each Sub Dimension has also been given. Keeping in view the respective definition of 

each sub dimensions you are requested to categorize each Indicator  to a particlar Sub Dimension 

by puting a tick mark (  ) to that specific sub dimensions in the space adjacent to the statements.  

 

1. Transparency and Accountability (T & A) is the openness of business in 

disclosing responsibilities to the stakeholders it’s responsibility to answer and 

explain the decisions and actions of the board 

2. Responsible Management (RM) is the organizations’ commitment to maintain 

responsibility in its functional areas especially towards employees and to improve 

quality of operation.  

3. Employee Welfare (EW) is the organizations commitment to provide basic and 

legal/statutory requirements for employees 

4. Human Resource Development(HRD) is the efforts of business to develop skills, 

knowledge and attitude of employees 

 

Sl. 

No 

Indicator Sub Dimension 

1 

(T & A) 

2 

(R M) 

3 

(EW) 

4 

HRD 

1 Organization has adapted internationally or nationally 

recognized Responsible Business policy guidelines 

(GSTC, RT, Code of Ethics) 

1 2 3 4 

2 Firm ensures timely payment of adequate wages to meet 

basic needs and economic security of the employees and 

their families 

1 2 3 4 

3 Decisions of Board of Directors are communicated to 

stakeholders 
1 2 3 4 

4 Organization provides facilities for the welfare of its 

employees and their families. 
1 2 3 4 

5 Directors/ Board members interact with all the 

stakeholders 
1 2 3 4 

6 Organization explores the possibilities of ICT for 

promotion, marketing, booking etc. 
1 2 3 4 

7 Organization provides appropriate training to both new 

and existing employees on a continued basis 
1 2 3 4 

8 Guests are provided with a code of conduct especially 

during visits 
1 2 3 4 

9 Organization regularly conducts training need 

assessment and measures the effectiveness of training 

scientifically 

1 2 3 4 
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10 Organization avails services of tourism sustainability 

experts wherever possible 
1 2 3 4 

11 Organization has adapted and implemented Quality 

Control Mechanism to improve operational efficiency 
1 2 3 4 

12 Organization has a written Responsible Management 

Policy that is communicated to stakeholders 
1 2 3 4 

13 Directors of the Organization are accountable to the 

stakeholders for their decisions 
1 2 3 4 

14 All personnel receive periodic training regarding their 

role in the management of environmental, socio-

cultural, health, and safety practices. 

1 2 3 4 

15 Organization provides employees an environment that is 

safe, hygienic and humane. 
1 2 3 4 

16 Training programs assure that personals are aware of 

applicable legal, statutory, regulatory requirements 

specific to the organization; 

1 2 3 4 

17 Organization considers sustainability aspects in 

Business Planning 
1 2 3 4 

18 Organization provides sufficient opportunities for 

employees to develop skills in their job 
1 2 3 4 

19 Organization provides ample opportunities for 

employees to career advancement 
1 2 3 4 

 (1) Transparency and Accountability (T & A),  

(2) Responsible Management (RM),  

(3) Employee Welfare (EW),   

(4) Human Resource Development(HRD) 

1 

(T & A) 

2 

(RM) 

3 

(EW) 

4 

HRD 

 

1. Transparency and Accountability (T & A) is the openness of business in disclosing 

responsibilities to the stakeholders it’s responsibility to answer and explain the decisions and 

actions of the board 

2. Responsible Management (RM) is the organizations’ commitment to maintain 

responsibility in its functional areas especially towards employees and to improve quality of 

operation.  

3. Employee Welfare (EW) is the organizations commitment to provide basic and 

legal/statutory requirements for employees 

4. Human Resource Development(HRD) is the efforts of business to develop skills, 

knowledge and attitude of employees 

1) Anti Corruption Policy is the enterprise commitment to prevent dishonest and fraudulent 

behaviors for undue favors 

2) Policy against Discrimination and Exploitation is the policy against the practice of 

treating somebody or a particular group in society less fairly than others and to prevent 

situations in which somebody treats somebody else in an unfair way, especially in order to 

make money from their work 
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 Indicators 1 2 

1 Organization has an Anti Corruption Policy that is communicated to all 

stakeholders 
1 2 

2 Organization prevents and prohibits practices of bribe and gift for undue favors 1 2 

3 Organization gives reservation for socially and economically backward 

candidates in jobs 
1 2 

4 Organization provides facilities satisfying the specifications (for people with 

special needs) 
1 2 

5 Organization provides protection for whistle blowers (those who report 

unethical practices) 
1 2 

6 The company has implemented a policy against commercial exploitation, 

particularly  of children and adolescents, including sexual exploitation 
1 2 

7 Organization has Policy against sexual harassment against women 1 2 

8 Organization strictly prohibits child labor and not engage services of a child, 

paid or unpaid. 
1 2 

9 Organization has an effective mechanism to disapprove unethical behavior of 

internal and external stakeholders 
1 2 

 

1) Community Development is the firm’s activities to build stronger and more resilient local 

communities 

2) Stakeholder Engagement is the willingness of the organizations to involve and to participate, 

internal and external stakeholders  

3) Promotion of Art and Culture is the organizations contribution towards conservation of 

natural and cultural heritage and for the promotion of native art forms 

 Indicators 1 2 3 

1 Organization engages with local communities to empower and encourage its 

people to improve their quality of life, where possible 
1 2 3 

2 Organization  incorporates local cuisines in its menu and avail expertise of  

traditional local cooks 
1 2 3 

3 Organization cooperates with other private and public entities in social 

responsibility projects. 
1 2 3 

4 Organization promotes local artisans/craftsmen to develop souvenirs 1 2 3 

5 Organization actively supports initiatives for social and infrastructure 

community development including, among others, education, health, and 

sanitation 

1 2 3 

6 Organization associates with promotional events of Kerala Tourism by 

providing venues/sponsoring/participating 
1 2 3 

7 Business promotes Community Based Tourism (CBT) Products 1 2 3 

8 Organization provides opportunities for guests to enjoy/participate local 

festivals/cultural events and art forms 
1 2 3 

9 Organization spends for the development of local community 1 2 3 
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1) Customer Satisfaction is the Organizations endeavors to care, serve satisfy and value 

customers 

2) Responsible Marketing dictate that all promotional efforts are provided an honest 

representation of what services the business provides and ensures that it addresses local 

concerns 

 

Sl. 

No 

Indicators Sub 

Dimension 

1 2 

1 Promotion materials of the company are realistic, complete and accurate 1 2 

2 Company does not resort to unethical marketing practices 1 2 

3 Organization measures customer satisfaction using a feedback form/any other 

formal mechanism   

1 2 

4 Company ensures health and safety of visitors 1 2 

5 Website and promotion materials incorporate local attractions, products and 

community life 

1 2 

6 Organization does follow-up of customer complaints to implement corrective 

action plan wherever appropriate 

1 2 

7 Organization ensures Customer privacy 1 2 

8 Company’s products and services offers value for money 1 2 

9 Firm considers both customer satisfaction and his/her long-term benefits in its 

plans and actions. 

1 2 

 

1. Resource Conservation  is the measures adapted by the company to conserve water, 

energy and other natural resources 

2. Waste Management is an effective and working waste management plan with quantitative 

goals to minimize waste that is not reused or recycled 

3. Eco friendly Purchasing Policy is the purchasing policy favors environmentally friendly 

products for building materials, capital goods, food, and consumables 

4. Bio Diversity Preservation is the initiatives of the company to conserve plant, birds, 

indigenous varieties , insect species that exist on earth, especially the wild life 

  1 2 3 4 

1 Organization has displayed communication measures for resource 

conservation and environmental management 
1 2 3 4 

2 Organization purchases building materials from green or sustainable sources 

(local, eco friendly etc.) 
1 2 3 4 

3 Organization has an integrated solid waste management system that 

functions effectively 
1 2 3 4 

4 Organization purchases  food items from green or sustainable sources 1 2 3 4 

5 Organization prohibits transaction, trade and sale of products of wildlife 

species 
1 2 3 4 

6 Organization uses water conservation techniques as much as possible (water 

saving equipments, rainwater harvesting etc.) 
1 2 3 4 

7 Organization purchases capital goods from green or sustainable sources 1 2 3 4 

8 Wastewater, including gray water, is treated effectively and reused where 

possible. 
1 2 3 4 

9 Organization strictly avoids disturbance of wild life and natural ecosystems 1 2 3 4 

10 Organization participates in activities which aim to protect and improve the 

natural environment. 
1 2 3 4 

11 Organization develops and maintains activities to protect and enhance the 

environment and prevent pollution. 
1 2 3 4 
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12 Organization purchases consumables from green or sustainable sources 1 2 3 4 

13 Organization utilizes renewable energy in a productive process compatible 

with the environment 
1 2 3 4 

 

 

1) Local Employment and Skill Development is the organizations commitment to provide 

employment to local residents and the willingness to  improving the skills of people  

2) Local Enterprise Development is the company’s efforts to offer the means for local 

small entrepreneurs to develop and sell sustainable products that are based on the area’s 

nature, history, and culture 

 Indicators  1 2 

1 Organization provides facilities for training and capacity building programs 

for local people 

1 2 

2 Organization supports local social enterprises 1 2 

3 Organization gives preference to local candidates in recruitment 1 2 

4 Organization provides space for local artisans and small enterprises in its  

premises 
1 2 

5 Organization promotes tourists to purchase local products and services 1 2 

6 Organization provides/sponsors skills development programs for local people 1 2 

 

 

 

 

 

 

 

Thank You 
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Annexure 7 
Responsible Business Practices in Tourism Hospitality Industry 

Questionnaire 

 

I, Paul V Mathew, a Research Scholar of the School of Management Studies (SMS), Cochin 

University of Science and Technology (CUSAT) is doing PhD in the area of Responsible Business 

practices in the Tourism Hospitality Industry. Responsible Business is the voluntary initiative and 

the drive of an organization to adopt sustainable practices in governance and management that reflects 

through their commitment towards all stakeholders, especially towards society, environment and local 

economy. As part of my study, a scale named as Index of Responsible Business (IRB) is being 

considered. The present exercise is being carried out to select the most representative indicators from 

the list.  

 

The Index consists of 5 dimensions and 14 Sub Dimensions. Following are the sub dimensions and 

corresponding indicators. In consideration the definition of each sub dimensions given below, please 

indicate for each indicator if it is relevant to that particular sub dimension. Please put a tick mark (  ) 

to any number between 1 to 5 based on the relevance of the indicator to the sub dimension (1- Not 

Relevant, 2- Slightly Relevant, 3- Relevant  4- Very Relevant and 5- Extremly Relevant) 

 

Transparency and Accountability (T & A) is the openness of business in disclosing responsibilities 

to the stakeholders it’s responsibility to answer and explain the decisions and actions of the board 

1 Decisions of Board of Directors are communicated to stakeholders  1 2 3 4 5 

2 Directors/ Board members interact with all the stakeholders  1 2 3 4 5 

3 Directors of the Organization are accountable to the stakeholders for their 

decisions 
1 2 3 4 5 

Responsible Management (RM) is the organizations’ commitment to maintain responsibility in its 

functional areas especially towards employees and to improve quality of operation.  

4 Guests are provided with a code of conduct especially during visits 1 2 3 4 5 

5 Organization has adapted and implemented Quality Control Mechanism to 

improve operational efficiency  
1 2 3 4 5 

6 Organization has adapted internationally or nationally recognized 

Responsible Business policy guidelines (GSTC, RT, Code of Ethics) 
1 2 3 4 5 

7 Organization explores the possibilities of ICT for promotion, marketing, 

booking etc.  
1 2 3 4 5 

8 Organization has a written Responsible Management Policy that is 

communicated to stakeholders  
1 2 3 4 5 

9 Organization considers sustainability aspects in Business Planning 1 2 3 4 5 

10 Organization avails services of tourism sustainability experts wherever 

possible 
1 2 3 4 5 

Employee Welfare (EW) is the organizations commitment to provide basic and legal/statutory 

requirements for employees 

11 Organization provides employees an environment that is safe, hygienic and 

humane. 
1 2 3 4 5 

12 Firm ensures timely payment of adequate wages to meet basic needs and 

economic security of the employees and their families 
1 2 3 4 5 

13 Organization provides facilities for the welfare of its employees and their 

families. 
1 2 3 4 5 
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Human Resource Development(HRD) is the efforts of business to develop skills, knowledge and 

attitude of employees 

14 Organization provides appropriate training to both new and existing 

employees on a continued basis 
1 2 3 4 5 

15 Organization regularly conducts training need assessment and measures the 

effectiveness of training scientifically  
1 2 3 4 5 

16 All personnels receive periodic training regarding their role in the 

management of environmental, socio-cultural, health, and safety practices. 
1 2 3 4 5 

17 Training programs assure that personals are aware of applicable legal, 

statutory, regulatory requirements specific to the organization; 
1 2 3 4 5 

18 Organization provides sufficient opportunities for employees to develop 

skills in their job 
1 2 3 4 5 

19 Organization provides ample opportunities for employees to career 

advancement  
1 2 3 4 5 

Anti Corruption Policy is the enterprise commitment to prevent dishonest and fraudulent behaviors 

for undue favors 

20 Organization has an Anti Corruption Policy that is communicated to all 

stakeholders 
1 2 3 4 5 

21 Organization prevents and prohibits practices of bribe and gift for undue 

favors 
1 2 3 4 5 

22 Organization has an effective mechanism to disapprove unethical behavior 

of internal and external stakeholders 
1 2 3 4 5 

23 Organization provides protection for whistle blowers (those who report 

unethical practices) 
1 2 3 4 5 

Policy against Discrimination and Exploitation is the policy against the practice of treating 

somebody or a particular group in society less fairly than others and to prevent situations in which 

somebody treats somebody else in an unfair way, especially in order to make money from their work 

24 Organization gives reservation for socially and economically backward 

candidates in jobs 
1 2 3 4 5 

25 Organization provides facilities satisfying the specifications (for people 

with special needs) 
1 2 3 4 5 

26 The company has implemented a policy against commercial exploitation, 

particularly  of children and adolescents, including sexual exploitation 
1 2 3 4 5 

27 Organization has policy against sexual harassment against women 1 2 3 4 5 

28 Organization strictly prohibits child labor and not engage services of a 

child, paid or unpaid. 
1 2 3 4 5 

Community Development is the firm’s activities to build stronger and more resilient local 

communities 

29 Organization actively supports initiatives for social and infrastructure 

community development including, among others, education, health, and 

sanitation 

1 2 3 4 5 

30 Business promotes Community Based Tourism (CBT) Products 1 2 3 4 5 

31 Organization spends for the development of local community 1 2 3 4 5 

Stakeholder Engagement is the willingness of the organizations to involve and to participate, internal 

and external stakeholders  

32 Organization engages with local communities to empower and encourage 

its people to improve their quality of life, where possible 
1 2 3 4 5 

33 Organization cooperates with other private and public entities in social 

responsibility projects. 
1 2 3 4 5 
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34 Organization associates with promotional events of Kerala Tourism by 

providing venues/sponsoring/participating 

1 2 3 4 5 

Promotion of Art and Culture is the organizations contribution towards conservation of natural and 

cultural heritage and for the promotion of native art forms 

35 Organization provides opportunities for guests to enjoy/participate local 

festivals/cultural events and art forms 
1 2 3 4 5 

36 Organization  incorporates local cuisines in its menu and avail expertise of  

traditional local cooks 
1 2 3 4 5 

37 Organization promotes local artisans/craftsmen to develop souvenirs  1 2 3 4 5 

Customer Satisfaction is the Organizations endeavors to care, serve satisfy and value customers 

38 Firm considers both customer satisfaction and his/her long-term benefits in 

its plans and actions. 
1 2 3 4 5 

39 Organization measures customer satisfaction using (a/any) formal 

mechanism   
1 2 3 4 5 

40 Organization takes immediate corrective action plan wherever appropriate 1 2 3 4 5 

41 Organization ensures Customer privacy 1 2 3 4 5 

42 Organization  ensures health and safety of visitors 1 2 3 4 5 

Responsible Marketing dictate that all promotional efforts are provided an honest representation of 

what services the business provides and ensures that it addresses local concerns 

43 Promotion materials of the organization are realistic, complete and accurate 1 2 3 4 5 

44 Organization resorts to all ethical marketing practices 1 2 3 4 5 

45 Website and promotion materials of the firm incorporates local attractions, 

products and community life 
1 2 3 4 5 

Resource Conservation  is the measures adapted by the company to conserve water, energy and other 

natural resources 

46 Organization utilizes renewable energy in a productive process compatible 

with the environment 
1 2 3 4 5 

47 Organization has displayed communication measures for resource 

conservation and environmental management 
1 2 3 4 5 

48 Organization uses water conservation techniques as much as possible 

(water saving equipments, rainwater harvesting etc.) 
1 2 3 4 5 

Waste Management is an effective and working waste management plan with quantitative goals to 

minimize waste that is not reused or recycled 

49 Organization has an integrated solid waste management system that 

functions effectively 
1 2 3 4 5 

50 Organization develops and maintains activities to protect and enhance the 

environment and prevent pollution. 
1 2 3 4 5 

51 Wastewater, including gray water, is treated effectively and reused where 

possible. 
1 2 3 4 5 

Eco friendly Purchasing Policy is the purchasing policy favors environmentally friendly products for 

building materials, capital goods, food, and consumables 

52 Organization purchases building materials from green or sustainable 

sources (local, eco friendly etc.) 
1 2 3 4 5 

53 Organization purchases  food items from green or sustainable sources 1 2 3 4 5 

54 Organization purchases capital goods from green or sustainable sources 1 2 3 4 5 

55 Organization purchases consumables from green or sustainable sources      
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Bio Diversity Preservation is the initiatives of the company to conserve plant, birds, indigenous 

varieties , insect species that exist on earth, especially the wild life 

56 Organization strictly avoids disturbance of wild life and natural ecosystems 1 2 3 4 5 

57 Organization prohibits transaction, trade and sale of products of wildlife 

species 
1 2 3 4 5 

58 Organization participates in activities which aim to protect and improve the 

natural environment. 
1 2 3 4 5 

Local Employment and Skill Development is the organizations commitment to provide employment 

to local residents and the willingness to  improving the skills of people  

59 Organization gives preference to local candidates in recruitment 1 2 3 4 5 

60 Organization provides facilities for training and capacity building programs 

for local people 
1 2 3 4 5 

61 Organization provides/sponsors skills development programs for local 

people 
1 2 3 4 5 

Local Enterprise Development is the company’s efforts to offer the means for local small 

entrepreneurs to develop and sell sustainable products that are based on the area’s nature, history, and 

culture 

62 Organization provides space for local artisans and small enterprises in its  

premises 
1 2 3 4 5 

63 Organization supports local social enterprises  1 2 3 4 5 

64 Organization promotes tourists to purchase local products and services 1 2 3 4 5 

 

 

GENERAL INFORMATION 

1 Name of the Expert  

2 Organization  

3 Designation   

4 Total Working Experience  

5 Category Policy Maker Academician  Tourism 

Practitioner  

6 Contact  

7 Email  
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Annexure 8 

Individual items of the constructs with mean scores and standard deviation 

Variables Mean SD Skew. Kurt. 

RESPONSIBLE TOURISM 

Economic Responsibility     

Employment Opportunities 3.71 1.121 .497 -.872 

Purchasing of local produces 3.05 .896 -.177 .714 

Skill Development 2.61 .969 .144 -.691 

Local Enterprise Support 2.98 1.16 -.144 -1.093 

Social Responsibility      

Employment opportunities for backward 

people. 

2.89 .920 -.169 .921 

Local Community Engagement 2.73 .846 -.050 -.736 

Supports enterprises by disadvantaged 

people 

2.88 .937 -.020 -.844 

Training for Engagement 2.66 .809 -.011 -.559 

Promotion of local art and culture 3.42 .940 -.688 -.514 

Enhancement of historic heritage, culture 

and traditions 

3.4169 1.00324 -.690 -.368 

Environmental Responsibility     

Public awareness 2.7944 .85369 -.003 -.936 

Environmental Awareness 2.7324 1.03822 -.086 -1.094 

Waste Management 2.6563 1.04432 -.054 -1.229 

Destination Sustainability 

Economic Sustainability 

Support to local Business 3.01 .914 -.089 -.868 

Improvement of living standards 3.32 1.534 4.927 60.872 

Jobs and benefits 2.91 1.936 10.655 164.900 

Tangible Benefits 3.42 1.324 .068 1.740 

Consistent and Reliable Income 2.88 1.125 -.226 -1.082 

Well integrated within the local economy 3.57 1.043 -.395 -.621 

Social Sustainability      

Benefits to backward people 3.00 1.137 -.104 -1.065 

Brings social programmes and schemes 2.66 1.078 .079 -1.195 

Empowerment local communities 2.66 .850 .021 -.713 

Congestion 3.3268 .88314 -.243 -.786 

Infrastructure development 3.0000 1.06033 -.300 -1.275 

Infrastructures for a combined need 3.2028 .84271 -.484 -.917 

Space for recreation 3.2113 .76497 -.340 -.944 

Social Issues 3.47 .841 -.236 -.339 

Cultural Sustainability      

Management and conservation of Heritage 3.44 .950 -.402 -.691 

Enhancement of historic heritage, culture 

and traditions 

3.4169 1.00324 -.690 -.368 

Quality of landscapes and environment 2.9887 .98284 -.498 -.851 

Development is appropriate to local 

conditions 

2.7972 .99915 -.182 -1.088 

Preservation of Traditional rural landscapes 3.2451 .97378 -.434 -.607 

Environmental Sustainability      
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Conservation of natural areas, habitats and 

wildlife 

3.3099 2.38754 14.001 239.449 

Environmental Protection 2.9718 1.02472 -.276 -1.122 

Environmental Pollution 2.7070 1.08343 -.147 -1.307 

Business Impact 2.7380 1.08226 -.082 -1.141 

Disturbance and noise 3.61 .800 -.551 .154 

Quality of Life (QOL)     

Material Well-Being     

Real Estate Taxes 3.42 .817 -.246 -.165 

Cost of Living 3.06 .949 -.332 -.942 

Basic Necessities 3.06 .958 -.365 -.906 

Current Income 3.02 1.140 -.344 -1.114 

Economic Security 2.95 1.111 -.320 -1.021 

Family Income 2.95 1.116 -.229 -1.013 

Fringe Benefits 2.97 .772 -.253 -.383 

Community Well-Being     

Community Environment 3.30 .933 -.411 -.924 

People 3.57 .790 -.720 .157 

Service and Facility 3.03 .966 -.251 -1.040 

Community Life 3.53 .810 -.567 -.091 

Emotional Well-Being     

Spare Time 3.37 .718 -.306 -.524 

Leisure Activity 3.26 .695 -.359 -.821 

Tourist Influx 3.43 2.252 16.602 299.808 

Social  Life 3.29 .661 -.273 -.605 

Religious Services 3.79 .703 -.609 .874 

Preservation of Culture 3.48 .824 -.519 -.425 

Tourist and Cultural Outlook 3.41 .596 -.044 1.30 

Social Status 3.33 .677 -.342 -.602 

Spiritual Life 3.59 .736 -.512 .419 

Health and Safety Well-Being     

Water Quality 3.38 1.024 -.459 -.647 

Health 3.53 .992 -.649 -.098 

Air Quality 4.01 2.249 15.942 284.538 

Water Quality 3.84 .707 -.921 1.275 

Garbage 3.32 1.027 .734 7.601 

Environmental Pollution 2.8958 .97009 -.088 -1.107 

Environmental Cleanness 2.9155 .96472 -.134 -1.223 

Community Safety and Security 3.5803 .73350 -.842 .313 

Community Accidents and Crime Rate 3.7746 2.34940 10.891 134.617 

Overall QOL     

Life Satisfaction1 3.2789 .88839 -.577 -.270 

Life Satisfaction 2 3.29 .849 -.593 -.293 

Life Satisfaction 3 2.9718 .82290 -.468 .587 

 

 

 

 

 


